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Boston  has  away  of 
keeping  musicians  out  on  the  street. 


Some  cities  treat  street 
musicians  as  a  nuisance. 
In  Boston,  we  treat  them 
as  a  cultural  resource. 

A 1973  Boston  city 
ordinance  permits  ama¬ 
teur  and  professional 
entertainers  to  play  in 
public  places  without  j 
being  hounded  by  the  J 
cop  on  the  beat.  It  also  n 
leaves  them  free  to 
collect  whatever 


donations  they  can 
from  their  audience. 

As  a  result, 

Bostonians  never  know 
when  they’ll  be 
treated  to  a  sere-  v 


nade  on  the  subway,  a 
string  quartet  on  the 
sidewalk  or  a  polka  in 
the  park. 

If  you  want  to  enjoy  a 
great  performance  in 
Boston,  you  don’t  have 
to  visit  our  concert  halls, 
auditoriums  and  theaters. 

Just  take  a  walk. 

And  listen. 

i^o^ton  (6lok 


We  convinced 
our  candidates 
to  concentrate 
on  the  issues. 


Our  issues.  The  pages  of  The  San 
Diego  Union  and  The  Evening 
Tribune. 

We  did  it  by  inviting  our  local  political 
hopefuls  to  an  advertising  seminar. 
Then  we  showed  them  how  to  develop 
a  winning  campaign  strategy. 

Editors  from  both  newspapers 
described  the  power  and  influence  of 
their  coverage.  And  we  gave  our 
candidates  a  volley  of  compelling 
reasons  why  advertising  in  our 


We’ll  let  you  in  on  our  election  year 
tactics.  Write  on  your  letterhead  to 
Richard  W.  Tullar,  Advertising  Director, 
Union-Tribune  Publishing  Co.,  Box 
1 91 ,  San  Diego  CA  921 12. 

The  San  Diego  Union 
The  Evening  Tribune 

A  Member  of  Newsplan 


newspapers  would  be  essential  to 
success.  We  even  gave  them  a  list  of 
solid  creative  tips. 

When  they  left,  they  all  agreed  on 
one  point:  running  a  successful 
campaign  means  running  in  the 
Union/Tribune. 

Want  to  make  your  newspaper  a 
shoo-in  for  more  political  advertising? 
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FIRST  PLACE  SPOT  NEWS 

CIRCULATION  UNDER  250,000 

5««<%Gazette  -  Mail 

FIRST  PLACE  SPOT  NEWS 

CIRCULATION  UNDER  100,000 

0b^rle^ton  Sdln  mail 

tielsled  fiiiik 
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Tickled  really  isn’t  the  word  for  it.  Actually, 
we’re  overjoyed  to  be  one  of  the  first  pub¬ 
lishing  companies  to  win  two  full-color  spot 
news  photo  awards  in  the  prestigious  E&P 
annual  competition. 

The  Sunday  Gazette-Mail  and  Charleston 
Daily  Mail  each  won  first  place  honors  in 
their  circulation  categories.  We’ve  been  win¬ 
ning  contests  for  quite  a  while — including  a 
Pulitzer — but  never  two  at  the  same  time. 
This  is  a  tribute  to  the  Gazette-Mail,  the 
Daily  Mail,  their  photographers,  editorial  and 
graphics  or  layout  departments,  as  well  as 
their  production  department. 

We  are  flushed  with  colorful  pride  and  grati¬ 
tude  for  what  has  become  the  winning  ways 
of  Charleston  Newspapers.  The  Charleston 
Gazette  won  color  awards  in  1978  and  1979. 
And,  to  be  bold  about  it,  we  find  it  most  pal- 
ette-able. 


[galCHARLESTON  NEWSPAPERS 

( lliaricsti  HI  . 


Cltfarleston  Batly  Mail 

J^C^Gazette  -  Mail 
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Outlook 
is  sunny 
for  St.  Pete/Tampa 


Solid  growth  and  resistance  to  recession 
are  in  the  wind  on  Florida's  Suncoast. 

Predictable  marketing  results,  too! 

St. Petersburg/Tampa,  home  to  nearly  a 
million  and  a  half  residents,  is  24th  largest 
market  in  the  nation.  It  is  24th  in  retail  sales,  too, 
with  $6.5  billion  during  1979.  With  Atlanta  and 
Miami,  St.  Petersburg/Tampa  ranks  as  a 
Southeast  leader  in  every  major  marketing 
index. 

The  forecast  is  bright.  Sales  and  Marketing 
Management  picks  this  as  the  third  fastest 
growing  major  metro  area  of  the  1980s. 

Prosperous  Pinellas  County  —  with  48%  of 
the  population  and  the  retail  sales  of  the 
three-county  SMSA  —  is  the  "affluent  half" 
of  St.  Petersburg/Tampa.  Each  square  mile 
measures  an  impressive  $21.1  million  effective 
buying  income. 

Seasoned  marketers  know 
The  St.  Petersburg  Times  and  Evening 
Independent  carry  more  advertising,  reach 
more  consumers  and  influence  more  buying 
decisions  on  Florida's  Suncoast  than  any  other 
medium. 

For  more  information  about  this  market  and 
the  total  selling  service  of  The  Times  and 
Independent,  contact  Advertising  Director 
Leo  Kubiet,  P.O.  Box  1121,  St.  Petersburg,  Fla. 
33731,  or  phone  813/893-8304. 


1-5 — National  Newspaper  Association,  Stouffer's  Riverfront  Towers, 
St.  Louis,  Mo. 

1- 5 — Women  in  Communications,  Bahia  Hotel,  San  Diego,  Calif. 

2- 5 — New  England  Press  Association, Sheraton  Regal  Hotel,  Hyannis, 

Mass. 

2-5 — New  England  Newspaper  Production  Conference,  Dunfey’s  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

4-5— Ohio  Newspaper  Ad  Executives,  Marriott  Inn,  Columbus,  Ohio. 
4-7— UPl  EDICON,  Hyatt  Regency,  Cambridge,  Mass. 

4- 7 — Inter-State  Circulation  Managers  Association,  Hyatt  Hotel, 

Cherry  Hill,  N.J. 

5- 8 — INPA  Western  Regional  Conference,  Desert  Inn,  Las  Vegas,  Nev. 
8-11— American  Association  of  Sunday  and  Feature  Editors,Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

12-17— 38th  annual  NASA  Food  Editors  Conference,  Radison  South, 
Minneapolis. 

12- 18 — National  Newspaper  Week. 

13- 17 — Inter  American  Press  Assoc.,  General  Assembly,  Vacation  Village 

Hotel,  San  Diego.  Calif. 

14- 17— Ad  Media  Credit  Executives  Assn.,  Hyatt  Regency,  Washington, 

D.C. 

14-18 — Cal  Western  Circulation  Manager’s  Association,  Sheraton-Harbor 
Island  Hotel,  San  Diego,  Calif. 

16- 17 — New  England  Advertising  Executives  Association,  Copley  Plaza 

Hotel,  Boston. 

17- 19 — Mountain  Ad  Managers,  Regency  Hotel,  Denver. 

19-21 — Inland  Daily  Press  Association's  annual  meeting.  Drake  Hotel, 
Chicago. 

19-21— Mid-Atlantic  Circulation  Managers'  Association,  Grove  Park  Inn, 
Asheville,  N.C. 

19-21 — Ohio  Circulation  Managers  Association,  Hollenden  House,  Cleve¬ 
land,  Ohio. 

19-21 — Suburban  Newspapers  of  America’s  circulation  conference, 
Marriott's  Pavillion  Hotel,  St,  Louis,  Mo. 

19-22— Northeast  Classified  Advertising  Managers,  Sheraton  Islander, 
Goat  Island,  R.l. 

19-22 — INPA  Southern  Regional  Conference,  Conference  Center/Hilton  Inn, 
Williamsburg,  Va. 

23- 25 — National  Council  of  College  Publications  Advisors  annual  meeting 

held  in  conjunction  with  Associated  Collegiate  Press,  Hyatt- 
Regency,  Chicago. 

25- 28 — Texas  Circulation  Management  Association,  Hilton  Inn, 

Laredo,  Tex. 

24- 27— Society  of  Newspaper  Designers,  Washington, D.C. 

26- 29 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 

House.  Louisville,  Ky. 


2-14 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Newspaper  Foundation,  Hilton  Inn  on  the  Campus, 
Rochester,  N.Y. 

5-6 — Audit  Bureau  of  Circulation,  Fairmount  Hotel,  San  Francisco. 

7-8 — Wisconsin  Newspaper  Association,  Madison.Wisc. 

19-22— Society  of  Professional  Journalists  convention,  Hyatt  Regency, 
Columbus,  Ohio. 

18-21— Associated  Press  Managing  Editors,  Pointe  Resort  Hotel, 
Phoenix,  Ariz. 


pptpraburg  ulinipa 

FLORIDA'S  BEST  NEWSPAPER _ -- 


Evening  Independent 


25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 
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To  buy  or 
not  to  buy? 
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One  news  service  offers  free  use  of  a  satellite  receiving  dish. 

While  UPl  helps  you  pay  for  your  own. 

We  think  the  choice  is  clear. 

There  are  really  just  two  points  to  consider.  Who  controls  it?  And  how 
much  does  it  cost? 

UPl  feels  it's  essential  that  control  of  the  way  you  receive  the  news 
remains  in  your  hands. 

And  to  help  you  keep  control  we've  come  up  with  a  plan  we  think  makes 
sound  economic  sense.  Here's  how  it  works: 

You  buy  or  lease  the  receiving  dish  from  the  maker  at  a  discount  rate 
we  ll  arrange.  UPl  will  then  credit  your  account  up  to  S1 ,200  a  year 
(providing  your  rate  meets  our  national  policy  standards)  for  five  years. 

This  way  the  earth  station  is  yours  from  day  one.  You  get  the  investment 
tax  credit  and  other  tax  benefits.  And  you' can  use  your  dish  to  receive 
any  other  available  satellite  services  besides  UPl  the  minute  it's 
hooked  up. 

Full  control  at  minimum  cost  from  The  News  Company,  leaders  in 
satellite  news  delivery  since  1977. 

Call  your  local  representative  for  details. 


United  Press  International 

220  East  42nd  Street,  New  York,  NY  10017 


Newsbriefs  Ad  scene  By  Dan  Lionel 

Reporter  subpoena  quashed  Trademark  classified  ads 


A  Massachusetts  Superior  Court  judge  has  ruled  there  was 
no  misconduct  on  the  prosecution’s  part  and  there  is  no 
reason  for  a  Boston  Globe  reporter  to  testify  on  story  sources 
in  the  case  of  a  (nan  scheduled  to  go  on  trial  for  the  1975 
murders  of  two  women. 

Judge  Francis  W.  Keating,  in  Norfolk  county  Superior 
Court,  ruled  against  counsel  for  Myles  J.  Connor  Jr.,  who  had 
sought  an  evidentiary  hearing  on  his  allegation  that  the  pro¬ 
secution  had  “systematically  leaked”  confidential  investiga¬ 
tive  material  to  reporter  Richard  J.  Connolly. 

Judge  Keating  found  no  prosecutorial  misconduct,  saw  no 
need  for  an  evidentiary  hearing  and  quashed  Connor’s  coun¬ 
sel’s  subpoena  of  Connolly. 

40  papers  to  get  S.  African  ads 

The  South  African  Tourist  Corporation  has  scheduled  tour¬ 
ism  advertising  outlays  of  close  to  $500,000  for  the  next  six 
months,  through  March,  1981,  and  more  than  50%  of  this  will 
go  into  newspapers  for  the  first  time. 

According  to  Dale  Pretorius,  eastern  regional  manager  for 
the  South  African  Tourist  Corporation,  the  U.S.  campaign 
will  run  in  some  40  newspapers  “whose  coverage  of  travel 
reflects  their  editors’  recognition  that  these  outlets  have  a 
traveling  readership.” 

The  newspapers  that  have  been  selected,  he  said,  cover  30 
major  metro  markets,  delivering  a  primary  audience  of  15.5 
million.  He  said  allowing  for  pass  along  readership,  this  will 
expose  South  Africa’s  tourist  values  to  approximately  35.5 
million  readers  at  a  cost  of  $1.10  per  thousand. 

The  ads  are  being  placed  by  Gaynor  &  Ducas  and  will  run  25 
times  in  the  six-month  period.  The  theme  emphasizes  South 
Africa’s  “variety  and  value.” 

In  addition  to  the  newspaper  schedule,  the  ads  will  appear 
on  tv  in  84  cities,  as  well  as  in  8  national  consumer  magazines 
and  in  8  travel  magazines. 


Reduced  rates  for  news  retrieval 

Dow  Jones  &  Co.  has  implemented  a  new  price  schedule 
that  sharply  reduces  the  cost  to  business  users  of  its  compute¬ 
rized  News/Retrieval  Service  during  hours  of  off-peak  usage 
and  that  offers  subscribers  a  choice  of  two  pricing  options. 

At  the  same  time,  the  company  has  introduced  two  new 
communications  options  designed  to  give  subscribers  added 
reliability  and  flexibility  in  using  the  service. 

Under  the  new  rate  schedule,  which  became  effective  Sept . 
1,  users  of  standard  dial-up  time-sharing  terminals  can  gain 
access  to  news'at  20  cents  per  minute  and  securities  price 
quotations  at  15  cents  per  minute  after  7  p.m.  Eastern  time 
and  after  6  p.m.  in  other  time  zones  and  20  hours  a  day  on 
weekends  and  holidays.  There  is  a  minimum  charge  per  use  of 
50  cents  during  these  times. 

Formerly,  business  users  of  the  system  paid  67  cents  per 
minute  for  both  news  and  securities  prices  during  all  hours. 

Under  the  new  rate  structure,  business  users  also  are 
offered  two  pricing  alternatives.  They  may  choose  the  ex¬ 
isting  price — $50  a  month  per  location  plus  67  cents  per  mi- 
nyte  of  use  during  business  hours  for  both  news  retrieval  and 
retieval  of  securities  price  quotation — or  a  new  option,  a  $50 
one — time  start-up  charge  per  locaton  plus  $1  per  munite  for 
news  and  75  cents  per  minute  for  quotations  during  business 
hours  with  a  minimum  charge  of  $2  per  use.  The  new  off-peak 
rates  apply  in  either  case. 
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Cy  Brown,  national  co-op  co-ordinator  of  the  Detroit 
(Mich.)  Free  Press  thinks  the  newspaper  industry  should 
erect  some  kind  of  monument  to  honor  Eric  Anderson,  the 
Newspaper  Ad  Bureau’s  vicepresident/classified,  for  coming 
up  with  the  trademark  in  classified  program. 

Brown,  generally  recognized  as  the  founder  of  NACON, 
immediately  perceived  the  classified  trademark  idea  in  terms 
of  classified  co-op  advertising.  By  early  spring  of  this  year  the 
classified  pages  of  the  Free  Press  were  sporting  better  than  a 
half-page  spread  on  a  yellow  tint  block  of  trademarks  with 
dealer  listings  under  the  general  heading  “Lawn  &  Garden 
Directory.”  All  were  sold  on  a  solid  13  week  basis,  with  the 
manufacturer  picking  up  half  the  tab.  “And,”  enthuses 
Brown,  “that’s  just  the  beginning!” 

After  Brown  made  the  initial  contacts  with  such  manufac¬ 
turers  as  Toro,  Homelite,  Bolens,  Scotts,  Wheel  Horse,  etc., 
he  turned  the  job  of  selling  the  dealer  listings  over  to  Press 
classified  co-op  specialist,  Alanna  Pulford,  who  said  selling 
the  dealers  “was  a  breeze.” 

In  one  instance,  20  phone  calls  elicited  seventeen  13-time 
contracts  at  $191 . 10  each.  The  schedule  ran  from  May  2nd  to 
July  25th  and  was  printed  on  a  yellow  tinted  backdrop  for 
which  the  paper  didn’t  charge  a  premium. 

“The  Lawn  &  Garden  Directory”,  Pulford  told  E 
P,“was  a  pilot  program  for  the  Trademark  Listing  (TML) 
project  and  only  a  sampling  Of  what  TML  Directories  will 
become.  We  realized  almost  10,000  lines  of  brand  new  classi¬ 
fied  revenue  from  this  first  project.”  Needless  to  say,the 
Lawn  &  Garden  Directory  romped  off  with  first  place  for  a 
classified  co-op  program  in  newspapers  over  200.()00  circula¬ 
tion  at  the  recent  NACON  seminar  in  Minneapolis. 

“Currently,”  continued  Pulford,  “we  are  working  on  a 
Home  Improvement  Directory,  which  is  being  well  received 
by  manufacturers  and  distributors.  Because  of  the  vast 
amount  of  product  lines  that  home  improvement  encompas¬ 
ses,  we  are  going  to  have  classifications  within  the  directory. 

We  have  expectations  of  a  much  larger  directory  than  the 
Lawn  &  Garden  program  and  we  will  be  running  this  directory 
year-round  with  categories  geared  to  the  season.” 

Brown  sees  in  the  classified  co-op  TML  program  many 
important  advantages  for  dealers  over  the  traditional  tele¬ 
phone  yellow  page  TM  listings. 

“TML  advertisers,”  says  Brown,  “are  locked  into  the 
telephone  yellow  pages  April  to  April,  plus  2  months  lead 
time.  Dealers  switch  manufacturers,  go  out  of  business,  but 
they’re  still  locked  in  for  the  year.  They  are  charged  a  monthly 
fee  even  if  their  product  line  is  seasonal.  For  example,  lawn 
mower  ads  in  February  with  3  inches  of  snow  on  the  ground. 

With  newspaper’s  flexibility  newspaper  classified  has  a  brand 
new  business  opportunity  in  this  area.” 

In  answer  to  many  calls  from  classified  ad  managers  who 
have  gotten  wind  of  the  Free  Press  classified  TML  program. 
Brown  offers  a  few  suggestons:  “To  start.  .  .  assign  one 

good  salesperson  as  Classified  Co-op  Specialist.” 

This  individual  calls  on  distributors,  wholesalers  and  manu¬ 
facturers’  reps  to  obtain  approval  of  the  program.  In  many 
cases  the  manufacturer  or  his  rep.  once  having  approved  the 
layout  and  the  arithmetic  of  the  program  will  undertake  the 
selling  to  their  dealers.  If  they  refuse,  then.  Brown  says, 
“You  give  the  job  to  your  phone  room  and  then,  only  after  the 
Classified  Co-op  Specialist  has  mailed  out  copies  of  the  sales 
piece,  the  layout  and  an  explanatory  letter.” 

“Sell  by  category  directories  only,”  Brown  urges.  “Exam¬ 
ple:  lawn  and  garden,  home  improvement,  auto,  parts  and 
service,  sorts.  Don’t  run  TML  logos  willy-nilly  in  your  classi¬ 
fied  pages.  They  get  lost  and  clutter  up  your  layout.” 
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Quick  parts  delivery 
helps  Kennehec  Jeurnal 
gear  up  far  next  editien. 


Fast  action  by  Rockwell 
International's  Goss  parts  per¬ 
sonnel  recently  turned  bad  news 
to  good  for  the  Kennebec  Journal, 
Augusta,  Maine.  A  routine  check 
revealed  almost  complete  loss  of 
critical  gears  on  the  Journal’s 
6-unit  Goss  Urbanite  —  a  costly 
shutdown  if  it  meant  a  lost 
production  run. 

Replacement  parts  were  ordered 
from  our  Chicago  warehouse  at 
9A.M.  and  arrived  in  Augusta  by 
air  at  7:20  RM.  the  same  day.  Our 
serviceman,  having  flown  in  from 
New  Brunswick,  Canada,  was  al¬ 
ready  there  awaiting  the  vital  ship¬ 
ment.  Both  arrivals  were  especially 
good  news  for  the  Kennebec  Journal, 


We  respond. 
We’re  Rockwell-Goss. 

according  to  its  director  of 
production,  Roland  Whittier.  “It 
was  a  rather  large  expense,”  says 
Whittier,  “but  a  drop  in  the  bucket 
when  compared  to  the  expenditures 
that  would  have  been  entailed  had 
we  had  to  move  our  printing  to  an¬ 
other  plant  for  final  distribution.” 

Continues  Whittier,  “The  dollar 
value  we  can  figure.  The  goodwill 
lost  from  advertisers  and  readers 
who  would  not  have  found  their 
paper  in  its  usual  place  at  the 
usual  time  would  have  been 
immeasureable.” 

Fast  parts  delivery  (about  85% 


are  delivered  within  48  hours)  is 
just  part  of  our  story.  We  also  offer 
everything  from  help  at  installation 
to  pressman  training.  And  if  you 
want  a  turnkey  installation,  we  can 
handle  that,  too. 

More  information  about  our 
press  products?  Contact  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 

Phone:  312/656-8600. 
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No  fiefdoms  permitted 

We  thought  everyone  in  the  newspaper  business  had 
agreed  for  some  time  that  there  is  no  place  for  channel  vision 
in  the  future  of  the  business — that  it  will  take  the  combined 
thinking  and  cooperation  of  everyone  in  the  newspaper  plant 
to  meet  and  fight  off  the  competitive  challenges  being  faced. 

But  we  have  been  wrong.  A  job  of  education  still  needs  to  be 
done,  it  seems. 

A  newspaper  executive  has  written  to  E&P  complaining  of 
“isolated  compartments  of  superiority  complex”  in  his  office, 
which  we  must  assume  means  that  important  executives 
won’t  talk  to  each  other. 

There  is  no  place  for  this  dinosaur  mentality  in  our  busi¬ 
ness.  When  one  department,  or  executive,  starts  believing 
that  his  or  her  operation  is  exclusively  indispensable  and 
won’t  cooperate  with  others  for  the  common  good,  nothing 
constructive  will  result. 

Donald  B.  Towles,vicepresident  and  director  of  public 
affairs  for  the  Louisville  Courier-Journal  and  Times,  and 
president  of  the  International  Newspaper  Promotion  Asso¬ 
ciation,  recently  expressed  our  view  exactly.  Speaking  to  a 
group  in  London,  England,  he  said: 

“The  days  when  every  department  of  a  newspaper  can 
perform  its  function  unilaterally  and  without  input  from 
other  departments  are  gone,  thank  goodness.  The  days  when 
individual  departments  work  behind  closed  doors,  headed  by 
jealous  barons  afraid  and  suspicious  of  ideas  from  without, 
are  gone.  The  days  of  individual  fiefdoms  in  the  newspaper 
industry  are  gone. 

“To  do  a  proper  job,  you  need  input  from  your  peers  in  other 
parts  of  the  newspaper.” 

This  is  known  as  the  “total  sell.”  This  means  selling  the 
newspaper  to  readers  and  advertisers  alike  with  the  ideas 
generated  by  everyone  who  works  for  that  newspaper.  It  is 
no  longer  the  exclusive  domain  of  one  man — the  promotion 
manager,  for  instance. 

It  seems  to  us  that  readers  and  advertisers  will  listen  more 
attentively  when  the  message  represents  an  amalgam  of 
many  voices  from  within  the  organization.  That  means  credi¬ 
bility. 


UNESCO  proposals 

Last  week  E&P  said  the  proposals  for  a  “new  world  in¬ 
formation  order”  now  before  UNESCO  “could  provide  se¬ 
rious  handicaps  to  our  coverage  of  world  news  and  distor¬ 
tions  in  our  understanding  of  that  news.” 

Time  magazine  put  it  this  way  this  week:  “At  stake,  ulti¬ 
mately  is  the  right  of  readers,  radio  listeners  and  television 
viewers  everywhere  to  be  properly  informed  about  the  world 
around  them.” 

The  U.S.  press  cannot  allow  this  to  happen. 
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Letters 


WHERE'S  THE  PAPER? 

Metropolitan  afternoon  newspapers 
are  complaining  about  circulation  losses, 
but  surely  that  old  saw  that  “you  can't 
sell  from  an  empty  wagon”  must  apply  to 
them  as  well  as  to  others. 

I  boarded  a  3:30  p.m.  TWA  plane  at 
Washington’s  National  Airport  on  Thurs¬ 
day,  September  18,  and  found  the  news¬ 
stand  bare  of  newspapers.  It  wasn’t  the 
first  time  I  had  been  unable  to  find  an 
afternoon  Washington  Star  at  the  stand.  1 
travel  TWA  to  and  from  Washington  fre¬ 
quently. 

The  news  stand  that  day,  in  fact,  didn’t 
contain  a  single  newspaper,  morning  or 
afternoon.  Magazines  appeared  to  be  sell¬ 
ing  briskly. 


E&P  Statement  of  Ownership 


STATEMENT  OF  OWNERSHIP.  MANAGEMENT  AND 
CIRCULATION  (Act  of  August  12.  1970:  Section  3685, 
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12  Months  Date 


A.  Total  No.  Copies  Printed 


(Net  Press  Run)  . 
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Paid  Circulation 

1.  Sales  through  dealers 
and  carriers,  street 
vendors  and  counter 
sales  . 
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I  certify  that  the  statements  made  by  me  above  are  correct 
and  complete. 

Ferdinand  C.  Teubner,  Publisher 
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The  plane  I  rode  stopped  in  Indianapo¬ 
lis  and  I  found  no  copies  of  that  after¬ 
noon’s  Indianapolis  News  at  the  airport 
newsstand.  Upon  inquiry,  I  was  told  “it 
has  probably  been  sold  out.”  This  was 
only  about  4:30  p.m. 

Only  on  arrivai  in  St.  Louis  did  I  find  an 
afternoon  paper  available.  News  racks 
were  gereously  stocked  with  a  late  edition 
of  the  Post-Dispatch.  I  have  seldom  if 
ever  experienced  difficulty  in  finding  that 
paper  in  the  St.  Louis  airport. 

How  general  is  the  connection  between 
empty  wagons  and  metropolitan  circula¬ 
tion? 

Clyde  M.  Reed 
(Reed  is  editor  and  Publisher  of  the  Par¬ 
sons  (Kans.)  Sun.) 


CHAUVINISM  OUT 

Chauvinistic  journalism  surely  is  on  the 
wane.  Witness  the  coincidence  that  for 
the  next  couple  of  months,  at  least,  three 
of  the  most  prestigious  journalism  orga¬ 
nizations  will  be  headed  by  these  ladies: 

In  Huntington,  West  Virginia,  Septem¬ 
ber  25,  Ann  L.  Merriman  of  the  News- 
Leader,  Richmond,  Virginia,  moves  up  to 
the  presidency  of  the  National  Confer¬ 
ence  of  Editorial  Writers. 

Meanwhile,  Jean  Otto  of  the  Mil¬ 
waukee  Journal  continues  as  president  of 
The  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  until  that  group’s  annual 
convention  in  Columbus,  Ohio,  Novem¬ 
ber  19. 

And,  of  course,  Katharine  Graham  of 
the  Washington  Post  continues  as  presi¬ 
dent  of  the  American  Newspaper  Pub¬ 
lishers  Association. 

Many  of  us  can  recall  the  skeptical  city 
editor  confronting  the  neophyte  reporter 
who  had  sued  the  term  “ladies”  in  report¬ 
ing  some  women’s  activity.  His  question, 
“How  do  you  know  they’re  ladies?” 

In  the  case  of  these  three  women,  of 
course,  there  is  no  question.  They  are 
indeed  ladies,  for  they  are  our  leaders. 

James  R.  Brooks 

(Brooks  is  editorial  page  director  of  the 
Desert  (Calif.)  Sun.) 


Frank  Hogan,  in  asserting  that  “the 
ITU  is  not  a  union  for  printers,”  may 
have  been  thinking  of  the  word  “press¬ 
men.”  Other  than  that  I  can’t  figure  out 
how  he  could  make  such  a  claim. 

The  founding  convention  of  the 
National  Typographical  Union  (later  the 
ITU),  in  May  1852,  was  billed  as  the 
“Third  National  Convention  of  Journey¬ 
men  Printers  and  First  Annual  Session  of 
the  National  Typographical  Union.” 

Not  only  is  the  ITU  the  printers’  union, 
but  it  also  is  the  parent  body  from  which 
the  other  graphic  arts  unions,  including 
the  pressmen’s  union,  have  sprung.  Mail¬ 
ers,  too,  have  been  part  of  the  ITU  for 
many  years. 

While  more  and  more  the  ITU  is  be¬ 
coming  an  industrial  union,  the  printing 
heritage  is  very  much  a  part  of  it.  The 
Union  Printers  Home,  founded  by  the 
ITU  membership  in  1892,  is  a  home  for 
the  aged  and  infirm  ITU  members,  many 
of  whom  have  always  considered  them¬ 
selves  printers. 

This  may  be  a  matter  of  semantics  with 
Mr.  Hogan,  but  ITU  members  working  in 
a  composing  room  have  never  particular- 
ly  considered  themselves  “typog¬ 
raphers”  or  “typesetters.”  These  are 
merely  subgroupings  in  the  printing 
trade,  as  would  be  some  of  the  occupa¬ 
tions  prevalent  in  other  graphic  arts  un¬ 
ions. 

If,  as  he  says,  he  has  worked  for  a 
number  of  newspapers.  Mr.  Hogan  ought 
to  know  what  a  printer  does. 

Horst  Reschke 

(Reschke  is  managing  editor  of  the  ITU 
Review.) 


Short  take 


“I’ve  had  a  swollen  glad  for  12  years  at 
the  uppermost  part  of  my  leg.  There  is  no 
pain.”— Springfield  (Mo.)  Leader  <Sc 
Press. 


BACKGROUND  NOTES  1 

Another  reason  why  the  NYT  News  Service 
holds  a  pre-eminent  position  in  its  field . . . 

With  copy  flowing  into  the  New  York  Times  from  15  news 
bureaus  across  the  U.S.,  we  can  provide  subscribers  with 
in-depth  coverage  of  local  and  regional  news  as  well  as  impor¬ 
tant  “trend”  stories.  Bureaus  are  located  in  Albany,  Atlanta, 
Boston,  Chicago,  Denver,  Detroit,  Houston,  Los  Angeles, 
Miami,  Philadelphia,  San  Francisco,  Stamford,  Trenton, 
Washington  and  White  Plains.  In  1979,  our  news  and  feature 
coverage  was  supplemented  by  material  from  all  18  papers  of 
the  Cox  Newspaper  group — ranging  across  the  South, 
Southwest  and  Midwest. 
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RANK  METRO  AREA 

1  BIRMINGHAM 

2  MOBILE 

3  HUNTSVILLE 

4  MONTGOMERY 


POPULATION  EBI 

829.100  $5,727,469,000 

446.100  2,544,572,000 

297,000  1,937,417,000 

262,300  1,702,353,000 


TOTAL  RETAIL  SALES 
$3,441,452,000 
1,655,976,000 
1,134,911,000 
1,057,446,000 
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In  Minneapolis 

Guild  members  refuse 
to  support  strike  paper 


By  Celeste  Huenergard 

The  Minneapolis  Star  and  Tribune 
strike  heated  up  this  week  with  the 
appearance  of  a  strike  newspaper  and 
with  the  Guild  membership’s  refusal  to 
work  for  it,  despite  the  possibility  that  it 
might  use  it  as  a  tool  to  strengthen  its 
bargaining  position  against  management. 

Mark  and  Gary  Sterns,  who  have  put 
out  strike  newspapers  in  several  cities 
dating  back  to  1 964,  arrived  in  Minneapo¬ 
lis  two  weeks  ago  and  hit  the  streets  with 
a  Monday  through  Saturday  product  on 
September  29. 

With  an  initial  press  run  of  150,000 
copies,  the  interim  newspaper,  the  Daily 
Press,  carries  a  25-cent  price  tage  during 
the  week  and  a  50-cent  price  for  a  Satur¬ 
day  weekend  package. 

The  strike  newspaper  is  currently  being 
circulated  to  1,400  newsstands  through¬ 
out  the  city,  and  plans  are  on  the  drawing 
board  to  begin  home  delivering  it. 

Meanwhile,  no  immediate  settlement  is 
in  sight  and  no  additional  bargaining  ses¬ 
sions  had  been  scheduled.  The  Star  and 
Tribune  company  has  continued  to  pub¬ 
lish  limited  daily  (7,000  copies)  and  Sun¬ 
day  (30,000  copies)  editions,  containing 
news  and  free  classified.  All  sales  are 
walk-in. 

Mark  Sterns  said  no  official  figures  had 
been  tabulated  on  the  first  issue’s  returns, 
but  that  spot  checks  showed  the  paper 
was  “moving  rapidly.’’  Sterns  said, 
“People  are  waiting  in  line  for  it.’’ 

Sterns  said  he  is  staffing  the  city  room 
of  his  interim  paper  with  25  local  “profes¬ 
sionals.”  He  and  his  brother  were  unsuc¬ 
cessful  in  wooing  Guild  members  into 
their  newsroom. 

“We  took  a  vote  not  to  endorse  the 
paper,”  Guild  Twin  Cities  executive 
secretary  John  Carmichael  explained. 

The  last  strike  paper  the  Stern  brothers 
put  out,  in  New  York  City  in  1978,  was 
fully  staffed  with  striking  union  members. 

Sterns  said  United  Press  International 
initially  had  promised  service,  but 
changed  its  mind  the  day  before  the 
Press’  first  issue  because  the  Star  and 
Tribune  were  still  publishing. 

“They  (UPI)  did  the  same  thing  to  us  in 
1967  in  Detroit,”  Stern  said.  “We  took 
them  all  the  way  to  the  U.S.  Supreme 
Court  and  won.  Our  legal  department  is 
taking  care  of  it  this  time.” 

The  strike  paper  has  carried  little 


advertising  thus  far  and  the  city’s  two 
biggest  retailers.  Sears  and  Montgomery 
Ward  have  been  forced  to  hire  private 
delivery  companies  to  distribute 
thousands  of  preprints.  Both  companies 
said  they  are  using  the  weekly  newspap¬ 
ers  in  the  market. 

Edward  L’Herault,  president  of  Post 
Publishing  Co.,  a  chain  of  11  suburban 
weeklies,  said  his  products’  page  counts 
have  doubled  and  he’s  starting  to  turn 
away  business. 

“We  distributed  more  than  1  million 
inserts  yesterday  (Sept.  29),”  he  said. 
“We  had  to  set  up  a  circus  tent  in  the 
parking  lot  just  to  stuff  them.” 

While  the  weeklies  are  tallying  addi¬ 
tional  dollars.  Star  and  Tribune  business 
manager  Lee  Canning  said  the  dailies  are 
losing  “multimillions”  weekly  as  a  result 
of  the  labor  dispute.  Canning  said  he 
could  not  be  more  specific  because  the 
company  is  privately  held. 

More  than  1 ,300  employes  are  manning 
the  picket  lines  for  the  dispute  which  was 
called  September  18.  The  Minneapolis- 
St.  Paul  Mailers  Local  M4-ITU  initiated 
the  strike,  with  the  newspaper  guild  fol¬ 
lowing  two  hours  later. 

The  rest  of  the  unions  have  remained 
out  in  sympathy  including  18  machinists 
who  settled  their  contract  last  weekend, 
increasing  their  hourly  salary  $1.10  for 
two  years. 

While  both  the  mailers  and  the  guild  are 
bargaining  for  wage  hikes,  a  resale  clause 
on  editorially  produced  material  remains 
a  major  issue  with  the  guild. 

The  guild’s  contract,  which  expired 
July  31,  previously  provided  a  staffer 
with  25%  of  the  net  profits  from  the  resale 
of  his  work.  The  company  originally 
agreed  to  maintain  the  clause  if  materials 
were  sold  to  a  print  medium.  But  asked 
that  any  compensation  on  electronically 
reused  material  be  eliminated. 

The  Star  and  Tribune  is  participating  in 
the  CompuServe  experiment  and  owns 
Courier  Cable  of  Buffalo  which  is  also 
considering  electronically  delivering  the 
newspaper  via  two-way  cable.  Min¬ 
neapolis  is  scheduled  to  be  wired  for 
cable  in  the  near  future. 

The  company  has  argued  that  electro¬ 
nic  experiments  are  just  that:  experi¬ 
ments.  And  there  is  no  way  to  measure 
their  eventual  revenues,  if  any.  Guild 
members  say  they  merely  want  to  protect 


Every  Saturday  since  1884 


themselves. 

Last  week,  the  company  asked  the 
guild  to  eliminate  the  entire  resale  clause, 
offering  to  rearrange  their  salary  package 
to  $1.30  for  the  first  year  and  for  the 
second  year,  instead  of  the  original  $1.10 
each  year. 

The  guild  rejected  the  offer. 

While  some  observers  have  compared 
the  strike  to  the  Screen  Actors  Guild’s 
dispute  over  the  reimbursement  of  profits 
made  from  new  technology.  Canning 
argued  that  the  paper’s  situation  is  entire¬ 
ly  different. 

Canning  said  guild  members,  unlike 
actors,  are  salaried  employes.  “When  we 
fold  a  beat  we  don’t  fire  a  reporter,  we 
reassign  him,”  he  said.  Guild  members 
“not  only  want  the  royalties,  they  also 
want  the  salary.” 

Neither  management  nor  the  unions 
would  speculate  on  how  long  the  strike 
might  last. 

“We  remain  hopeful  that  we’ll  reach  a 
settlement  as  quickly  as  possible,”  Can¬ 
ning  said. 

Mark  Sterns,  on  the  other  hand,  said  he 
and  his  brother  never  go  into  a  city  unless 
they’re  sure  a  labor  dispute  will  last  at 
least  30  days. 

“We  have  a  formula  which  is  confiden¬ 
tial,”  Sterns  explained.  “And  we  need 
thirty  days  to  break  even.” 

“In  Detroit  in  1964  we  had  a  circulation 
of  650,000  and  ran  2.6  million  lines  of 
advertising,”  Sterns  recalled.  They  also 
handed  out  bonuses  to  their  editorial  staf¬ 
fers  which  collectively  totalled  $300,000. 

The  formula  did  not  work,  however,  in 
Baltimore  in  1966  when  an  anticipated-to- 
be  lengthy  strike  was  settled  in  five  days. 

Minneapolis  is  the  sixth  time  the 
brothers  have  introduced  a  daily  product 
during  a  major  labor  dispute.  Besides 
Baltimore,  the  others  include  New  York 
(1978),  Detroit  (1964  and  1%7)  and  St. 
Louis  (1978). 

Mark  Sterns  said  he  seasonally  pub¬ 
lishes  an  entertainment  weekly  in  Ft. 
Lauderdale.  Fla.,  while  his  38-year-old 
brother  Gary  is  a  real  estate  broker  and 
investor  in  Detroit. 

Ad  campaign 

The  Boston  Globe  has  begun  a  new  $2 
million  advertising  campaign  through  its 
agency.  Hill.  Holiday,  Connors,  Cosmo- 
pulos  of  Boston.  The  campaign  will  key 
off  the  slogan.  “The  Globe’s  Here,”  and 
will  use  radio,  television  and  print  ads, 
with  the  accent  on  radio. 

The  Globe’s  last  campaign  recently 
took  a  first  place  award  at  the  Internation¬ 
al  Newspaper  Promotion  Association’s 
Eastern  Regional  meeting  in  Toronto. 
That  campaign  was  also  handled  by  Hill. 
Holiday,  Connors.  Cosmopulos. 


Tv’s  airing  of  advocacy  ads 
may  cut  into  newspaper  $$ 


By  Bill  Gloede 

A  pair  of  research  studies  released  to 
the  annual  meeting  of  the  Association  of 
National  Advertisers  in  Hot  Springs,  Va. 
this  week  indicate  that  most  people  favor 
the  use  of  paid  advertising  by  companies 
to  present  their  point  of  view  and  that  an 
overwhelming  majority  of  television  sta¬ 
tions  now  say  they  accept  such  advocacy 
advertising. 

Thomas  B  Cookerly,  chairman  of  the 
Television  Bureau  of  Advertising  (TvB) 
and  president  of  Allbritton  Communica¬ 
tions  Co.,  revealed  that  some  89%  of 
commercial  television  stations  polled  by 
the  TvB  will  now  accept  advocacy  adver¬ 
tising.  Five  years  ago,  about  50%  said 
they  would  accept  such  advertising. 
However,  none  of  the  three  major  net¬ 
works  or  their  owned  and  operated  sta¬ 
tions  will  air  advocacy  ads. 

The  high  percentage  of  individual  tele¬ 
vision  stations  which  will  accept  advoca¬ 
cy  ads  from  companies  may  well  prod 
these  companies  to  transfer  more  of  their 
opinion  advertising  from  newspapers  and 
magazines  into  spot  television.  There  has 
been  a  clamour  in  the  advertising  industry 
recently  for  television  to  air  such  adver¬ 
tising  which  peaked  over  the  summer 
when  the  American  Association  of 
Advertising  Agencies  Board  of  Directors 
issued  a  policy  statement  urging  tv  sta¬ 
tions  to  adopt  a  more  liberal  view  of  the 
Fairness  Doctrine  in  reviewing  advocacy 
ads. 

The  TvB  surveyed  management  at  642 
commercial  tv  stations  of  which  396,  or 
62%,  have  replied  so  far.  The  survey  re¬ 
sults  indicate  that  83%  will  now  accept 
“opinion”  commercials,  while  another 
6%  have  policies  which  accept  any 
advocacy  advertising. 

Said  Cookerly,  “Today,  enough  sta¬ 
tions  accept  issue  advertising  to  present 
an  option  to  corporations:  market  by  mar¬ 
ket  spot  television.”  He  contended  that 
tv  stations  are  accepting  the  notion  of  “a 
free  marketplace  of  ideas”  in  their  inter¬ 
pretation  of  the  Fairness  Doctrine,  which 
requires  that  both  sides  of  a  particular 
issue  be  given  exposure.  He  speculated 
that  advertisers’  collective  hesitancy  to 
use  tv  for  issue-oriented  advertising  was 
most  likely  “because  advertisers  were 
thinking  of  one  form  of  television  net¬ 
work.  The  network  attitude  of  covering 
major  issues  only  in  news  and  public 
affairs  programming  has  been  clearly  and 
repeatedly  stated.  They  have  a  natural 
reluctance  to  carry  a  message  that  would, 
in  effect,  commit  their  hundreds  of  indi¬ 
vidual  station  affiliates  to  a  possible  Fair¬ 
ness  Doctrine  issue.” 

The  TvB  survey  also  presented  five  in¬ 
dividual  issue-oriented  campaigns  to  the 
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stations  in  an  effort  to  learn  what  kinds  of 
advocacy  ads  they’d  run.  The  campaigns, 
which  drew  acceptable  ratings  ranging 
from  89%  to  62%,  dealt  with  issues  in¬ 
cluding  nuclear  power,  governmental 
regulation,  and  national  energy  policy. 

The  survey  concerning  public  attitudes 
toward  advocacy  advertising,  which  was 
conducted  by  ORC  Public  Opinion  Re¬ 
search  of  Princeton,  N.J.,  examined  how 
people  feel  about  the  use  of  such  advertis¬ 
ing  by  corporations,  how  aware  people 
are  of  advocacy  advertising,  how  believ¬ 
able  they  find  it,  its  impact  on  their  think¬ 
ing  and  which  kinds  of  companies  they 
can  recall  as  sponsors  of  issue  adver¬ 
tising. 

According  to  Kenneth  Schwartz, 
vicepresident  and  managing  director  for 
ORC,  the  survey  was  conducted  national¬ 
ly  among  1,010  people,  aged  18  and  over, 
between  July  24  ad  3 1  of  this  year.  He  said 
the  survey  indicated  that  six  people  in  10 
said  they  favor  the  idea  of  companies  us¬ 
ing  paid  advertising  to  present  their  point 
of  view  on  controversial  public  policy 
issues. 

The  survey  indicates  that  people  sup¬ 
port  advocacy  advertising  despite  the  fact 
that  over  80%  of  those  surveyed  believe 
the  news  media  do  at  least  a  fair  job  in 
presenting  business’s  point  of  view  on 
important  public  issues. 

The  ORC  study,  which  was  conducted 
independently  from  the  TvB  study  found 
that  the  “vast  majority”  of  Americans 
believe  that  corporations  should  be 
allowed  to  use  television  to  speak  out  on 
controversial  public  policy  issues.  Some 
85%  of  those  surveyed  believe  tv  should 
carry  advocacy  advertising,  while  14% 
believe  it  should  not. 

Said  Schwartz,  “The  public’s  attitude 
in  regard  to  tv  is  quite  significant,  of 
course,  in  view  of  the  general  reluctance 
of  television  networks  to  accept  such 
advocacy  advertising.” 

However,  80%  of  those  surveyed  be¬ 
lieve  tv  networks  should  be  required  to 
carry  counter  advertising  from  an  in¬ 
terested  public  interest  group,  which  is 
precisely  what  the  networks  fcar  —  hav¬ 
ing  to  provide  time  for  rebuttal  of  advoca¬ 
cy  ads.  While  57%  of  those  polled  believe 
the  interested  public  interest  group 
should  be  required  to  pay  for  the  rebuttal 
time,  a  significant  38%  believe  the  time 
for  such  rebuttals  should  be  provided 
free. 

Do  people  notice  advocacy  ads? 

Yes,  according  to  the  ORC  survey. 
Nine  people  in  ten  claim  to  have  heard  or 
read  at  least  a  few  advocacy  ads  over  the 
past  few  years.  At  least  three  people  in 
ten  in  almost  every  sector  of  the  popula¬ 
tion  say  they  have  been  exposed  to  “quite 
a  few”  such  advertisements. 


Of  the  people  who  said  they’ve  seen  or 
heard  such  advertising,  some  70%  said 
they  saw  it  on  television.  Schwartz, 
attempting  to  explain  why  most  people 
named  television  as  the  primary  source  of 
this  advertising  when  most  such  advertis¬ 
ing  is  run  in  newspapers  and  magazines, 
said,  “It  must  be  borne  in  mind  that,  be¬ 
cause  of  the  predominance  of  television, 
this  medium  tends  to  be  cited  by  the 
majority  of  people  as  the  source  of  almost 
any  kind  of  information  about  which  they 
are  questioned.” 

Some  38%  of  those  who  said  they’d 
seen  such  advertising  said  they  saw  it  in 
newspaper;  28%  cited  magazines  as  the 
source  and  13%  named  radio. 

More  than  two-thirds  of  those  who  said 
they’d  seen  advocacy  ads  found  it  at  least 
“fairly  believable.” 

*  :tc 

The  single  most  discussed  topic  at  this 
year’s  annual  Association  of  National 
Advertisers  meeting  was,  predictably, 
the  “new  media,”  the  timetable  for  its 
introduction  into  the  media  mainstream 
and  its  implications  for  the  national 
advertiser. 

“One  of  the  hottest  topics  in  town  for 
the  last  year-to-18  months  has  been  what 
is  variously  known  as  the  new  media,  new 
delivery  systems  of  the  new  technologies. 
By  whatever  name.  .  .  cable,  pay 

cable,  subscription  tv,  video  discs,  satel¬ 
lites  and  super  stations  are  all  developing 
at  an  accelerating  pace,  and  there  is  hard¬ 
ly  a  day  that  goes  by  that  there  is  not 
something  in  the  press  on  the  subject.  I 
don’t  think  there  is  any  question  that  they 
are  going  to  change  all  of  our  lives  in  ways 
we  can  only  dimly  begin  to  imagine,”  said 
Thomas  Ryan,  vicepresident/advertising 
services  for  the  Gillette  Company,  North 
American  Division  as  he  opened  the 
ANA  session  on  New  Media. 

Ryan  sad  he  conducted  a  “small  sur¬ 
vey”  of  the  media  directors  of  leading  ad 
agencies,  including  J.  Walter  Thompson; 
BBDO;  Leo  Burnett;  McCann-Erickson, 
The  Marschalk  Company,  Doyle  Dane 
Bernbach;  Benton  &  Bowles;  Grey- 
North;  Ogiivy  &  Mather;  Advertising  To 
Women;  SSG&B;  Ted  Bates;  and  Foote, 
Cone  &  Belding.  He  asked  the  agencies 
for  their  best  estimates  of  what  the 
penetration  levels  of  the  new  technolo¬ 
gies  would  be  in  1980,  ’85  and  ’90  and 
what  would  their  effect  be  on  network 
shares  and  overall  viewing  levels. 

His  survey  revealed  that  the  agency 
composite  estimates  for  basic  CATV 
penetration  in  1980  would  be  21%;  33% 
by  1985  and  49%  by  1990.  Pay  tv  will 
reach  an  8%  penetration  this  year;  1 7%  by 
1985  and  32%  by  1990. 

Subscription  tv,  according  to  the  agen¬ 
cy  composite  estimates,  will  penetrate 
I  %  of  tv  households  this  year;  4%  by  1 985 
and  6%  by  1990.  Video-tex,  the  agencies 
think,  will  reach  2%  of  all  tv  households 
by  1985  and  9%  by  1990. 

(Continued  on  pa^e  II) 
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Charter  Media  dissolved 
but  Bulletin  will  fight  on 


Advocacy  ads 

(Continued  from  page  10) 


The  agencies  believe  that  the  three- 
network  share  of  tv  households  will  be 
87%  this  year,  83%  by  1985  and  76%  by 
1990.  Household  usage  levels,  they  be¬ 
lieve,  will  increase  from  60%  this  year  to 
62%  in  1985  to  64%  in' 1990. 

One  of  the  advertisers  attending  the 
session  asked  the  obvious  question;  How 
will  an  advertiser  be  able  to  reach  the 
mass  audience  in  the  late  1980s?  At  that 
point,  Mac  Morris,  the  Newspaper 
Advertising  Bureau’s  vicepresident  for 
national  sales,  chimed  in,  “We’ll  still  be 
around  with  newspapers!” 

That  led  to  a  discussion  on  how  news¬ 
papers  will  fare  in  the  new  world. 

Said  Ryan,  “You  will  start  to  see 
advertisers  using  multi-media  patterns  in 
the  top  25  markets.” 

David  Braun,  of  the  General  Foods 
Corp.,  said  he  has  heard  many  say  that 
the  new  media  will  sound  the  “death 
knoll”  for  newspapers.  He  said  he  simply 
doesn’t  believe  that. 

“1  Can’t  see  any  of  the  people  in  this 
room  giving  up  their  newspapers  (to  be 
replaced  by  teletext),”  said  Braun. 

Robert  Buchanan,  executive  vicepresi¬ 
dent  and  U.S.  media  director  of  J.  Walter 
Thompson,  added  that  the  new  media 
may  well  prove  a  “boom”  for  newspap¬ 
ers  as  they  enter  the  field  with  their  ex¬ 
isting  bases  of  news,  classified  and  local 
advertising. 

♦  *  * 

The  Association  of  National  Advertis¬ 
ers  elected  its  1981  executives  this  week 
during  the  organization’s  annual  meeting 

Elected  chairman  for  1981  was  Richard 
Creedon,  senior  vicepresident  for  Nabis¬ 
co,  Inc.  Thomas  T.  Ryan,  vicepresident/ 
North  American  advertising  services  for 
the  Gillette  Company,  was  elected  vice- 
chairman.  Peter  W.  Allport  was  reelected 
for  the  20th  straight  year  to  the  ANA 
president’s  post. 

Abitibi-Price  hikes 
newsprint  by  7.3% 

Abitibi-Price  raised  the  price  of  news¬ 
print  sold  in  the  U.S.  to  $470  a  metric  ton 
from  $438  effective  January  I,  1981.  The 
increase  was  7.3%. 

Abitibi  said  the  increase  was.  due  to 
higher  operating  costs  and  matches  the 
increases  announced  by  Consolidated- 
Bathurst  and  Canadian  International  Pap¬ 
er  Co.  earlier  this  year. 

Abitibi’s  prices  for  newsprint  sold  in 
Canada  will  go  to  $470  (Canadian)  from 
$435  a  metric  ton. 

Canadian  newsprint  manufacturers 
also  cited  higher  energy  costs  in  addition 
to  higher  distribution  costs.  The  last  in¬ 
creases  for  newsprint  were  in  May  of  this 
year. 
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Charter  Media,  formed  six  months  ago 
as  a  privately  owned  joint  venture  be¬ 
tween  the  Charter  Co.  and  Karl  Eller,  will 
be  dissolved. 

The  announcement  was  made  by  both 
partners  on  September  30. 

Charter  Co.,  an  oil  and  insurance  con- 
glommerate  based  in  Jacksonville, Flor¬ 
ida,  will  take  back  the  properties  it  contri¬ 
buted  to  venture  which  included  six  radio 
stations  and  Ladies  Home  Journal,  Red- 
book,  and  Sport  magazines. 

Eller  will  retain  ownership  of  the  Phi¬ 
ladelphia  Bulletin,  KlOl  FM  in  San  Fran¬ 
cisco,  and  New  York  Subways  Advertis¬ 
ing  Co.  All  three  properties  were  ac¬ 
quired  by  Charter  Media  since  its  forma¬ 
tion  in  March. 

When  Charter  Media  was  created,  each 
partner  contributed  $4  million  in  cash  to 
the  new  company. 

Reached  by  phone  in  his  Phoenix,  Ari¬ 
zona  office,  Eller  said  “any  money  left 
over  we’ll  divide  up  equally.  We’re  split¬ 
ting  everything  up.” 

Eller  asserted  he  will  continue  the 
efforts  to  turnaround  the  Bulletin  which 
lost  $7.5  million  in  1979  and  is  reported  to 
be  losing  money  at  a  rate  of  $I  million  a 
month  this  year. 

Charter  Media  acquired  the  Bulletin  on 
April  30  for  $2  million  in  cash  and  $29 
million  in  promissary  notes. 

Eller  said  he  intends  to  form  a  new 
corporation  which  will  “probably  assume 
the  notes.” 

When  asked  if  he  will  be  able  to  come 
up  with  the  capital  needed  to  keep  the 
Bulletin  publishing,  Eller  declared,  “I 
will  find  it.  Believe  me.  But  maybe  I 
won’t  need  that  much.  Maybe  the  paper 
will  be  profitable.” 

Eller  is  also  the  majority  investor  in 
Red  River  Resources,  a  private  company 
with  two  other  partners  which  has  hold¬ 
ings  in  real  estate,  including  the  late  John 
Wayne’s  ranch,  and  oil  development,  and 
owns  Swensen’s  Ice  Cream. 

Eller  remarked  he  “did  not  know  yet” 
if  any  of  Red  River  Resources’  capital  will 
be  used  to  aid  the  Bulletin. 

N.  S.  “Buddy”  Hayden,  whom  Eller 
made  publisher  of  the  Bulletin  on  May  8, 
said  the  newspaper  “is  in  business  as 
usual.  Nothing’s  changed.  Our  problems 
are  the  same.  It’s  just  a  matter  of  Karl 
restructuring.” 

Hayden  stated  recently  the  Bulletin’s 
financial  condition  must  show  improve¬ 
ment  by  year-end  “to  make  any  future 
investment  worthwhile  (E&P,  September 
27).” 

When  Charter  Media  purchased  the 
Bulletin  there  was  speculation  in  the 


press  that  Raymond  K.  Mason,  the  chair¬ 
man  of  Charter  Co.,  would  attempt  to 
interfere  in  the  paper’s  management  and 
influence  editorial  policy.  Both  Eller  and 
Hayden  stated  last  spring  if  Mason  did 
interfere,  they  would  quit  Charter  Media 
(E&P,  June  7). 

Hayden  asserted  Mason  never  tried  to 
become  involved  in  the  Bulletin's  opera¬ 
tions. 

“He  never  called  us  about  anything. 
Never  wrote  a  letter.  Never  talked  to  an 
editor  or  a  reporter,”  the  publisher  said. 

Craig  Ammerman,  a  former  New  York 
Post  managing  editor  who  became  the 
Bulletin’s  executive  editor  in  August, 
said  the  news  staffs  “reaction  was  posi¬ 
tive”  when  he  informed  them  of  Charter 
Media’s  dissolution. 

“My  own  feeling  is  this  is  a  good 
move,”  Ammerman  continued.  “I  do  feel 
more  comfortable  being  owned  by  Karl 
Eller  whose  background  in  the  newspap¬ 
er  business  is  proven,  than  being  jointly 
owned  by  Karl  Eller  and  an  oil  com¬ 
pany.” 

Ammerman  also  said  Mason  and  Char¬ 
ter  Co.  never  interfered  in  the  Bulletin's 
editorial  policy. 

“Nobody  ever  tried  to  dictate  or  sug¬ 
gest  what  should  be  done  editorially  on 
this  newspaper.  That  has  been  left  to 
Buddy  Hayden  and  myself,”  Ammerman 
stated. 

The  executive  editor  added  there  has 
been  “no  renewed  talk  of  ajoint  agency” 
with  Philadelphia  Newspapers,  Inc.,  a 
Knight-Ridder  subsidiary  which  pub¬ 
lishes  the  Philadelphia  Inquirer  and  Daily 
News. 

Ammerman  expressed  optimism  that 
Eller  will  be  able  to  come  up  with  the  cash 
needed  to  keep  the  Bulletin  going. 

“Eller  has  a  proven  track  record  in 
being  able  to  put  together  the  resources 
for  what’s  needed  to  be  done.  I  have  no 
reason  to  believe  it  will  be  problem,”  he 
remarked. 


Loory  joins  Turner 

Stuart  H.  Loory,  who  resigned  as  man¬ 
aging  editor  of  the  Chicago  Sun-Times  in 
July,  is  joining  Turner  Broadcasting  Sys¬ 
tem’s  Cable  News  Network  as  vice  presi¬ 
dent  and  Washington  managing  editor. 
The  veteran  newsman  returns  to  televi¬ 
sion  having  worked  as  executive  editor  at 
WNBC-TV,New  York,  earlier  in  his 
career. 
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NAB  conference  stresses 
profits  in  new  technoiogy 


By  Bill  Gloede 

The  Newspaper  Advertising  Bureau  on 
Sept.  24  gathered  roughly  350  newspaper 
industry  executives  in  New  York  for  a 
one  day  seminar  stressing  the  opportuni¬ 
ties  for  improving  profitability  through 
the  introduction  of  telecommunications 
technology  to  the  newspaper  business. 

If  there  was  an  overall  theme  to  the 
seminar,  it  was  that  individual  newspap¬ 
ers  shouldn’t  be  shivering  under  the  spec- 
tor  of  the  potential  competition  new  tech- 
nlogy  would  pose,  but  rather,  newspap¬ 
ers  should  be  actively  investigating  the 
potential  for  building  new  profit  centers 
through  the  use  of  the  new  telecom¬ 
munications  technology. 

The  seminar’s  purpose  emerged  at  its 
end  when  William  Dunn,  vicepresident 
and  general  manager  for  Dow  Jones  & 
Co.  and  Robert  Johnson,  vicepresident 
and  general  manager  of  the  Dispatch 
Printing  Company  (Columbus,  Ohio) 
offered  their  advice  to  the  industry. 

Johnson  said  the  industry  needs  to  ac¬ 
quire  “hands  on  experience’’  in  electro¬ 
nic  delivery  ;  to  insure  against  the  erosion 
of  advertising  to  new  competitive  media; 
to  get  involved  in  new  distribution 
systems;  and  to  answer  the  question  con¬ 
cerning  how  to  maintain  market  share 
when  the  mode  of  distrubtion  is  no  longer 
owned  (trucks  and  carriers  vs.  a  channel 
on  a  local  cable  operator’s  system.) 

“If  we  use  the  marketing  position  and 
power  we  have  today,”  said  Johnson, 
“we  have  absolutely  nothing  to  fear  from 
the  new  information  technology  and,  in 
fact,  we  can  control  it  rather  than  have  it 
control  our  destiny.” 

Said  Dunn,  “It’s  nice  to  come  here  and 
talk.  .  .  but  our  best  learning  experi¬ 

ence  comes  from  screwing  up.”  He 
advised  newspapers  to  “act,  do  some¬ 
thing”  to  get  involved  in  the  emerging 
information  technology  field. 

Lloyd  G.  Schermer,  president  of  Lee 
Enterprises,  Inc.,  said  in  his  keynote 
address,  “We’re  at  the  dawn  of  a  new  era 
in  our  industry.  Newspapers  have  many 
unique  qualities:  convenience;  portabilit- 
y;  local  news  generation;  cheap  memory; 
an  interactive  distribution  system;  reader 
habit;  and  an  electronic  information  and 
storage  system  that’s  up  and  running, 
within  the  four  walls  of  most  newspapers 
today.” 

He  continued,  “It’s  only  a  matter  of 
time  before  these  systems  break  out  of 
those  walls  and  into  the  marketplace. 
Let’s  take  our  unique  qualities,  and  com¬ 
bine  them  with  these  new  conduits  and 
formats  technology  is  now  providing,  to 
generate  real  unit  growth.” 

Schermer  pointed  to  the  economic  his¬ 


tory  of  newspapers  for  the  past  ten  years, 
a  history  marred  by  a  flat  growth  rate 
virtually  across  the  board.  He  maintained 
that  had  it  not  been  possible  for  newspap¬ 
ers  to  pass  cost  increases  on  to  consum¬ 
ers  and  to  cut  production  costs  through 
technological  innovation,  the  historical 
picture  would  have  shown  losses  in 
advertising  linage  in  virtually  every 
category,  excluding  preprints. 

“During  the  last  ten  years  there  has 
been  little  or  no  real  growth  in  our  indus¬ 
try,  in  terms  of  more  units  of  information. 
This  is  an  alarming  trend  and  one  we  must 
reverse  in  the  future,”  said  Schermer. 

“To  increase  our  newspaper  revenues, 
we  hear  discussed  such  programs  as  eli¬ 
minating  the  rate  differential  between  re¬ 
tail  and  national  advertising;  segmented 
news  and  special  interest  sections;  one 
order,  one  invoice;  saturation  coverage; 
alternate  distribution  systems;  multiple 
insertion  discounts;  improved  reproduc¬ 
tion  quality;  satellite  transmission  of 
advertising;  circulation  coverage  by  zip 
codes;  and  many  others.  All  of  these 
programs  are  important.  However,  I  fear 
most  of  these  activities  reflect  the  fact 
that  our  radar  is  set  about  five  years  out, 
to  1985,”  he  continued. 

“I  think  we  had  better  start  developing 
a  second  radar  system,  focused  ten  years 
out,  to  1990.  Programs  we  think  are  so 
important  today  may  be  no  more  impor¬ 
tant  that  rearranging  th  deck  chairs  on  the 
Titanic.  We  must  change  the  course  of 
our  industry,  now,”  Schermer  said. 

Leo  Bogart,  executive  vicepresident 


and  general  manager  of  the  N  AB ,  told  the 
newspaper  executives,  “There  once 
were  rather  clearly  understood  distinc¬ 
tions  among  companies  in  the  business  of 
developing  equipment,  operating  chan¬ 
nels  of  communication,  and  providing  in¬ 
formation  and  entertainment.  As  corpo¬ 
rate  horizons  expand,  the  traditional 
boundaries  between  information  related 
industries  dissappears.” 

Said  Bogart,  “The  barriers  are  falling 
between  print  and  electronic  media,  be¬ 
tween  what  we  have  known  as  mass 
media  and  individual  modes  of  com¬ 
munication  —  we  are  seeing  instead  the 
evolution  of  a  new  and  larger  field  of  in¬ 
formation  management  in  which  none  of 
the  established  ground  rules  any  longer 
apply.” 

On  a  brighter  note ,  Bogart  commented , 
“History  tells  us  that  established  media 
are  not  eliminated  by  new  technological 
advances.  They  change  function,  they 
change  form,  they  change  the  character 
of  their  audiences,  and  they  change  in 
their  individual  importance  relative  to  the 
whole  flow  of  mass  communication. 
Therefore  we  can  have  every  confidence 
that  in  this  transitional  period  and  beyond 
it,  newspapers  will  continue  to  survive 
and  even  to  flourish.” 

The  seminar  examined  the  effect  the 
new  technology  will  likely  have  on  the 
editorial,  the  advertising  and  the  circula¬ 
tion  functions  of  a  newspaper. 

Arnold  Rosenfeld,  editor  of  the  Dayton 
(Ohio)  Daily  News  and  chairman  of  the 
American  Society  of  Newspaper  Editors 
committee  on  new  technology,  said 
newspapers  will  embrace  the  new 
methods  of  news  and  advertising  distribu¬ 
tion  “not  because  our  readers  are  cla¬ 
mouring  for  us  to  develop  electronic  de¬ 
livery  technology,”  but  because  they  will 
{Continued  on  pane  30} 
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THIS  GRAPH,  used  by  Lee  Enterprises  president  Lloyd  Schermer  in  his 
address  to  the  NAB's  conference,  illustrates  his  belief  that  the  industry  should 
look  to  new,  lower  cost/greater  efficiency  means  of  getting  news  and  adver- 
_ tising  to  the  newspaper  reader. _ 
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In  1980 

UPl’s  satellite  concept 
reaches  1/3  of  its  goal 


In  the  closing  months  of  1980,  a  major 
sector  of  the  newspaper  industry  con¬ 
tinues  to  evaluate  satellite  delivery  of 
wire  service  copy  using  receive-only(RO) 
earth  dishes. 

United  Press  International,  a  partici¬ 
pant  in  the  ANPA  Joint  Satellite  Task 
Force,  announced  this  week  sales  and 
letters  of  intent  for  135  RO  earth  dishes 
after  three  months  of  selling.  About  65% 
of  present  orders  are  from  newspapers, 
with  the  balance  from  broadcasters. 

UPI  plans  to  have  between  400-500 
subscribers  by  year-end  for  its  satellite 
concept  which  provides  for  direct  own¬ 
ership  of  the  RO  earth  dish  by  newspap¬ 
ers  and  broadcasters.  The  wire  service  is 
advocating  subscriber  ownership, 
however,  Roderick  W.  Beaton,  president 
of  UPI,  said  earlier  this  year  UPI  would 
have  a  program  for  leasing  of  some  dis¬ 
hes.  Beaton  said  UPI  would  press  for  sub¬ 
scriber  ownership  and  control.  He  also 
said  the  wire  service  would  offer  incen¬ 
tives  to  encourage  the  ownership 
approach.  UPI  grants  a  credit  off  their 
service  to  subscribers  at  a  rate  of  $100  per 
month  for  5  years. 

UPI  believes  that  its  more  then  5,000 
members  will  convert  to  satellite  recep¬ 
tion  and  that  as  many  as  3,700  satellite 
receivers  could  be  utilized  in  a  nation¬ 
wide  program. 

November  1980  is  the  target  date  for 
the  start-up  of  UPl’s  7.5  kilohertz  audio 
signal  for  broadcasters  on  the  satellite 
system  with  the  newspaper  signal,  both 
low  and  high  speed,  also  scheduled  for  a 
November  start-up. 

In  the  satellite  design  concept  of  UPI, 
the  company  has  provided  for  compatibil¬ 
ity  with  AP’s  system,  so  newspapers  will 
need  only  one  earth  station  on  their  pre¬ 
mises.  UPI  has  also  reserved  uninter¬ 
rupted  space  on  Transponder  1  of  West¬ 
ern  Union's  Weststar  III  satellite.  Back¬ 
up  for  the  main  transponder  space,  desig¬ 
nated  as  interrupted,  is  on  another  trans¬ 
ponder  on  one  of  the  Weststar  satellites. 

Uninterrupted  transponder  space 
means  satellite  transponder  usage  cannot 
be  pre-empted  should  there  be  problems 
with  the  satellite  transmission.  The  space 
(uninterrupted)  is  switched  to  another 
satellite  and  users  with  interrupted  space 
are  taken  off  the  satellite  for  uninter¬ 
rupted  space  users.  Uninterrupted  space 
on  satellites  costs  more  than  interrupted 
space. 

The  UPI  design  of  the  RO  earth  dish 
which  subscribers  can  own  permits  other 
services  to  hang  their  electronic  packages 
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on  the  system.  UPI  does  not  charge  other 
services  for  the  privilege  of  adding  elec¬ 
tronics  to  the  system  which  they  service. 

When  a  newspaper  or  broadcaster 
signs  on  with  UPI ,  the  subscriber  can  buy 
the  RO  earth  dish  and  pays  all  costs  for 
site  preparation  and  installation.  UPI 
owns  and  maintains  the  electronics  pack¬ 
age  for  receipt  of  their  news  services  but 
does  not  require  a  monthly  fee  from  other 
services  that  want  to  hang  electronic 
packages  onto  the  system.  The  Associ¬ 
ated  Press,  however,  does  charge  for  us¬ 
ing  their  earth  station  as  a  down  converter 
relay  source. 

The  electronic  package  from  UPI  in¬ 
cludes  demodulators  for  the  various  UPI 
news  services  while  the  LNA  (low  noise 
amplifier  )is  included  in  the  Harris 
package. 

In  UPI’s  satellite  program  they  signed 
orders  for  earth  stations  with  the  Satellite 
Communications  division  of  Harris 
Corp.,  and  Farinon  Video  and  Satellite 
Corp.,  now  a  part  of  Harris  Corp.  The 

NABSCAN  to  project 
national  sales  totals 

The  Newspaper  Advertising  Bureau’s 
NABSCAN  can  now  project  national 
sales  totals  and  share  of  market  for  super¬ 
market  items  by  brand  and  week  by 
week. 

NABSCAN  (National  Advertising 
Brands  Scanning  Reports)  receives  pro¬ 
duct  movement  data  from  over  380  super¬ 
markets  around  the  nation.  It  uses  the 
services  of  two  companies  in  processing 
product  movement  information. 

Management  Science  Asociates  de¬ 
velops  specialized  applications  of  NABS¬ 
CAN  data.  Marketmath,  Inc.  does  the 
sample  balancing  needed  for  making 
national  projections. 

For  sales  averaging  50  units  per  week 
per  sample  store,  NABSCAN’s  sampling 
has  an  error  of  plus  or  minus  4%.  This 
produces  a  national  sales  projection  for 
34,000  U.S.  supermarkets  of  between 
1.63  and  1.77  units  per  week. 

NABSCAN  uses  electronic  scanning 
devices  to  read  universal  product  code 
markings  on  grocery  items  as  they  are 
tallied  at  checkout  counters.  Participat¬ 
ing  supermarkets  can  use  NABSCAN  re¬ 
ports  to  gauge  the  effectiveness  of  their 
ads  and  promotional  activities  in  moving 
products  off  their  shelves. 

Stores  supplying  data  to  NABSCAN 
share  in  revenues  received  from  subscri¬ 
bers  to  its  reports. 


size  of  the  earth  stations  will  range  from 
eight  to  ten  feet. 

Harris  will  service  the  earth  stations 
and  has  installed  a  computer  system  in 
Melbourne,Fla.,  to  track  the  RO  installa¬ 
tions  on  the  UPI  system.  The  computer 
center  will  also  perform  diagnostic  ser¬ 
vices  for  the  satellite  program  over  a 
direct  telephone  set-up  to  the  Melbourne 
facility  that  will  be  manned  24  hours  a 
day. 

The  RO  earth  dish  design  by  the  UPI 
also  includes  the  ability  to  handle  trans¬ 
mission  of  future  full-page  advertising 
copy  under  the  program  of  the  Newspap¬ 
er  Advertising  Bureau. 

Chicago  Sun-Times 
reporters  settle 
for  $555  per  week 

The  Chicago  Sun-Times  averted  a 
strike  last  week  after  an  all-night  negotia¬ 
tion  session  produced  a  settlement  with 
the  Chicago  Newspaper  Guild  45  minutes 
before  the  picket  lines  were  scheduled  to 
go  up  —  September  25. 

“This  is  the  closest  the  guild  has  ever 
come  to  going  out,”  one  veteran  reporter 
declared. 

A  few  hours  later,  the  daily  promptly 
upped  its  newsstand  price  from  20  cents 
to  25  cents,  following  the  Chicago  Tri¬ 
bune's  lead. 

The  new  two-year  contract  raises  a  re¬ 
porter’s  top  minimum  salary  after  five 
years  to  $555.64  a  week  and  includes 
company-paid  family  dental  coverage 
and  additional  improvements. 

An  initial  9.6%  pay  raise  is  planned  for 
the  first  11  months  of  the  year,  with  the 
12th  month  moving  into  a  6.5%  pay  raise 
which  brings  the  package’s  value  to 
10.2%. 

The  second  year  also  calls  for  a  one¬ 
time  cost  of  living  increase  to  be  granted 
July  I  ifinflation  exceeds  6.5%  during  the 
12  months  ending  April  30. 

The  salary  hikes  make  the  Sun-Times’ 
members  the  fourth  highest  paid  guild  in 
the  country,  with  the  New  York  Times, 
New  York  Daily  News  and  New  York  Post 
in  the  forefront. 

A  resale  clause,  which  calls  for  staffers 
to  be  reimbursed  with  a  minimum  of  50% 
of  the  proceeds  on  material  used  outside 
the  paper,  remains  in  the  new  contract. 
Management  originally  had  sought  to  eli¬ 
minate  the  clause,  arguing  that  they 
wanted  greater  flexibility  in  dealing  with 
the  possible  uses  of  new  technology. 

Union  members  also  won  a  25%  in¬ 
crease  in  company-paid  hospitalization 
premiums,  expanded  eye-care  coverage, 
and  a  one-time  increase  in  company-paid 
pension  contributions. 

In  addition,  auto  allowances  were  in¬ 
creased  to  $14  a  day  or  22  cents  a  mile  in 
the  first  year  and  $16  or  23  cents  a  mile  in 
the  second  year  from  $  1 2  a  day  or  1 8  cents 
a  mile. 
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What  does  the  future  hold 
for  social  commentary  comics? 


By  John  Consoli 

A  newspaper  can  run  a  front  page  ban¬ 
ner  headline  quoting  President  Carter 
saying  he’ll  whip  Teddy  Kennedy’s  ass, 
but  such  language  is  not  acceptable  in  a 
newspaper  comic  strip. 

A  newspaper  can  run  articles  on  di¬ 
vorce,  abortion,  homosexuality  and  drug 
abuse,  yet  such  topics  are  taboo  for  use  in 
newspaper  comic  strips. 

A  double  standard  exists  and  this  was 
readily  admitted  by  participants  in  last 
week’s  Newspaper  Comics  Council  panel 
discussion  on  “Recent  Trends  in  New 
Comics:  What’s  right?  What’s  wrong?’’ 

Not  everyone  is  happy  about  or  ready 
to  accept  the  double  standard-especially 
the  authors  of  the  many  new  comic  strips 
that  are  seeking  to  address  social  issues. 

“Editors  fall  apart  at  the  humor  in  our 
strip,  but  they  are  afraid  of  a  backlash 
from  their  readers,’’  said  Frank  Baginski, 
who  along  with  Reynolds  Dodson,  puts 
out  the  controversial  comic  strip  on  di¬ 
vorce  called  “Splitsville.” 

“They  tell  us  they  can  live  with  it,  but 
they  can’t  run  it  because  it  would  draw 
reader  complaints,’’  he  said. 

It’s  not  as  if  Splitsville  is  doing  all  that 
badly.  According  to  Baginski,  the  strip, 
which  is  about  a  year  and  a  half  old  and  is 
distributed  through  the  Los  Angeles 
Times  Syndicate,  is  carried  by  75  news¬ 
papers  including  some  of  the  largest  in  the 
country. 

Baginski  feels,  however,  that  even 
more  newspapers  should  be  carrying  it 
because  of  its  social  significance.  He  said 
although  it  is  about  divorce,  the  strip 
takes  a  light-hearted  look  at  the  subject. 
He  also  a  great  number  of  readers  can 
relate  to  the  comic  strip  because  of  the 
growing  number  of  divorces. 

Dodson  feels  it  is  the  job  of  cartoonists 
to  reflect  what  is  going  on  in  society  and 
that  is  what  Splitsville  does. 

“We  are  facing  the  same  type  of  reac¬ 
tion  as  when  Doonesbury  or  Archie 
Bunker  first  came  out,’’  said  Baginski. 
“Editors  are  wary  of  a  comic  strip  that 
deals  with  very  real  social  issues.” 

Dodson  said  although  Splitsville  deals 
with  a  social  issue — divorce — the  strip 
contains  “no  swear  words  like  damn  or 
hell.”  He  added,  “We  are  not  brash 
young  upstarts  out  to  insult  society,” 
Dodson  said.  “Unfortunately,  I  think  this 
is  the  impression  some  of  the  older  edi¬ 
tors  have.” 

Some  of  the  complaints  about  Splitsvil¬ 
le  have  been  that  it  undermines  the  in¬ 
stitution  of  marriage  and  endorses  di¬ 
vorce. 

“I  always  thought  comics  reflect  life,” 
Baginski  said.  “Today  we  find  many  chil¬ 
dren  live  in  single  parent  homes.  They’ve 
been  through  divorce  and  they  can  relate 
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to  what  we’re  saying  in  the  strip.  What  we 
portray  in  the  strip  is  evident  in  every 
demographic  area  of  a  newspapers  cir¬ 
culation.” 

Bill  Baker,  assistant  executive  editor  of 
the  Detroit  Free-Press,  said,  “It’s  not  so 
much  a  double  standard.  You  have  to 
understand  readers.  They  read  different 
pages  with  a  different  context.  People  and 
their  children  come  to  different  parts  of 
the  paper  with  different  perspectives  and 
they  want  those  perspectives  respected. 
Many  will  not  want  their  kids  reading 
strong  language  in  comics.” 

Baker,  who  is  a  member  of  the  Comics 
Council  executive  committee,  added, 
“People  will  accept  something  in  a  news 
story,  such  as  what  the  President  said. 
This  is  news.  They  look  to  comics  for 
entertainment. 

Yet,  Baker  does  see  a  broader  accept¬ 
ance  in  the  future  for  the  “social  com¬ 
mentary”  comics. 

On  Splitsville,  Baker  said,  “Our  paper 
does  not  carry  it  because  we  think  that  the 
appeal  it  serves  is  served  by  some  strips 
we  already  carry.  I  think  it  is  a  good  strip, 
interesting  and  innovative.  Society  is 
changing  and  its  acceptance  will  continue 
to  grow.” 

Another  topic  discussed  at  the  Comics 
Council  meeting  was  what  criteria  editors 
use  in  choosing  and  dropping  a  comic 
strip. 

“For  a  new  strip  to  get  in,  somebody 
has  to  go  out,”  said  Jack  Loftis,  assistant 
managing  editor  of  the  Houston  Chroni¬ 
cle.  “I’m  now  holding  three  comics  that 
are  not  getting  into  the  paper.  Everyone 
says  its  the  next  Beetle  Bailey,  so  I  take 
it,  watch  it  and  sit  on  it.” 

As  far  as  determining  when  to  drop  a 
comic,  Loftis  said,  “1  look  at  my  surveys, 
other  people’s  surveys  and  it  is  still  a  flip 
of  the  coin.” 

Loftis  said  one  problem  editors  face  is 
the  persuasiveness  of  syndicate  sales 
people.  “They  say  it  (a  comic  strip)  is 
another  Doonesbury.  Since  we  don’t 
have  Doonesbury,  we  believe  it.” 

Baker  said  the  Free-Press  has  a  prog- 
.ram  of  test  dropping.  About  every  two  or 
three  months,  his  paper  will  drop  a  comic 
out  for  a  week  with  no  replacement. 
Reader  reaction  and  response  is  then 
observed.  “We  are  able  to  guage  how 
angry  readers  get  if  a  comic  is  dropped,” 
he  said. 

What  is  sufficient  reader  response  to 
restore  a  dropped  comic? 

“Twenty  five  or  thirty  wouldn’t  bother 
me,  but  250  or  300  responses  would,” 
Loftis  said.  Baker  agreed,  stating  that  300 
responses  would  be  hard  to  ignore. 

One  advantage  the  older  comics  had 
over  those  just  coming  onto  the  scene  is 
the  amount  of  time  they  were  given  in  the 


newspaper  before  being  replaced.  Bill 
Yates,  comics  editor  for  King  Features, 
pointed  out  that  if  such  successful  strips 
as  Beetle  Bailey  and  Peanuts  were  given 
the  short  trial  that  some  strips  are  given 
today,  they  probably  would  never  have 
survived. 

Priest  sues  Gannett 
for  $110  million 

Gannett  News  Service  has  been  sued 
for  $l  lO  million  by  a  priest  who  contends 
that  the  news  group’s  1 980  Pulitzer  Prize¬ 
winning  series  about  the  Pauline  Fathers 
libeled  him. 

Rev.  Michael  Zembrzuski,  who  headed 
the  Roman  Catholic  monastic  order  when 
the  series  was  written  in  1979,  filed  the 
suit  in  New  York  State  Supreme  Court  in 
Queens.  He  is  seeking  $10  million  in  com¬ 
pensatory  damages  and  $100  million  in 
punitive  damages. 

Zembrzuski  has  been  living  in  Queens 
for  the  past  year,  according  to  his  attor¬ 
ney  Michael  Mantell,  and  he  is  no  longer 
the  head  of  the  Pauline  Fathers. 

At  a  news  conference  held  after  the  suit 
was  filed,  Zembrzuski  said  the  series  of 
articles  about  alleged  mismanagement  of 
the  order’s  finances  “contain  a  preten¬ 
tious  mixture  of  falsehoods,  half-truths,  a 
deceptive  rendition  of  events.” 

Bob  Dubill,  executive  editor  of  Gan¬ 
nett  News  Service,  based  in  Washington, 
D.C.,  said,  “We  stand  by  the  stories.  We 
had  sought  comment  at  every  step  along 
the  way  and  interviewed  Father  Zem¬ 
brzuski.  There  were  times  he  would  not 
comment.  He  still  has  not  commented  on 
a  number  of  issues.” 

Ad  blitz  ordered 
for  tampon  recall 

The  Food  and  Drug  Administration  has 
oi  lered  Proctor  &  Gamble,  manufacturer 
O'  Rely  tampons,  to  run  a  widespread 
ni  'dia  ad  campaign  to  warn  women  of  the 
product’s  link  with  toxic  shock  syn¬ 
drome. 

The  message  urging  women  to  no  lon¬ 
ger  use  Rely  tampons,  will  be  carried  in 
ads  beginning  October  6.  Under  a  consent 
agreement  signed  by  Proctor  &  Gamble, 
the  ads  will  run  in  1 ,200  newspapers  and 
on  600  tv  stations  and  350  radio  stations. 

The  targets  for  the  media  campaign  will 
be  women  18  to  34  years  old,  the  same 
audience  to  which  the  tampon  advertising 
campaign  was  directed. 

At  least  two  lawsuits  have  been  filed 
against  the  manufacturer  by  women  who 
said  they  have  been  harmed  by  use  of  the 
product.  Tests  by  the  Center  for  Disease 
Control  and  the  Utah  State  Health  De¬ 
partment  showed  a  significantly  stronger 
association  between  Rely  and  the  rare 
disease  than  between  other  brands  and 
the  ailment. 
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Boston  Globe’s  Winship 
raps  presidential  coverage 


By  John  Consoli 

The  1980  presidential  race  “ain't  no 
box  office  hit."  American  Society  of 
Newspaper  Editors  president  Thomas 
Winship  said  this  week,  "and  the  press 
deserves  some  of  the  blame  for  it." 

Speaking  at  the  fall  meeting  of  the 
Newspaper  Comics  Council  in  Boston. 
Winship.  who  is  editor  of  the  Boston 
Clohi\  said,  “I  don't  blame  the  public  for 
being  turned  off." 

Winship  said  newspapers  have  failed  to 
raise  significant  issues  to  be  addressed  by 
the  candidates  and  have  instead  let  the 
candidates  dictate  the  "agenda"  of  the 
campaign. 

"By  and  large,  we  are  letting  the  candi¬ 
dates  set  the  agenda  instead  of  vice  ver¬ 
sa,"  he  said.  “The  press  has  become  sub¬ 
servient  to  politics." 

For  example,  he  said,  only  President 

Street  named  after 
deceased  editor 

Ralph  McGill,  the  late  editor  and  pub¬ 
lisher  of  the  Atlanta  (Ga.)  Constitution,  a 
champion  of  civil  rights  causes  during  the 
1950'sand  1960’s,  has  had  an  Atlanta  city 
street  renamed  in  his  honor.  The  street 
originally  was  named  after  Confederate 
General  Nathan  Bedford  Forrest,  one  of 
the  founders  of  the  Ku  Klux  Klan. 

Citing  McGill  for  “an  unusual  brand  of 
courage”  and  a  “powerful  and 
courageous  pen,”  .Atlanta  Mayor 
Maynard  Jackson  dedicated  the  new 
McGill  Boulevard. 

During  his  career,  McGill  was  cited  for 
his  work  as  the  crusading  editor  many 
times.  He  held  honorary  degrees  from 
Harvard,  Brown,  Columbia  and  Notre 
Dame  Universities,  among  others,  and 
won  the  Pulitzer  Prize  for  editorial  writ¬ 
ing  in  1959. 

Attending  the  dedication  ceremonies 
were  McGill’s  widow.  Dr.  Mary  Lynn 
McGill  Smith,  his  two  grandchildren,  and 
Grace  Lundy,  McGill’s  long-time  secret¬ 
ary  at  the  Constitution. 

Also  present  were  Tom  Wood,  presi¬ 
dent  of  Atlanta  Newspapers  and  Hall 
Gulliver,  editor  of  the  Constitution. 

The  dedication  ceremony  ended  a  nine- 
year  controversy  that  began  when  a 
Quaker  organization  sought  unsuccess¬ 
fully  to  have  Atlanta’s  Board  of  Aider- 
men  get  rid  of  the  name  Forrest  Avenue. 

The  name  change  resulted  from  an 
ordinance  authored  last  year  by  City 
Councilman  Morris  Finley  as  part  of  a 
plan  to  rename  streets  in  a  particular  area 
of  the  city  "after  people  who  have  helped 
black  people.” 
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Carter  has  been  allowed  to  publicly  talk 
about  the  hostage  situation  in  Iran. 

“1  think  our  (the  press’)  silence  on  Iran 
has  been  absolutely  outrageous,"  he 
said.  Winship  also  criticized  the  press  for 
its  failure  to  keep  the  campaign  focused 
on  such  major  issues  as  jobs  and  the  eco¬ 
nomy,  and  he  took  off  on  the  press’  pen¬ 
chant  for  presidential  polls. 

“We  have  gone  poll  happy,"  he  said. 
“They  'polls)  are  sabotaging  elective 
politics  and  it  bothers  the  hell  out  of  me. 
Fortunately,  they  (polls)  have  proven 
themselves  somewhat  wrong  this  year. 

Winship  admitted  his  own  newspaper 
has,  in  the  past,  been  “poll  happy,”  and 
“splashed  them  all  over  page  I.”  During 
the  fall  presidential  campaign,  however. 
Winship  said  policy  has  been  changed. 

“As  a  matter  of  policy,  we  have  de¬ 
cided  that  all  polls  go  inside."  he  said. 
“(We  will  run)  None  of  those  two  column 
heads  on  page  I  like  the  New  York  Times 
does. ..but  I’ll  forgive  the  Times,  they 
have  just  discovered  polls.” 

Winship  said  he  finds  it  distressing  that 
there  has  been  “very  little  complaining 
about  the  press  (by  politicians)  in  the 
campaign  thus  far.”  This  means,  he  said, 
“we  are  probably  not  doing  our  job." 

Winship  said  if  newspapers  are  to  sur¬ 
vive  in  the  1980’s,  they  will  need  a  heavier 
“dose  of  commentary"  and  “more 
humor." 

“You  syndicate  people  haven’t  done 
any  better  than  we  (editors)  have  in  find¬ 
ing  good  humor  (for  use  in  newspapers)." 
he  told  the  Comics  Council  audience. 

Carriers  honored 
in  television  spot 

The  Cleveland  (Ohio)  Plain  Dealer  re¬ 
cently  gathered  more  than  1200  of  its 
newspaper  carriers  to  film  a  tv  commer¬ 
cial  saluting  its  delivery  force. 

The  30  second  tv  spot  will  begin  airing 
on  October  6.  It  portrays  the  youngsters, 
carrier  bag  in  hand,  ambling  down  a 
“typical^  suburban  street  to  some  very 
upbeat  i  ic.’’ 

A  voice-over  announces:  "Doctors, 
craftsmen,  teachers,  merchants,  en¬ 
gineers,  lawyers,  business  people,  public 
officials. ..For  nearly  150  years,  hard 
working  young  people  like  these  have 
gotten  their  start  delivering  the  Plain 
Dealer.” 

According  to  Bill  Stern,  president  of 
Nelson  Stern  Advertising,  the  agency 
that  put  together  the  spot,  more  than 
2,600  pieces  of  chicken,  2000  cokes  and 
2500  l  ags  of  potato  chips  were  eaten  for 
lunch  by  the  cast  of  carriers. 


NAB  projects  growth 
in  Canadian  retailing 

The  Newspaper  Advertising  Bureau 
(Sept.  24)  told  the  Newspaper  Advertis¬ 
ing  Executives  Association  of  Canada 
that  Canadian  retailers  expect  their  mar¬ 
ket  to  expand  during  the  next  ten  years. 

Bureau  vicepresidents  E.  Lawrence 
Goodman  and  John  Temple-Raston  pre¬ 
sented  "The  Future  of  Retailing  in  Cana¬ 
da”  to  the  NAEA,  a  bureau  audio  visual 
show  which  is  based  on  the  opinions  of 
Canadian  retail  executives.  The  research 
paralleled  a  similar  study  carried  out  by 
the  bureau  in  the  U.S.  in  that  it  sought 
answers  to  three  broad  questions:  Is 
Canada  still  a  growth  market?  Is  retailing 
still  a  growth  industry?  And  where  is  new 
business  to  come  from? 

The  Canadian  retailers  expect  their 
economy  to  respond  to  the  expansion  of 
the  work  force  —  more  population,  more 
working  women,  more  people  with  two 
jobs  and  more  people  continuing  to  work 
past  tradtional  retirement  age. 

Upward  trend 

The  upward  trend  m  leisure-time  acti¬ 
vities  is  perceived  as  so  strong  that  89%  of 
the  retailers  surveyed  feel  that  it  will  grow 
by  a  third  (in  constant  dollars)  through  the 
1980’s.  They  also  believe  that  services 

ill  continue  to  attract  a  greater  propor¬ 
tion  of  consumer  dollars  and  to  account 
for  up  to  50%  of  total  consumer  spending 
by  1990. 

In  response,  they  see  department 
stores  lessening  their  dependence  on  tra¬ 
ditional  merchandise  lines  and  offering 
more  new  services  ranging  from  auto  ren¬ 
tals  and  home  repairs  to  investment  coun¬ 
selling,  income  tax  preparation  and  thea¬ 
ter  tickets. 

With  market  saturation  anticipated,  the 
retailers  see  the  size  of  the  traditional 
shopping  center  shrinking  by  a  third  or 
more.  They  anticipate  a  five-fold  expan¬ 
sion  in  the  number  of  "theme  centers,” 
specialty  store  clusters  without  major 
anchors.  Some  85%  of  the  retailers  see  a 
renewed  emphasis  on  the  pleasurable  or 
social  aspects  of  shopping,  and  they  be¬ 
lieve  that  virtually  all  new  stores  will  lo¬ 
cate  near  a  variety  of  competitors  in  a 
single  shopping  complex. 

The  retailers  forecast  growth  in  the 
number  of  new  store  types  like  stores  in 
large  office  complexes  (they  expect  them 
to  double);  and  factory  outlet  stores  (they 
will  triple).  And,  in  line  with  what  seems 
to  be  happening  south  of  the  border,  they 
believe  specialty  stores  will  increase  their 
market  share  by  more  than  20%. 

Finally,  the  show  points  out  that  Cana¬ 
dian  retailers  expect  women  to  occupy 
40%  of  all  management  level  positions  in 
Canadian  retailing  by  decade’s  end. 
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Congress  votes  to  limit 
searches  of  newsrooms 

by  I.  William  Hill 


Both  the  Senate  and  the  House  this 
week  approved  a  bill  designed  to  prevent 
police  rummaging  in  newsrooms  in  the 
way  that  received  a  U.S.  Supreme  Court 
okay  in  its  Stanford  Daily  Decision 
of  1978. 

The  legislation  forbids  search  for  doc¬ 
umentary  materials,  connected  with  a 
crime,  which  are  possessed  by  “a  per¬ 
son  in  connection  with  a  purpose  to  dis¬ 
seminate  to  the  public  a  newspaper,  book, 
broadcast,  or  other  similar  form  of  com¬ 
munication.” 

The  newspaper  industry  had  urged 
adoption  of  a  much  broader  third  party 
protection  in  order  to  prevent  the  mea¬ 
sure  from  being  regarded  as  special  legis¬ 
lation  to  benefit  only  the  news  media. 

As  far  as  privacy  protection  for  such 
persons  as  ministers,  lawyers  and  doc¬ 
tors  is  concerned,  however,  the  legis¬ 
lation  adopted  provides  only  that  the  At¬ 
torney  General,  within  six  months,  must 
issue  guidelines  “for  the  procedures  to 
be  employed  by  any  federal  officer  or 
employee  in  connection  with  the  investi¬ 
gation  or  prosecution  of  an  offense  to  ob¬ 
tain  documentary  materials  in  the  private 
possession  of  a  person  when  the  person 
is  not  reasonably  believed  to  be  a  sus¬ 
pect. 

Privacy  protection  bills  were  intro¬ 
duced  at  the  urging  of  the  Carter  ad¬ 
ministration  last  year,  and  the  question 
of  whether  to  extend  the  protection  to  all 
third  parties,  and  not  just  the  news 
media,  had  been  a  stumbling  block  ever 
since. 

Witnesses  from  law  enforcement  agen¬ 
cies  testified  during  hearings  that  a  broad 
ban  on  surprise  searches  would  cripple 
many  legitimate  criminal  investigations. 

Exceptions  to  the  search  ban  in  the 
measure  finally  adopted  are:  (1)  when 
the  person  possessing  the  materials  is 
believed  to  be  involved  in  commission  of 
the  crime;  (2)  when  immediate  seizure 
might  prevent  death  or  injury  to  a 
human  being;  (3)  when  there  is  reason 
to  believe  the  materials  would  be 
destroyed  if  a  subpoena  were  issued;  (4) 
when  a  subpoena  has  failed  to  produce 
the  materials  sought;  (5)  when  all  appel¬ 
late  remedies  have  been  exhausted. 

Katharine  Graham,  chairman  of  the 
board  of  the  Washington  Post  Company 
and  chairman  and  president  of  the  Amer¬ 
ican  Newspaper  I^blishers  Association 
said,  “As  chairman  of  ANPA,  I  am  grati¬ 
fied  that  Congress  has  finally  enacted 
legislation  that  specifically  prohibits  law 
enforcement  officials — except  in  a  hand¬ 
ful  of  extraordinary  circumstances — 
from  conducting  surprise  raids  on  news¬ 
rooms. 
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“This  legislation  affirms  our  belief  that 
police  fishing  trips  through  newsrooms 
are  an  unacceptable  violation  of  the  First 
Amendment,”  she  said.  “The  legislation 
makes  it  very  clear  that  when  police  feel 
it  necessary  to  intrude  on  the  news¬ 
gathering  process,  they  should  seek  sub¬ 
poenas — and  not  invade  newsrooms 
armed  only  with  a  search  warrant. 

“The  ANPA  continues  to  believe, 
moreover,  that  the  protection  from  un¬ 
announced  searches  should  aipply  not 
only  to  the  press  but  to  all  citizens  not 
expected  of  involvement  ‘in  a  crime,’ 
Graham  said.  “We  hope  that  Congress 
will  act  in  the  next  session  to  extend 
this  protection  to  all  innocent  third 
parties.” 

«  ♦  * 

Also  this  week,  the  House  approved 
legislation  which  supports  an  existing 
regulatory  ban  on  the  joint  ownership  of 
newspapers  and  broadcast  stations.  The 
bill  now  goes  to  the  Senate. 

The  existing  regulations  specify  that  a 
company  owning  a  newspaper  cannot 
purchase  a  radio  or  tv  station  serving 
the  same  city,  nor  can  a  broadcaster 
purchase  a  newspaper  in  the  same  city. 

The  current  regulations  are  under  the 
jurisdiction  of  the  Federal  Communica¬ 
tions  Commission.  The  bill  would  place 
those  regulations  in  law. 

When  the  regulations  were  adopted  in 
1975,  the  FCC  exempted  about  140 
existing  combinations.  The  exemptions 
were  challenged  in  court  and  the  U.S. 
Supreme  Court  upheld  the  FCC  action. 
The  bill  passed  by  the  House  would  re¬ 
move  the  FCC’s  prerogative  to  take  such 
action  (the  granting  of  exemptions.) 

9|C  9|(  9fc 

The  House  Judiciary  Committee  issued 
on  September  30  a  negative  report  on  the 
Telecommunications  Act  of  1980,  which 
kills  any  chance  of  the  bill  being  enacted 
this  year. 

The  legislation  is  intended  to  amend  the 
Communications  Act  of  1934,  which 
created  the  Federal  Communications 
Commission,  and  deregulate  telecom¬ 
munication  common  carriers.  The  bill 
does  impose  some  restraints  on  dominant 
common  carrier  such  as  American  Tele¬ 
phone  &  Telegraph. 

The  committee  reported  “adversely 
without  prejudice  on  HR  6121,”  Doug 
Watts,  staff  counsel  for  the  American 
Newspaper  Publishers  Association,  told 
E&P.  “That  means  they  reported  nega¬ 
tively  on  the  bill  but  without  prejudice  for 
future  consideration.  I  think  we’ll  see  the 
bill  back  next  session.  But  there’s  a  big 
election  in  the  meantime.  All  the  players 


will  change.” 

Watts  said  the  telecommunications  bill 
“remains  totally  intact”  including  the 
ANPA  supported  Wirth  Amendment 
which  prohibits  AT&T  from  entering  the 
information  retrieval,  storage,  and  pro¬ 
cessing  fields. 

Though  it  endorses  the  Wirth  Amend¬ 
ment,  the  ANPA  has  not  taken  any  posi¬ 
tion  for  or  against  the  Telecommunications 
Act  itself.  Watts  said. 

Cleveland  Press  sale 
jeopardized  by  union 

The  proposed  sale  of  the  Cleveland 
(Ohio)  Press  to  industrialist  Joseph  F. 
Cole,  which  was  expected  to  be  consum¬ 
mated  by  October  1,  was  in  jeopardy 
this  week  following  a  rejection  Septem¬ 
ber  30  by  the  Web  Pressmen’s  Union 
Local  5  of  a  concession  agreement. 

Approval  of  the  concession  agreement 
would  have  meant  a  one  year  freeze  on 
wages  and  a  reduction  in  press  manning 
requirements  at  the  Press. 

The  Web  Pressmen’s  Union  Local  5  is 
composed  of  not  only  employees  of  the 
Cleveland  Press  pressroom  but  also  of 
members  of  the  Wall  Street  Journal  and 
competing  Cleveland  Plain  Dealer  press¬ 
rooms.  Ironically,  pressmen  at  the 
Cleveland  Press  had  earlier  (Sept.  25), 
by  a  vote  of  39  to  24,  voted  to  accept 
the  concession  package.  However,  the 
union’s  bylaws  require  that  the  full  mem¬ 
bership  also  vote  on  the  concession 
package. 

This  prompted  a  strong  statement  from 
Robert  Duvin,  attorney  for  Cole. 

“I  find  it  absolutely  astonishing  that 
the  people  who  were  asked  to  make  sac¬ 
rifices  said  yes,  and  those  who  weren’t, 
said  no,”  Duvin  said. 

Adding  fuel  to  the  fire  was  a  day  be¬ 
fore  offer  made  by  the  Cleveland  Plain 
Dealer  management  to  its  own  pressmen 
— a  $51  per  week  raise  to  extend  its 
current  contract  to  August  of  1982.  That 
contract  extension  would  also  preclude 
any  manning  reductions  by  the  Plain 
Dealer  until  1982. 

Duvin  accused  the  Plain  Dealer  man¬ 
agement  of  attempting  to  shut  the  Cleve¬ 
land  Press  down  and  said  the  pressmens’ 
rejection  of  the  concession  package  puts 
the  sale  to  Cole  “in  serious  doubt.” 

Some  Plain  Dealer  pressmen  reported¬ 
ly  said  they  voted  against  the  concession 
package  for  the  Cleveland  Press  because 
of  a  fear  that  it  would  set  precedent  in 
the  market  and  that  the  Plain  Dealer 
management  might  follow  such  a  prece¬ 
dent. 

Eli  Latkovic,  head  of  the  pressmen’s 
union  confirmed  this  feeling  stating  that 
the  main  objection  of  the  pressmen  was 
that  the  Plain  Dealer  management  might 
follow  such  a  precedent. 

Six  of  the  Press’  eight  unions  have 
accepted  the  concession  package. 
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The  Washington  Pos^  called  Donald  Lambro 
“a  one-man  search-and-destroy  mission 
against  government  waste.” 


For  rates  and  availability  call  collect  (212)  557-2833. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 


Now  he’s  writing  a  twice-weekly  column  for  United 
Feature  Syndicate  devoted  exclusively  to  investigat¬ 
ing  government  waste,  mismanagement,  fraud,  abuse 
and  misuse! 


For  10  years  Donald  Lambro  was  Washington  corre¬ 
spondent  for  UPI,  covering  Congress,  national  politics 
and  the  federal  bureaucracy.  He  is  the  author  of  THE 
FEDERAL RATHOLE and  the  current  best-seller  FVIT 
CITY:  HOW  WASHINGTON  WASTES  YOUR  TAXES. 


News  research  service 
opens  computer  center 


By  Andrew  Radolf 

Mead  Data  Central,  a  New  York  City 
based  subsidiary  of  Mead  Corporation, 
opened  its  new  $6.5  million  computer 
center  in  Dayton,  Ohio  to  fanfare  proc¬ 
laiming  the  facility  the  “library  of 
tomorrow.” 

Mead’s  computer  center  houses  the 
data  banks  for  both  of  MDC’s  full  text/ 
free  search  interactive  systems.  Lexis  for 
legal  research  and  Nexis  for  news  re¬ 
trieval. 

Lexis  has  been  in  operation  since  1973. 
Nexis  began  operating  in  early  1980. 

Nexis  users  can  search  the  full  text  of 
any  newspaper,  magazine,  or  wire  ser¬ 
vice  supplying  information  in  digital  form 
to  the  system. 

MDC  does  not  charge  news  providers 
for  putting  their  stories  into  Nexis.  Pro¬ 
viders  are  asked  to  sign  a  non-exclusive, 
five  year  contract  with  MDC  for  their  full 
text  information  and  receive  a  royalty 
payment  proportional  to  how  much  their 
materials  are  used  by  people  accessing 
Nexis. 

The  royalty  fee  is  20%  for  the  first  three 
years  and  25%  for  the  last  two  years. 

Providers  collect  royalties  whenever 
their  texts  are  searched  as  well  as  when 
their  information  is  being  displayed. 

Nexis  customers  pay  a  $50  per  month 
subscription  fee  plus  computer  uses 
charges  ranging  from  $1.00  to  $1.50  per 
minute. 

The  system  uses  its  own  communica¬ 
tion  network  of  leased  telephone  lines 
and  does  not  charge  separately  for  com¬ 
munications  costs.  Discount  rates  apply 
for  use  of  Nexis  after  7:30  P.M.  local 
time. 

MDC  has  also  developed  the  terminals 
for  Nexis.  As  an  introductory  offer,  the 
company  is  waiving  until  the  end  of  1981 
all  equipment  fees.  When  the  offer  ex¬ 
pires,  terminals  will  rent  from  $20  a 
month  for  a  small  desk  top  model  to  $150 
per  month  for  the  deluxe. 

The  Washington  Post,  American  Bank¬ 
er,  Newsweek,  Economist,  U.S.  News  & 
World  Report,  and  Dun’s  Review  have 
begun  providing  Nexis  with  their  full 
texts.  Reuters,  AP,  and  UPI  are  also  sup¬ 
plying  information. 

None  of  the  news  suppliers  are  giving 
Nexis  “today’s”  news. 

In  the  case  of  the  Post,  there  is  a  24 
hour  delay  on  its  copy.  The  weekly  maga¬ 
zines  supply  text  a  week  behind  their 
newsstand  issues.  The  wire  services  have 
delays  ranging  between  12  hours  and  24 
hours. 

“We  think  Nexis  is  providing  an  oppor¬ 
tunity  for  newspapers,”  commented  Jer¬ 
ry  Rubin,  president  of  Mead  Data  Cen¬ 
ts 


tral.  “They  supply  late  news  in  print.  We 
supply  yesterday’s  and  last  year’s  news 
as  a  research  source.” 

Rubin  said  MDC  will  put  the  full  text  of 
any  newspaper  into  the  Nexis  data  bank, 
but  added  the  company’s  main  interest  is 
to  attract  “key  publications  of  general 
and  business  import.  We’re  talking  to  a 
number  of  papers.” 

He  stressed  Nexis  is  a  “commercial 
product”  aimed  at  the  business  commun¬ 
ity  and  “not  intended  for  home  use.” 

“The  marketing  emphasis  will  be  in  the 
major  cities  of  the  East,”  he  commented. 
“Then  we’ll  move  West  with  it.” 

Rubin  declined  to  reveal  how  many 
subscribers  Nexis  has. 

Nexis  enables  users  to  search  the  full 
text  of  a  newspaper  on  the  basis  of  one 
word  or  combination  of  words  which 
appear  in  the  story. 

For  example,  a  researcher  who  wants 
information  on  Ayatollah  Khomeini’s  ex¬ 
ile  in  Paris  can  command  Nexis  to  search 
for  stories  in  which  the  words 
“Khomeini”  and  “Paris”  appear  within  a 
certain  number  of  words,  say  10,  of  each 
other.  With  the  most  recent  stories  first, 
Nexis  provides  a  menu,  or  list,  of  stories 
which  satisfy  the  search  command. 

Researchers  can  ask  Nexis  to  search 
the  text  of  a  specific  newspaper  or  all 
newspapers  in  the  system. 

“You  couldn’t  have  found  a  lot  of  stor¬ 
ies  on  Khomeini  from  before  the  revolu¬ 
tion  in  Iran.  His  name  wasn’t  indexed,” 
Rubin  remarked.  “But  a  lot  of  stories  did 
mention  his  name.  Full  text  search  will 
turn  them  up.” 

♦  *  * 

Dow  Jones  &  Co.  plans  to  add  full  text 
search  capability  to  its  news  retrieval  ser¬ 
vice  early  next  year,  according  to  Carl 
Valenti,  the  company’s  technical 
director. 

The  Dow  Jones  News  Retrieval  Ser¬ 
vice  presently  uses  an  index  tree  struc¬ 
ture  for  accessing  stories. 

Valenti  said  Dow  Jones  would  like  to 
see  a  network  established  whereby  peo¬ 
ple  anywhere  in  the  nation  can  access  any 
newspaper’s  data  base  on  their  home 
computers. 

“It’s  our  intent  to  work  with  newspap¬ 
ers  all  over  the  country,”  Valenti  stated. 
“The  system  could  work  with  people  di¬ 
aling  one  main  number  and  then  choosing 
the  data  base  they  want  or  with  several 
numbers.  We’ve  already  started  with  the 
Dallas  Morning  News  (E&P  September 
20).” 

In  two  Dallas  suburbs,  Dow  Jones 
News  Retrieval  Service  and  the  Morning 
News  have  made  their  data  bases  accessi¬ 
ble  to  subscribers  of  Sammons  Com¬ 
munications’  two-way  cable  tv  system  as 


well  as  to  customers  using  regular  tele¬ 
phone  service. 

Valenti  added  Dow  Jones  is  “in  discus¬ 
sion”  with  other  newspapers  about  put¬ 
ting  their  data  bases  on-line. 

“We’re  advocating  not  giving  informa¬ 
tion  to  other  distributors  and  only  getting 
200  on  the  dollar,”  he  remarked.  “We’re 
telling  them  to  hold  out  for  100%.  News¬ 
papers  can  get  their  information  into  a 
data  base  tomorrow  if  they  want  at  little 
cost.” 

Section  of  libel  law 
repealed  in  Oklahoma 

An  apparent  inadvertent  appeal  of  key 
sections  of  the  Oklahoma  libel  law  by 
state  lawmakers  earlier  this  year  has  jour¬ 
nalists  worried  that  previous  protection 
has  been  stripped  away. 

House  Speaker  Dan  Draper  Jr.  (D.- 
Stillwater),  principal  author  of  the  bill 
which  contained  the  list  of  law  sections,  to 
be  repealed,  said  he  did  not  intend  to 
repeal  the  libel  law. 

Now,  the  only  thing  that  can  be  done  is 
to  wait  until  the  1981  legislative  session 
and  have  lawmakers  re-enact  the  key  sec¬ 
tions. 

The  libel  sections  were  included  in  a 
two  page  list  of  laws  to  be  repealed  and 
lawmakers  apparently  did  not  scrutinize 
the  list  before  voting  on  it. 

The  libel  sections  were  included  in  the 
list  on  the  advice  of  Attorney  General  Jan 
Eric  Cartwright.  The  state  Supreme 
Court  had  ruled  in  1976  that  a  portion  of 
the  libel  law  was  unconstitutional,  but  the 
court  was  specific  in  defining  the  exact 
language  that  was  invalid.  Cartwright  told 
the  lawmakers  that  the  full  law  was  ruled 
unconstitutional  and  no  one  questioned 
his  opinion. 

One  portion  of  the  law  that  was  re¬ 
pealed  provides  protection  from  libel 
when  making  a  “fair  and  true  report” 
from  “privileged  communications,”  such 
as  public  records,  public  meetings  of  gov¬ 
ernment  bodies  or  court  proceedings. 

Another  portion  covered  expression  of 
opinion  or  commentary  on  public  offi¬ 
cials’  actions,  which  includes  published 
or  broadcast  editorials. 

Jerry  Sokolosky,  Oklahoma  Press 
Association  attorney,  said  repeal  of  the 
law  has  “far-reaching  effects.”  He 
added,  ‘  ‘We’d  like  to  get  it  back  the  way  it 
was.” 

Sokolosky  said  although  there  is  a  great 
deal  of  case  law  that  might  protect  the 
press,  he  said  the  press  still  could  be  victi¬ 
mized  by  harassment  lawsuits  which 
would  require  news  organizations  to 
spend  money  to  defend  them. 

Representative  Stratton  Taylor  (D.- 
Claremore),  who  handled  the  bill  for  Rep. 
Draper,  said,  “We  thought  we  had 
weeded  out  all  those  partially  unconstitu¬ 
tional  statutes.  We  may  have  gone  too 
far.  If  we  went  too  far.  I’m  sure  we’ll 
correct  it.” 
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Peking-decreed 
spelling 
is  a  pain 


WASHINGTON— In  April  1979,  the 
New  York  Times  announced  that  it  was 
adopting  a  new  system  of  spelling  Chinese 
names  know  as  the  "Pin  Yin"  system.  The 
Times  explained  that  this  was  being  done 
since  the  Peking  government  had  switch¬ 
ed  to  this  spelling  in  putting  out  foreign 
news  reports.  Before  long,  it  seemed  that 
every  newspaper  in  the  country  had  con¬ 
verted  Teng  Hsiao-ping  into  Deng  Xiaop¬ 
ing  and  Mao  Tse-tung  into  Mao  Zedong. 

Ever  since,  Americans  have  been  strug¬ 
gling  with  the  names  of  people  and  places 
in  China  that  they  can  neither  recognize 
or  pronounce.  If  you  have  any  doubt  ab¬ 
out  this,  just  try  reading  the  following  pas¬ 
sage  out  loud.  You  might  also  ask  your 
friends  to  read  it  to  you.  "He  Zizhin,  the 
second  wife  of  Mao  Zedong,  and  Wang 
Guangmei,  the  widow  of  Liu  Shaoqi,  were 
recently  honored  at  rallies  in  Xian,  Fuzhou 
and  Guangzhou,  while  Mao's  third  wife, 
liang  Qing,  was  believed  to  be  held  in  a 
prison  in  Tianjin,  according  to  a  report 
from  Xianggang." 

Translated  into  the  system  of  spelling 
Chinese  names  that  we  have  used  for 
several  generatons,  this  reads:  "Ho  Dze- 
chin,  the  second  wife  of  Mao  Tse-tung, 
and  Wang  Kuang-mei,  the  widow  of  Liu 
Shao-ch'i,  were  recently  honored  at  rallies 
in  Sian,  Foochow,  and  Canton,  while 
Mao's  third  wife,  Chang  Ch'ing,  was  be¬ 
lieved  to  be  held  in  a  prison  in  Tientsin, 
according  to  a  report  from  Hongkong." 

The  confusing  Q's 

Most  people,  I  find,  throw  up  their 


hands  when  confronted  with  all  those  q's, 
x's,  and  z's.  Their  pronunciation  of  the  old 
style  spelling  may  not  come  too  close  to 
the  way  the  Chinese  say  the  words,  but 
they  are  willing  to  take  a  stab  at  it,  and 
they  generally  come  close  enough  to  be 
understood.  And  certainly  place  names 
such  as  Foochow,  Canton,  and  Tientsin 
mean  something  to  most  of  us,  while  I 
doubt  that  one  in  a  thousand  could  come 
close  to  locatng  Fuzhou,  Guangzhou  of 
Tianjin  on  any  map  in  an  atlas  in  an  aver¬ 
age  American  home. 

The  sheep-like  way  in  which  the  Amer¬ 
ican  media  followed  the  lead  of  Peking  (or 
should  I  say  "Beijing?")  in  this  matter  of 
spelling  is  unprecedented.  Apparently  no 
thought  at  all  was  given  to  the  question  of 
whether  or  not  the  new  system  of  spelling 
served  the  interests  of  their  readers.  After 
all,  what  the  reader  wants  is  to  be  able  to 
understand  who  is  being  discussed  or 
where  the  places  are  that  are  being  men¬ 
tioned.  A  lot  of  people  with  some  familiar¬ 
ity  with  Chinese  history  know  that  Liu 
Shao-Ch'i  was  the  first  president  of  Com¬ 
munist  China,  who  was  later  deposed  by 
Mao.  But  many  of  those  who  know  him  are 
thrown  off  by  Liu  Shaoqi.  A  lot  don't  rec¬ 
ognize  Mao  when  his  given  name  is  spel¬ 
led  "Zedong." 

Those  who  favor  the  new  system  of 
spelling  say  that  it  results  in  pronunciation 
closer  to  the  authentic  Chinese,  once  it  is 
mastered.  That  may  be  true,  but  no  one 
has  proposed  that  our  papers  start  spelling 
Paris  "Paree,"  because  Americans  don't 
pronounce  it  as  the  French  do.  Our  atlases 


are  studded  with  names  of  places  that 
America  don't  pronounce  the  way  the  na¬ 
tives  do.  Surely  there  is  less  excuse  for  our 
calling  the  capital  of  Austria  "Vienna"  in¬ 
stead  of  "Wien"  than  there  is  for  calling 
the  capital  of  China  "Peking"  instead  of 
"Beijing."  The  Austrians  use  the  same 
alphabet  we  do,  while  the  Chinese  use 
ideographs.  Individual  Chinese  and  Ko¬ 
reans  (who  used  to  use  the  same  ideo¬ 
graphs)  were  always  free  to  spell  their 
names  in  the  Roman  alphabet  any  way 
they  wanted.  One  might  choose  to  spell 
his  name  Li,  while  another  whose  name 
was  written  with  the  same  Chinese  char¬ 
acter  would  use  "Lee"  or  even  "Rhee"  (in 
Korea). 


The  convenience  of  the  readers 

The  point  is  that  the  "Romanization"  of 
the  Chinese  characters  is  of  no  import¬ 
ance  to  the  Chinese  themselves,  since  they 
don't  use  Roman  letters.  It  is  important  for 
our  understanding,  however,  and  so  the 
system  used  ought  to  suit  our  conveni¬ 
ence.  That  was  recognized  years  ago  when 
the  Japanese  tried  to  get  a  new  system  of 
Romanization  adopted  that  spelled  "Osa¬ 
ka"  as  "Oosaka"  and  "Chichibu"  as  "Titi- 
bu."  The  West  rejected  It,  and  we  should 
reject  Pin  Yin  and  go  back  to  a  sensible 
system  of  spelling  Chinese. 

Note:  The  report  from  Hongkong  about 
the  widows  was  invented  to  illustrate  my 
point. 
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Burl  Osborne  joins  Dallas  News; 
Wick  Temple  to  succeed  him  at  AP 


J-school  honors 
business  writers 

The  University  of  Missouri  School  of 
Journalism  has  awarded  $4,600  in  its  six¬ 
teenth  annual  business  journalism  com¬ 
petition  honoring  excellence  in  business 
and  economics  reporting. 

The  school  presents  four  $1 ,000  prizes 
to  winners  and  $  1 50  awards  to  runners-up 
in  four  publishing  categories  under  an 
educational  grant  from  the  Interstate 
Natural  Gas  Association  of  America 
(INGAA).  A  national  five-judge  panel 
selected  this  year’s  winners  from  250  en¬ 
tries. 

In  Category  1 — newspapers  less  than 
100,000  circulation — the  winner  was 
Stephen  Rassenfoss,  the  Jackson  (Mis- 
s,.)Clarion  Ledger,  for  his  series,  “Fidel¬ 
ity  Bank:  Anatomy  of  a  Failure.”  The 
runner-up  was  Alan  Guggenheim  and 
team,  the  Oregon  Statesman,  Salem, 
Ore.,  for  the  series,  “Marion  County’s 
Financial  Crisis.” 

In  Category  II — newspapers  more  than 
100,000  circulation — the  winners  were  R. 
C.  Longworth  and  Bill  Neikirk  of  the  Chi¬ 
cago  Tribune  for  their  series,  “The 
Changing  American  Worker:  A  special 
report.”  Runner-up  honors  went  to  Philip 
Moeller  of  the  Louisville  Courier- 
Journal,  for  his  series,  “L  &  N:  A  Mov¬ 
ing  Target.” 


Burl  Osborne,  managing  editor  of  the 
Associated  Press,  has  been  named  execu¬ 
tive  editor  of  the  Dallas  Morning  News 
effective  October  15. 

As  executive  editor,  Osborne  will 
direct  all  newsgathering  and  editing  func¬ 
tions  of  the  News,  including  the  paper’s 
bureau  operations,  special  news  sections 
and  Sunday  publications. 

He  will  be  succeeded  in  his  post  at  AP 
by  Wick  Temple.  Temple  has  been  the 
AP’s  sports  editor  since  1973. 

Temple’s  new  post  is  the  No.  2  news 
position  at  AP,  under  Executive  Editor 
Lou  Boccardi. 

Temple,  42,  was  sports  editor  of  the 
Texarkana  (Tex.)  Gazette  before  joining 
the  AP  in  his  native  city  in  1959.  He,  like 
the  43-year  old  Osborne,  also  moved  up 
the  AP  ladder  and  after  serving  as  bureau 
chief  in  Helena,  Montana  and  Seattle,  he 
transferred  to  the  New  York  AP  office  as 
general  sports  editor  in  1973. 

“We  are  convinced  that  Burl 
Osborne’s  skill  as  a  news  executive  will 
set  new  standards  for  journalism  in  Dallas 
and  throughout  the  Southwest,”  James 


M.  Moroney,  Jr.,  president  of  the  paper, 
said. 

Osborne’s  appointment  culminates  a  6- 
month  search  for  a  successor  to  Tom  Sim¬ 
mons,  who  retired  June  30  after  more 
than  50  years  with  the  paper. 

As  managing  editor  of  the  Associated 
Press,  Osborne  has  had  responsibility  for 
the  daily  AP  News  report,  plus  direct  su¬ 
pervision  of  the  national  reporting  and 
editing  staffs  based  in  New  York. 

Osborne  began  his  career  with  the  AP 
in  1960  as  a  correspondent  in  West  Virgi¬ 
nia.  He  worked  his  way  up  the  ladder  and 
was  named  assistant  chief  of  AP’s 
Washington,  D.C.  bureau  in  1974.  In 
1977,  he  was  promoted  to  his  present  post 
of  managing  editor. 


Drops  city  logo 

The  all-day  Manchester  (N.H.)  Union 
Leader  has  dispdilsed  with  city  identity  in 
its  logo,  to  better  reflect  the  paper’s 
statewide  circulation,  publisher  William 
Loeb  announced. 


Crime  got  your 
town  down? 


State  Farm  has  a  “how  to  stop  it”  kit  that  more 
than  1,500  communities  have  used  in  local  crime 
prevention  programs.  It  could  help  your  town  get 
such  a  program  started ...  or  it  may  give  you  ideas 
for  a  story  or  two  on  the  subject.  For  a  free  Crime- 
fighter  kit,  call  us  at  309-662-2845  or  write  to: 


IL.  397604 


IL.  397604 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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For  the  first  time  in  6  years, 

Amoco's  natural  gas  production  was  up. 


New  Amoco 
natural  gas  weH 
in  Louisiana. 
Over  16,000 
feet  deep. 


But  so  was  the  number  of  deep  wells 
we  had  to  drill  to  get  it. 


America  still  has  plenty  of  oil  and 
natural  gas  to  produce.  It's  not  as 
readily  recoverable  as  it  once  was, 
but  the  energy  is  there. 

To  help  get  this  energy,  Amoco  is 
drilling  more  deep  onshore  wells 
than  ever  before.  In  Louisiana  for 
instance,  we're  finding  and  produc¬ 
ing  natural  gas  from  wells  below 
16,000  feet— that's  more  than  three 
miles,  and  more  than  twice  as  deep 
as  the  average  well.  These  deeper 
wells  can  cost  as  much  as  $8  million 
and  they  take  7  times  as  long  to 
drill.  Even  shallow  wells  cost  four 
times  what  they  did  ten  years  ago. 


We've  also  made  important  dis¬ 
coveries  in  southwest  Wyoming  and 
northeast  Utah.  But  gas  wells  are 
increasingly  expensive  there  too, 
because  the  geology  is  so  compli¬ 
cated  and  the  wells  go  down  about 
18,000  feet. 

As  a  result  of  this  and  other  work, 
last  year  Amoco  increased  produc¬ 
tion  of  natural  gas  for  the  first 
time  since  1973.  Our  proven  natural 
gas  reserves  were  also  up  for  the 
first  tiaie  in  ten  years. 

Amoco  spent  more  than  $  1 .5  billion 
last  year  looking  for  and  developing 
American  energy.  But  it  is  an  invest¬ 


ment  we're  willing  to  make.  Because 
every  new  find  can  help  reduce 
America's  dangerous  dependence 
on  foreign  oil. 


America  rans 
better  on 
American  oiL 


Library  seeks  best  way 
to  preserve  news  photos 

What  do  you  do  with  three  million  In  1979,  the  Philadelphia  Inquirer  and 
newspaper  photographs  and  negatives?  Philadelphia  Daily  News  turned  their 
How  can  they  best  be  arranged,  pre-  news  photoprint  and  negative  collections 
served  and  made  available  to  scholars,  from  the  1920s  to  1960s  over  to  Temple’s 
writers  and  researchers?  Library. 

Those  are  the  questions  being  asked  by  “The  collections  represent  a  signifi- 
Thomas  Whitehead,  director  of  the  spe-  cant  photographic  documentation  of  life 
cial  collections  department  of  Temple  in  the  greater  Philadelphia  area  and  in  the 
University’s  Samuel  Paley  Library,  and  United Statesoverfourdecades,’’ White- 
he  now  has  an  $80,000  grant  to  help  him  head  said, “and  they  complement  our 
get  some  answers.  growing  Urban  Archives  collection.  But 

In  these  times  of  high  costs  it’s  good  to  know... 

ACB’s  Checking 
Proof  Service 
Stitt  costs  iess^ 

costs  less  than  doing  it  yourself! 


ACB’s  Checking  Proof  Service  is 
still  a  SAVINGS  TO  PUBLISHERS- 
not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS - 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  "tear  sheets’.’  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically,  to  the  agency  or  advertiser. 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money -in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service -all  of  tremendous 
value  to  the  newspaper  industry. 

It's  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


figuring  out  how  best  to  handle  such  an 
extensive  photo  collection  is  another 
matter.” 

The  grant  from  the  National  Historical 
Publications  and  Records  Commission 
(NHPRC)  allows  Temple  to  conduct  a 
year-long  nationwide  study  of  the  hand¬ 
ling  of  newspaper  photographs  as  histor¬ 
ical  resources. 

According  to  Whitehead  and  Frederic 
Miller,  curator  of  the  Library’s  Urban 
Archives  Center,  major  newspaper 
photograph  collections  held  by  newspap¬ 
ers  themselves,  by  research  institutions 
and  by  commercial  services  will  be  sur¬ 
veyed. 

“We  hope  to  examine  the  Look  maga¬ 
zine  files  in  the  Library  of  Congress,  the 
morgue  of  the  New  York  Journal  Amer¬ 
ican  at  the  Unversity  of  Texas  at  Austin, 
and  the  photo  files  of  the  New  York 
Times,  and  the  two  major  wire  services. 
Associated  Press  and  United  Press  Inter¬ 
national,  among  others,”  Whitehead 
said. 

“The  survey  will  concentrate  on  the 
acquisition,  appraisal,  arrangement,  de¬ 
scription  and  use  of  the  photographs.  In 
addition,  we  will  analyze  and  review  the 
technical  and  professional  literature  on 
the  subject.  Then  a  special  plan  for  the 
storing  and  image  retrieval  of  the  Phi¬ 
ladelphia  Inquirer-Daily  News  collec¬ 
tions  at  Temple  will  be  drawn  up  and 
implemented.” 

The  survey’s  recommendations  and 
findings  will  be  made  available  nationally 
through  the  NHPRC,  so  that  other  photo¬ 
graphic  collections  may  benefit  from  the 
Temple  study. 

The  initial  funding  from  NHPRC,  pri¬ 
marily  for  the  survey  and  research,  has 
been  supplemented  by  a  grant  from  the 
William  Penn  Foundation  to  support  ini¬ 
tial  equipment  and  supply  costs  of  the 
Inquirer-Daily  News  collection. 

N.Y.  Times  names 
new  sports  editor 

Joseph  Vecchione  was  named  sports 
editor  of  the  New  York  Times  replacing 
Le  Anne  Schreiber,  who,  according  to 
Times’  management,  “has  decided  to  go 
into  other  fields  of  editing.” 

Schreiber,  35,  joined  the  Times  as  an 
assistant  sports  editor  in  1978  after  having 
served  as  editor-in-chief  of  womenSports 
magazine.  A  short  time  later,  she  was 
named  sports  editor  replacing  James 
Tuite.  Tuite  stayed  on  and  covered  racing 
for  the  Times. 

Schreiber  will  be  given  a  new  assign¬ 
ment  on  the  Times,  according  to  execu¬ 
tive  editor  A.M.  Rosenthal. 

Vecchione,  43,  joined  the  Times  as  a 
copyboy  in  1960  and  has  also  worked  as  a 
makeup  editor  and  as  deputy  picture  edi¬ 
tor.  He  served  as  editor  of  the  Times’ 
special  sports  section.  Sports  Monday, 
until  last  May,  when  he  became  deputy 
editor  of  the  new  national  edition. 
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Myth: 

Truck  trailers  on  the  public  highways 
move  freight  most  efficiently. 


Fact: 

Freight  railroads  save  highways, 
tax  dollars  and  energy 
by  piggybacking  truck  trailers. 


Mile  for  mile  and  pound  for  pound,  today's  freight  . 
railroads  are  up  to  four  times  more  fuel-efficient 
than  big  trucks.  Shippers  recognize  this  advantage. 
That's  why  piggybacking  truck  trailers  and  con¬ 
tainers  is  the  fastest-growing  segment  of  the  rail 
freight  business. 

But  there's  another  consideration.  While  every 
wage-earner  and  manufacturer  in  America  sub¬ 
sidizes  our  public  highway  system,  trucks  are 
destroying  that  vital  svstem  at  an  alarming  rate. 

Congress  watchdog,  the  General  Accounting 
Office,  said  in  a  blistering  July  1979  report;  'Exces¬ 
sive  truck  weight  is  a  major  cause  of  highway  dam¬ 
age.  The  rate  of  highway  deterioration  will  slow 
down  if  excessively  heavy  trucks  are  kept  off  the 
highways ...  A  five-axle  tractor-trailer  loaded  to  the 
current  80,000  pound  federal  weight  limit. .  has 
the  same  impact  on  an  interstate  highway  as  at 
least  9,600  automobiles. " 

It  is  ironic  that  the  American  public  is  subsidiz¬ 
ing  the  destruction  of  its  own  highways.  It  is  also 
unnecessary,  because  a  logical  alternative 
already  exists.  This  is  the  vast,  fuel-efficient  steel 
network  that  links  every  part  of  America:  our  mod¬ 
ern  freight  railroads. 

Railroads  handle  more  than  a  third  of 
the  nation  s  inter-city  freight  and  have  the  capacity 
to  handle  even  more.  Today,  escalating  highway 
repair  costs  and  dwindling  oil  supplies  make 
America's  freight  railroads  more  vital  than  ever. 

For  more  information,  write:  Alternative  Dept,  Z . 
Association  of  American  Railroads,  American 
Railroads  Building,  Washington,  DC.  20036. 

Surprise: 

America’s  freight  railroads 
carried  more  than  3,000,000 
piggyback  truckloads  last  year 
—and  never  left  a  pothole. 


Newspeople  in  the  news 


John  Veenstra.  formerly  retail  adver¬ 
tising  manager  of  the  Miami  Herald  Pub¬ 
lishing  Co,  was  named  vice  president  for 
marketing  of  H.P.Books,  a  subsidiary  of 
Knight-Ridder  Newspapers,  Inc.  Veen¬ 
stra  will  work  out  of  Tucson,  with  respon¬ 
sibility  for  national  sales  organization  and 
sales  promotion. 

Herb  Maloney  succeeds  Veenstra  at 
the  newspaper.  Also  at  the  Herald, 
George  Windham  was  named  assistant 
circulation  director-city  zone;  Russell 
Moore  was  promoted  to  city  zone  sales 
and  marketing  manager,  moving  from  the 
Miami  News.  Manley  Baker  was  prom¬ 
oted  to  Broward-Palm  Beach  home  deliv¬ 
ery  manager;  Patricia  Redmon.  named 
sales  and  marketing  manager,  and  Hal 
Leggett,  named  single  copy  sales  mana¬ 
ger,  both  for  Broward-Palm  Beach. 

3|c  9|(  * 

Richard  Otte  was  promoted  to  assis¬ 
tant  managing  editor  of  the  Columbus 
(Ohio)  Dispatch,  moving  from  executive 
sports  editor.  He  replaces  Leslie  Shel¬ 
ley,  who  was  promoted  recently  to  man¬ 
aging  editor. 

*  *  * 

Charles  Ryan  was  promoted  to  pro¬ 
duction  superintendent  of  the  Los 
Angeles  Times,  from  production  assis¬ 
tant,  reproduction. 


James  R.  Whelan,  editorial  director  of 
Panax  Newspapers,  was  named  editor  of 
the  Sacramento  (Calif.)  Union,  Septem¬ 
ber  15.  He  succeeded  Donald  J.  Hoen- 
SHELL,  who  was  promoted  to  associate 
publisher. 

*  *  9|c 

Debbie  Brannack.  former  advertising 
salesperson  for  the  Murray  (Ky.)  Ledger 
and  Times,  is  the  new  advertising  director 
of  the  Fulton  (Ky.)  Daily  Leader. 

3^  * 

James  E.  West  has  purchased  a  portion 
of  Epic  Technology,  Boca  Raton,  Flor¬ 
ida,  and  has  been  elected  president  and 
chief  executive  officer.  West  resigned  his 
post  as  president  and  chief  executive 
officer  of  TV  Data,  Inc.,  which  he  found¬ 
ed  in  1967  and  which  was  acquired  in  1975 
by  United  Feature  Syndicate  as  an  oper¬ 
ating  subsidiary. 

i(.  ^  ^ 

Chris  Loynd  has  joined  Bergelt  Public 
Relations,  Inc.,  New  York  City,  as  an 
account  executive  from  the  Delmarva 
Farmer,  a  weekly  in  Easton,  Md.,  of 
which  he  was  assistant  editor. 

Hi  ^ 

Sunny  Mays  Schust  was  named  news 
editor  of  the  Prince  George’s  (Va.)  Jour¬ 
nal,  after  8  months  at  the  U pper  Marlboro 
bureau  of  the  newspaper. 


What’s  the 
Future  of 
Gasohol? 


Tough  question? 

Sure  it  is. 

But  it’s  just  one  of  hundreds 
of  tough  questions  fielded  each 
year  by  the  Communications 
staff  erf  the  Motor  Vehicle 
Manufacturers  Association. 

As  the  national  trade 
association  for  U.S.  car,  truck 


and  bus  makers,  we  have  the 
resources  to  provide  answers  and 
information— quickly  and  reliably. 

If  you're  looking  for  industry 
views  on  some  of  the  tough 
transpatation  issues  of  the  day— 
or  statistical  data  on  just  about 
any  aspect  of  motor  vehicles— 
we  can  help. 


I 


MOTOR  VEHICLE  MANUFACTURERS  ASSOCIATION 
of  the  United  Stetes,  Inc. 

300  New  Center  Building,  Detroit,  Ml  48202  | 

313/872-4311  I 


NEW  POST — Frank  McComas,  cir¬ 
culation  director  of  the  Charlotte  (N.C.) 
Observer  and  the  Charlotte  News,  is  the 
newly  named  president  and  publisher  of 
the  Bradenton  (Fla.)  Herald.  He  succeeds 
William  F.  LaMee,  who  resigned  to  pur¬ 
sue  other  business  interests.  The 
Bradenton  and  Charlotte  newspapers  are 
members  of  the  Knight-Ridder  group. 
McComas  started  with  Knight-Ridder 
Newspapers  at  the  Miami  Herald  in  1 970 
and  moved  to  Charlotte  in  1973  as  cir¬ 
culation  manager.  Since  then  he  has  held 
a  variety  of  positions  with  the  papers. 


Anthony  Amabile  was  appointed  direc¬ 
tor  of  promotion  and  advertising  for 
Wyckoff  Publications,  Inc.,  Westfield, 
N.J.,  moving  from  president  and  chief 
operating  officer  of  Meadowlands 
Associates,  Inc.,  a  Secaucus,  N.J.,  based 
public  relations  and  marketing  agency. 
He  remains  as  board  chairman  of  that 
organization. 
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OHAWAY  VP— John  S.  Goodreds  of 
Goshen,  N.Y.,  became  vice  president  of 
Ottowoy  Newspapers,  Inc.,  a  subsidiary 
of  Dow  Jones  &  Co.,  Inc.,  effective  Octo¬ 
ber  1.  He  will  be  chief  administrative 
officer  of  the  group,  in  addition  to  ex¬ 
isting  duties  os  chief  financial  officer, 
coordinator  of  newspaper  acquisitions, 
and  a  director  on  the  board.  Goodreds 
joined  ONI  in  1 970  as  assistant  treasurer, 
subsequently  moving  to  treasurer,  finan¬ 
cial  vice  president  and  vice  president  of 
finance  and  development,  and  then  senior 
vice  president  in  1979. 


Steven  R.  Hurst,  an  Associated  Press 
newsman  in  Moscow  for  the  past  year,  is 
the  newly  appointed  correspondent  at 
Ankara.  Hurst  worked  on  the  World  Ser¬ 
vices  and  foreign  desks  in  New  York  be¬ 
fore  moving  to  Moscow. 

*  *  * 

James  S.  Evans  was  promoted  to  execu¬ 
tive  vice  president  in  charge  of  operations 
for  Media  General.  He  joined  the  com¬ 
pany  in  1973  as  vice  president,  being 
promoted  to  senior  vice  president  in  1977 
with  accountability  for  newsprint  and  re¬ 
lative  divisions. 

*  ♦  * 

Lois  Uttley  was  named  an  assistant 
city  editor  for  special  projects  at  the 
Albany  (N.Y.)  Knickerbocker  News. 
Uttley,  formerly  a  reporter  in  the  capitol 
bureau,  just  completed  a  master’s  degree 
as  a  National  Urban  Fellow,  the  first  jour¬ 
nalist  ever  accepted  into  the  program. 

*  *  * 

Alex  MacLeod  was  appointed  night 
city  editor  of  the  Seattle  Times.  He  has 
served  as  assistant  city  editor  and  county 
government  reporter.  MacLeod  is  the  son 
of  Henry  MacLeod,  retired  managing  edi¬ 
tor  of  the  Times. 

♦  ♦  ♦ 

James  K.  Gentry  was  appointed  direc¬ 
tor  of  the  business  journalism  program  at 
the  University  of  Missouri,  Columbia, 
School  of  Journalism.  He  will  be  in 
charge  of  graduate  and  undergraduate 
education  in  business  and  economics  re- 


The  Greenwich  Time,  part  of  the  Times 
Mirror  Connecticut  Newspaper  prop¬ 
erties,  appointed  William  Vanderheyden 
retail  sales  manager,  succeeding  Leslie 
Schmidt,  who  resigned. 

:(c  :<(  3(c 

Walter  D.  Roach,  formerly  general 
manager.  Consumer  Market  Services, 
Canton,  Mass.,  and,  earlier,  circulation 
director  of  The  Trib,  the  short-lived  New 
York  daily,  was  named  to  the  new  title  of 
director  of  marketing.  The  Evening 
Times,  Pawtucket,  R.I. 

*  ♦  ♦ 

Kate  Steed,  formerly  on  the  press  staff 
of  First  Lady  Rosalyn  Carter,  has  been 
named  public  relations  manager,  WCVB- 
TV,  Boston. 


porting.  Gentry  taught  copy  editing  and 
introduced  a  course  in  journalism  man¬ 
agement,  and  also  was  assistant  news  edi¬ 
tor  of  the  Columbia  Missourian,  a  com¬ 
munity  newspaper  published  by  the 
school.  In  addition,  he  will  direct  the 
school’s  mid-career  training  programs, 
succeeding  William  McPhatter.  who 
accepted  a  post  as  managing  director  of 
public  affairs  for  Amtrak,  Washington, 
D.C. 

*  *  * 

Jan  WiLLETTE.  formerly  with  the  Water- 
ville  (Me.)  Sentinel,  was  appointed  field 
account  executive  on  McDonald’s  at 
Arnold  &  Company,  Boston. 

(Continued  on  page  26) 
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ATLANTA  APPOINTMENTS — Robert  Bentley,  a  veteran  newsroom  execu¬ 
tive  in  the  Southeast,  recently  was  named  assistant  managing  editor  of  the 
Atlanta  Journal  and  Dallas  Lee  joined  the  staff  as  assistant  city  editor  in 
charge  of  political  coverage.  Ellen  Long  Gilbert  is  the  newly  named  director 
of  human  resources  for  Atlanta  Newspapers. 

Bentley  has  served  as  editor  of  four  medium-sized  newspapers,  most 
recently  the  Trenton  (N.j.)  Times,  and  earlier  three  Gannett  papers.  Before 
joining  Atlanta  Newspapers,  Gilbert  was  manager  of  employee  relations  at 
Rockwell  International  in  El  Segundo,  California,  and  earlier  at  INA  Cor¬ 
poration,  Philadelphia.  Lee  was  news  editor  of  the  Atlanta  bureau  of  the 
Associated  Press  for  9  years. 


John  Bramel.  is  the  newly  named  editor 
of  The  Old  Era,  LaGrange,  Ky.  Bramel 
has  served  as  a  roving  staffer  for  Land¬ 
mark  Community  Newspapers,  Inc., 
since  last  April  and  is  a  former  news  edi¬ 
tor  of  the  Central  Kentucky  News- 
Journal.  Campbellsville. 


Thomas  Bridwell.  formerly  vice  presi¬ 
dent  of  Plant  City  Newspapers,  Inc., 
Florida,  was  named  general  manager  of 
the  New  York  Times  Affiliated  Newspap¬ 
er  Group’s  newly  acquired  west  coast 
weekly.  The  Anna  Maria  Islander,  effec¬ 
tive  October  6. 


NO  SURPRISES.  .  . 


At  Stauffer  Media  Systems  we  don’t  believe  in  sur¬ 
prises.  When  you  install  our  systems,  you  know 
exactly  what’s  in  them.  You’ll  never  have  to  worry 
about  features  that  are  supposed  to  be  there  but 
aren’t.  You  won’t  discover  you  can’t  generate  the 
information  you  need  or  there’s  no  way  to  prevent 
obsolescence. 


Instead,  you’ll  get  streamlined,  easy-to-use 
systems.  Fast,  flexible,  meaningful  reporting. 
First  class  service  and  support.  Our  continuing 
enhancement  plan.  And  NO  SURPRISES. 
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Sydney  Schanberg,  who  has  been  met¬ 
ropolitan  editor  of  the  New  York  Times 
since  1977,  will  become  a  columnist  for 
the  Op-Ed  page  early  in  1981  after  he 
finishes  writing  a  book  about  Cambodia, 
to  be  completed  in  a  leave  of  absence. 
Schanberg  won  a  Pulitzer  Prize  for  his 
coverage  of  the  fall  of  Cambodia. 

Peter  Millones,  an  assistant  managing 
editor  responsible  for  administrative, 
budgetary  and  personnel  aspects  of  the 
news  department,  is  taking  over  as  metro¬ 
politan  editor. 

*  *  4: 

Joseph  J.  Crowley  was  appointed  to  the 
new  position  of  marketing  manager  of  the 
Buffalo  Courier  Express.  Crowley  was 
senior  product  manager  at  Westwood 
Pharmaceuticals,  Inc.,  a  Buffalo  based 
firm,  prior  to  his  association  with  the 
Courier  Express. 

*  ♦  * 

William  Matson  Roth  was  appointed  to 
the  board  of  directors  of  McClatchy 
Newspapers.  Roth  has  combined  a  broad 
range  of  public  and  business  service  and 
was  with  the  Kennedy  and  Johnson  admi¬ 
nistrations  as  a  special  negotiator  for 
trade  negotiations  with  rank  of  ambas¬ 
sador. 

*  *  9k 

Martin  F.  Nolan,  chief  of  the  Boston 
Globe’s  Washington  bureau,  was 
appointed  editor  of  the  morning/Sunday 
paper’s  editorial  pages,  succeeding  Anne 
C.  Wyman,  who  will  write  about  innova¬ 
tive  ideas  in  universities  and  changing 
trends  in  society.  Both  appointments  are 
effective  January  1 . 

Also  at  the  Globe:  John  C.  Burke,  a 
senior  assistant  metropolitan  editor,  was 
promoted  to  metropolitan  editor,  with  re¬ 
sponsibilities  for  directing  operations  of 
metropolitan  news. 

*  *  * 

Raymond  W.  Pilewski  recently  was 
named  director  of  operations  for  the  Phi¬ 
ladelphia  Bulletin.  He  has  been  assistant 
to  the  publisher  for  operations  since  last 
May.  With  the  Bulletin  since  1966, 
Pilewski  was  named  assistant  production 
manager  in  1977. 

♦  *  * 

Carol  D.  Blackman  was  appointed 
educational  services  coordinator  of  the 
Peninsula  Times  Tribune,  Palo  Alto,  Cali¬ 
fornia. 

:k  9k  9|c 

Burdett  Stoddard,  who  spent  the  last 
20  months  in  Florida  as  editor  of  the  Na¬ 
ples  Daily  News,  is  the  newly  appointed 
managing  editor  of  the  Royal  Oak  (Mich.) 
Daily  Tribune.  Stoddard  spent  a  number 
of  years  with  the  Detroit  News,  resigning 
as  managing  editor  to  move  to  the  Naples 
newspaper  in  1978. 

9k  9k  :k 

Roy  L.  Lyons,  for  the  past  five  years  a 
reporter  at  the  Quincy  (Mass.)  Patriot 
Ledger,  was  named  assistant  press 
secretary  for  print  media  on  Mas- 
sachusets  Gov.  Edward  King’s  staff. 
EDITOR  &  PUBLISHER  for  October  4,  1980 
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subduing  the  freedom  of 
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Ray  Osrin  is  photographed  in  his  office  by  C. 
H.  Pete  Copeland,  Cleveland  Plain  Dealer. 

*  *  * 

Inter-Continental  Press  Syndicate  has 
a  new  editorial  cartoonist  in  its  lineup.  He 
is  Ray  Osrin  of  the  Cleveland  Plain 
Dealer. 

John  Kearns,  sales  manager  for  IPS, 
says  he  is  frankly  amazed  that  Osrin  has 


never  been  offered  in  syndication  before. 
“IPS  is  very  fortunate  to  have  him  in  our 
family.” 

Osrin  became  editorial  cartoonist  for 
the  Plain  Dealer  in  1966  and  earlier  was  a 
staff  cartoonist  at  the  Pittsburgh  Press  for 
five  years.  Brooklyn-born,  he  attended 
the  Art  Student’s  League  in  New  York 
City  and  during  his  career  has  won  a  num¬ 
ber  of  national  awards  and  also  captured  a 
third  place  in  the  International  Salon  de 
Cartoon,  Montreal,  in  1975.  It  is  said  his 
hobbies  include,  in  this  order:  cooking, 
eating,  and  dieting. 

The  syndicate  is  offering  “The  Wizard 
of  Osrin”  in  five  cartoons  each  week. 


Three  appointments  at  King  Features 
were  announced  this  week  by  Joseph  F. 
D'Angelo,  the  syndicate’s  president. 

Vernon  Clark  was  named  resident  con¬ 
troller.  A  graduate  of  Rutgers  University 
with  a  degree  in  accounting,  Clark  pre¬ 
viously  was  supervisor  of  financial  plan¬ 
ning  for  Warner-Lambert  before  joining 
King  in  March.  There  he  was  responsible 
for  coordination  and  consolidation  of 
financial  planning  for  the  distribution 
centers,  headquarters,  and  freight.  Prior 
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to  Warner-Lambert  Clark  worked  as  an 
accounting  supervisor  for  Hatfield  Wire 
and  Cable  Corporation  and  Sea-Land 
Service,  Inc.  He  is  studying  for  his  MBA 
degree  in  finance  at  Kean  College,  Union, 
New  Jersey. 

George  Lahey,  who  holds  an  MBA  de¬ 
gree  from  Monmouth  College,  Mon¬ 
mouth, Illinois,  was  named  assistant  con¬ 
troller.  Before  joining  King,  Lahey  was  a 
senior  analyst  at  Warner-Lambert. 

King  Features’  new  public  relations 
manager  is  Nancy  Sarnoff,  who  previous¬ 
ly  was  director  of  creative  services  and 
promotions  for  the  Women’s  Profession¬ 
al  Basketball  League.  Prior  to  that  she 
was  promotion  coordinator  at  Philip  Mor¬ 
ris,  Inc.,  where  she  helped  organize  and 
supervised  the  firm’s  Miller  Hall  of  Fame 
Tennis  Championships.  From  1975-76, 
Sarnoff  was  production  coordinator  at 
Trans- World  International,  a  division  of 
Mark  McCormack’s  International  Man¬ 
agement  Group. 

She  succeeds  Ted  Hannah  as  public 
relations  manager.  Hannah  resigned  in 
May  to  move  to  Omni  magazine  as  direc¬ 
tor  of  public  relations. 

*  *  * 

Consumer  columnist  Mike  LeFan,  who 
has  syndicated  his  own  “More  for  Your 
Money”  for  six  years,  has  prepared  pack¬ 
ages  of  special  Christmas  features  for 
consumers.  The  new  packages  explore 
problems  of  stretching  budgets  during  the 
holidays.  Subjects  range  from  identifying 
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worthy  holiday  charities  and  mail  order 
shopping  to  staying  out  of  credit  trouble 
at  Christmas. 

LeFan,  who  started  freelancing  in 
1970,  began  syndicating  a  “More  For 
Your  Money  Filler  Service”  two  years 
ago.  He  is  located  at  Mike  LeFan  Fea¬ 
tures,  1802  South  13th,  Temple,  Texas, 
76501. 

♦  ♦  * 

A  newspaper  service  newly  created  by 
the  editors  and  reporters  of  Billboard 
magazine  is  entering  syndication  from  the 
Chicago  Tribune-New  York  News  Syndi¬ 
cate. 

The  weekly  package  includes: 

"Inside  Track”,  an  item  column  writ¬ 
ten  by  Billboard  managing  editor,  Eliot 
Tiegel,  and  filled  with  news  young  read¬ 
ers  like — new  stars,  new  trends. 

“Billboard  Exclusive”,  a  feature  piece 
by  a  staff  member. 

“Hot  Breakers”,  an  exclusive  weekly 
chart  for  newspapers,  listing  the  five  sing¬ 
les  and  albums  moving  up  as  the  hits  of 
tomorrow  along  with  a  capsule  review  of 
each  new  record  making  the  chart. 

Billboard  has  bureaus  in  New  York, 
Los  Angeles,  Washington,  Chicago, 
Nashville,  London,  Milan  and  Tokyo. 

*  *  4: 

Americans  long  have  been  familar  with 
the  Rex  Humbard  Television  Ministry,, 
Now  more  of  them  will  become  familiar 


with  the  Rex  Humbard  Newspaper 
Ministry  as  Copley  News  Service  distri¬ 
butes  a  weekly  column  by  the  evangelical 
minister. 

The  column  was  presented  September 
30  to  nearly  1,000  of  the  news  service’s 
clients  and  is  being  distributed  free  of 
charge  to  clients  taking  all  or  certain  ser¬ 
vices.  It  also  will  be  offered  for  sale  to 
non-subscribers. 

The  television  ministry,  which  began 
28  years  ago  is  viewed  weekly  by  an  esti¬ 
mated  three  million  people.  It  is  also  deli¬ 
vered  into  cable  television  households 
through  several  religious  satellite  net¬ 
works.  It  started  modestly  with  only  $65 
in  initial  capital  when,  convinced  that 
television  was  the  instrument  needed  to 
bring  the  gospel  to  the  masses,  Humbard 
leased  an  Akron  theater  and  found  a 
Cleveland  television  station  to  carry  the 
services. 

Humbard,  along  with  13  members  of 
the  family,  now  broadcasts  from  the 
Cathedral  of  Tomorrow.  The  program  is 
translated  into  seven  languages  and  ship¬ 
ped  to  18  foreign  countries,  where  it  is 
heard  on  television  and  by  short  wave 
radio. 

9|e  :(c  4c 

The  Register  and  Tribune  Syndicate 
officially  launched  its  Fall  marketing 
campaign,  “Setting  the  Pace  Again”, 
with  a  new  weekly  feature,  a  Better 
Homes  and  Gardens  “All-Time  Favorite 


Recipe”  column.  The  column  will  pro¬ 
vide  readers  with  the  favorite  recipes 
compiled  throughout  the  60-year  history 
of  the  magazine.  Related  sidebars  and  re¬ 
cipe  background  information  are  pro¬ 
vided  in  a  clip-and-save  index  card 
format. 

The  favorite  recipes  column  is  a  spin¬ 
off  of  “Step-by-Step  Cooking”,  a  Better 
Homes  and  Garden  produced  feature 
started  in  1978.  The  charter  list  for  the 
new  cooking  column  includes  the  Chica¬ 
go  Tribune,  Dallas  Times-Herald,  Phi¬ 
ladelphia  Inquirer,  Atlanta  Journal  and 
the  Washington  Post. 

*  *  * 

Marge  Duffy  Devine,  the  Scribe  of  the 
National  Cartoonists  Society,  takes  on 
the  role  of  proud  mother  in  sending  along 
good  news.  Her  son,  John  J.  Devine,  Jr., 
who  holds  the  first  honorary  membership 
of  the  society  (having  been  voted  the  title 
even  before  he  was  baptized)  was  married 
last  month  to  Carolyn  Davis.  The  couple 
just  returned  from  a  honeymoon  in 
Hawaii. 

“J.J.”,  as  he  has  always  been  called  by 
the  cartoonists,  was  severly  wounded  in 
Vietnam  14  days  after  he  arrived  in  the 
country  with  the  U.S.  Marine  Corps.  He 
lost  his  right  leg  in  a  mortar  blast  which 
killed  his  buddy.  The  ex-Marine  is  now  an 
underwriter  for  the  New  York  Life  Insur¬ 
ance  Company. 


Adverting  Suwlemetits. 

Now  two  years  old,  our  unique  concept  continues  to  generate  new  advertising  revenue  and 
high  reader  interest  for  an  increasing  number  of  papers. 

We’ve  taken  our  unparalleled  coverage  of  fashion,  home  furnishings,  bridal  gowns  and 
accessories,  and  converted  it  into  totally  integrated,  seasonal  editorial  packages. 

Completely  camera-ready,  and  available  in  tab  or  standard-size,  our  pages  offer  crisp  graphics 
and  illustration.  This  outstanding  artwork,  in  combination  with  copy  written  by  our  experienced 
staff,  offers  a  complete  look  at  the  upcoming  season. 

Designed  to  either  stand  alone,  or  to  be  incorporated  into  existing  sections,  our  material  offers 
many  advantages.  Available  far  in  advance  of  publication,  ample  time  for  promotion  and 
planning  is  assured.  Ad  Managers  consistently  rate  our  sections  among  the  easiest  to  sell.  The 
lead  time  lets  them  prepare  layouts  to  show  their  accounts,  and  the  reputation  of  Fairchild 
increases  acceptance. 

Editors  attest  to  reader  interest  and  the  quality  of  our  editorial-produced  without  over¬ 
burdening  their  own  staff. 

Let  us  show  you  how  our  material  can  help  you,  editorially-and  on  the  bottom  line. 

The  Fairchild  Syndicate 

Women’s  Wear  Daily,  W,  Daily  News  Record,  Men’s  Wear,  SportStyle,  Home  Furnishings  Daily 
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NAB  Conference 

(Continued  from  page  12} 


respond  to  “a  technological  imperative.” 

Maxwell  McCrohon,  editor  of  the  Chi¬ 
cago  Tribune,  told  the  executives  that 
newspaper  editors  will  see  their  functions 
change  substantially  in  years  to  come.  He 
said  editors  will  have  to  do  away  with 
“the  arrogance  that  we’ve  developed 
over  the  centuries”  as  they  witness  the 
passing  of  editorial  selectivity  from  them¬ 
selves  to  the  home  terminal  equipped 
reader. 

The  newspaper  editor  will  have  to 
serve  a  more  broad  function  in  the  new 
technological  age,  according  to  the  edito¬ 
rial  panelists.  The  editing  function  will 
likely  move  from  its  current  status  in 
which  a  newspaper  is  edited  for  the  mas¬ 
ses  to  a  new  news  world  in  which  massive 
amounts  of  sometimes  highly  specialized 
information  will  be  provided  for  indi¬ 
vidual  consumption. 

The  session  concerning  the  new  tech¬ 
nology’s  impact  on  readership  and  cir¬ 
culation  involved  the  creation  of  a 
“worst-case  scenerio”  pitting  Gerald 
Haslam,  director  of  videotex  services  for 
Southam  Newspapers,  against  Christ¬ 
opher  Burns,  vicepresident/planning  for 
the  Washington  Post. 

Haslam,  who  assumed  the  view  of  the 
“electronic  entrepreneur,”  said  his 
strategy  would  be  to  “slice  away  the 
underpinnings  of  the  newspaper.”  He 
said  his  strategy,  if  he  were  entering  a 
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market  in  which  a  60,000  circulation 
newspaper  “owned  the  market,”  would 
be  to  make  a  deal  with  a  major  VDT/CRT 
manufacturer  to  produce  60,000  interac¬ 
tive  home  terminals  which  he  would 
either  give  to  households  free  of  charge  or 
at  a  very  low  price. 

He  said  he  would  establish  a  viewdata 
service  with  a  goal  of  starting  immediate¬ 
ly  with  a  greater  market  penetration  than 
the  newspaper  —  and  once  that  goal  is 
reached,  he  would  be  able,  because  of  the 
lower  cost  of  electronic  delivery  of  news 
and  advertising,  to  offer  the  newspaper’s 
advertisers  greater  market  penetration  at 
a  cost  per  thousand  five  times  lower  that 
of  the  newspaper.  He  said  he  would  offer 
free  classified  advertising  listings  which 
would  generate  revenue  through  commis¬ 
sions  paid  on  sold  goods. 

Haslam  then  said  he  would  offer  tele¬ 
shopping  and  telebanking  services,  which 
themselves  would  generate  substantial 
profits. 

If  he  reached  his  goal,  he  reasoned,  the 
newspaper  publisher  would  either  be 
forced  to  make  a  deal  with  him  or  to  seg¬ 
ment  his  own  product. 

Burns,  in  taking  up  the  newspaper’s 
cause,  used  Editor  &  Publisher  statistics 
to  create  an  “average”  60,000  circulation 
daily,  market  dominating  newspaper.  He 
concluded  that  such  a  newspaper,  from 
1971  through  1978,  lost  17%  in  local 
advertising,  45%  in  national  advertising, 
incurred  1 2%  higher  advertising  costs  and 
43%  higher  circulation  costs,  and  brought 
in  35%  more  circulation  revenues  while 
cutting  production  costs  35%.  The  result 
of  the  eight-year  period  was  a  decline  in 
profits,  in  real  dollar  terms,  of  11%. 

He  reasoned  that  in  the  80’s,  the  same 
newspaper  could  see  a  10%  gain  in  adver¬ 
tising  revenues  due  to  better  prospect 
targeting;  a  10%  loss  to  the  electonic  com¬ 
petitor  in  classified  volume;  a  50%  in¬ 
crease  in  preprint  advertising;  a  10%  hike 
in  editorial  costs  due  to  the  necessity  of 
providing  better  local  news  coverage  than 
the  electronic  media  could  hope  to 
achieve;  a  25%  jump  in  circulation  costs; 
and  a  25%  decrease  in  production  costs 
brought  on  by  new  composing  and  print¬ 
ing  technology.  The  total  result  on  the 
newspaper  would  amount  to  stable  pro¬ 
fits  running  around  20%. 

Said  Burns,  “Newspapers  can  and  will 
survive.”  While  both  men  presented  per¬ 
suasive  cases,  they  were  playing  assumed 
roles,  and  in  the  real  world,  as  it  was 
pointed  out,  the  worst  case  scenerio 
where  the  newspaper  could  survive  with 
stagnant  growth  in  the  electronic  pub¬ 
lishers’  market  would  involve  consider¬ 
ably  more  variables. 

Herbert  Maneloveg,  senior  vicepresi¬ 
dent  and  director  of  media  for  Della  Femi- 
na,  Travisano  &  Partners  advertising, 
told  the  newspaper  executives,  “The  new 
technological  phenomena  will  not  cause  a 
mass  exodus  from  existing  media  forms.  ’  ’ 
He  said  he  believes  the  emergence  of  the 


new  and  competitive  media  forms  will 
“auger  well  for  newspapers”  because, 
“all  business  is  indeed  local.” 

Supplier  signed 
for  recycling  mill 

Ontario  Paper  Company  Ltd.  has 
reached  an  agreement  with  Consolidated 
Fibres  Ltd.  establishing  a  joint  venture 
company — Ontario  Paper  Recycling  Inc . 
—  to  supply  old  newspapers  for  a  100,000 
ton-a-year  de-inking  plant  at  Thorold, 
Ontario 

The  de-inking  plant  is  part  of  a  $260 
million  modernization  and  expansion  of 
Ontario  Paper  Company’s  production 
facilities.  Newsprint  capacity  will  be  in¬ 
creased  40%  to  340,000  tons  a  year  with 
most  of  the  fibre  for  the  added  production 
coming  from  recycled  newspapers. 

Ontario  Paper  Recycling  Inc.  expects  a 
major  portion  of  this  will  come  from 
Ontario  communities. 

The  timetable  calls  for  the  newspaper 
flow  to  begin  this  fall  increasing  gradually 
to  100,000  tons  in  1984. 

Ink  recycling  system 
saves  paper  $40,000 

Two  production  staffers  from  the  St. 
Louis  Post-Dispatch  have  come  up  with 
an  ink  recycling  system  that  has  saved 
their  company  an  estimated  $40,000  in 
just  a  year. 

According  to  foreman  of  engineers 
Leon  Skaggs,  the  device  cost  roughly 
$4,800  to  construct  and  is  a  simple  fool¬ 
proof  system  that  can  be  used  with  open 
well  presses  as  well  as  canisters.  The  St. 
Louis  daily  currently  uses  Goss  offsets 
with  canisters. 

Skaggs  invented  the  system  himself 
with  the  help  of  Carl  Presswood ,  assistant 
press  foreman,  and  says  its  price  tag  is 
about  one  tenth  of  what  similar  systems 
have  cost  other  newspapers. 

Here’s  how  it  works. 

Used  ink  is  dumped  into  a  square  165- 
gallon  flow  tank  on  the  first  floor  of  the 
pressroom.  A  one-fourth-inch  mesh 
screen  covers  the  top  of  the  tank. 

The  ink  then  flows  from  the  bottom  of 
the  tank,  through  a  three-inch  iron  pipe 
down  to  a  similar  mesh  covered  tank  on 
the  basement  floor.  This  represents  the 
first  cleaning  process. 

An  air  operated  pump  then  pulls  the  ink 
from  the  second  tank  and  conducts  it 
through  a  circular  network  of  piping  seg¬ 
mented  with  smaller  mesh  filters  back  to 
the  original  tank  on  the  first  floor.  Trans¬ 
fer  valves  then  conduct  it  to  the  presses. 

The  recycling  process  combines  both 
the  black  and  colored  inks,  Skaggs  said, 
and  jointly  purifies  them  for  reuse. 

Besides  saving  the  company  money  on 
labor  and  materials,  the  new  system  has 
also  solved  the  paper’s  problem  of  where 
to  dump  ink  waste. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  of 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars,  vans.  Write  for 
samples,  rates.  Automotive  Features,  814  E. 
Manor  Circle,  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN  —  Popular  and 
practical  feature  for  your,  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


CANADIAN  REPORT— Weekly  news  roundup. 
Samples,  low  rates.  Box  1191,  Editor  &  Pub¬ 
lisher. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix.  Box  108.  Village  Station, 
New  York  NY  10014. 


COMIC  STRIPS 


SPORTOONS,  COMIC  STRIPS,  TOP  PUZZLES. 
New  1981  feature  catalog  free  with  sample 
comic  strip  booklet.  Write  to  R-Gabs/Dickson 
Features,  PO  Box  265,  St  Joseph  MO  64502. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 


HUMOR,  info,  puzzles,  cartoons  ralore.  List, 
samples,  package  offers.  Dickson,  17700  West- 
srn  69p,  Gardena  CA  90248. 


MOVIE  REVIEWS 


FILMCLIPS — Full  length  movie  reviews  for 
weekly  or  daily.  First  month  free.  Samples  and 
rates.  153  L.  St,  Boston  MA  02127. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year, 
Miami,  Rochester,  Philadelphia,  Detroit,  Port¬ 
land,  Yuma,  etc.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 


RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


RELATIONSHIPS 


"RELATIONSHIPS" 

Question  and  Answer  Column  Daily 
Dr  Comissiong,  2736  Nil,  Kansas  City  KS 
66104 


WORKING  by  Hal  Taxel.  No  nonsense  hard  hit¬ 
ting  answers  to  work  questions  tagetted  at  blue 
and  white  collar,  male  and  female,  boss  and 
employee.  Clips  from  South  Dakota  Tribune.  1 
and  2  times  per  week.  PO  Box  2026,  La  Jolla 
CA  92038  or  454-3334. 


"SPORTING  AROUND"— News  national  sports 
column.  Strictly  for  weeklies.  Impressions, 
observations,  reminiscences,  topical  general 
interest  items.  Reader  anticipate  circulation 
booster.  Join  the  winning  team.  For  details  and 
2  free  samples.  Robbins  Syndicate  Group,  PO 


ANNOUNCEMENTS 


BACK  ISSUES 


COLLECTOR  seeks  long  runs  of  back  issue 
newspapers,  other  paper  collectibles,  as  comic 
books,  pulp  magazines.  RKJ,  205  N  Emerson 
St.  Arlington  VA  22203. 


BUSINESS  OPPORTUNITIES 

OWN  A  NEWSPAPER  CHAIN  with  myriad  out¬ 
lets.  Eliminate  labor  troubles.  Own  patents, 
copyrights.  No  chimera,  thisisa  promising  deal 
if  you  own  or  can  control  a  daily  paper,  support 
a  modest  outreach.  Manuel  boyFrank.  2500 
Camborne  Place.  Cambria  CA  93428. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowki,  MD,  FA(;P, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples.  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 


INSIDE  INVESTOR  lets  readers  tap  the  best 
financial  minds  in  the  world.  Like  having  a  free 
financial  counselor.  Little  known  strategies  to 
make  or  save  money,  gives  even  the  smallest 
investor  an  "inside"  track.  Renowned  bankers, 
CPA's,  gemologists  tell  How  To  Buy  a  Home 
with  a  Diamond  Ring,  Buy  Gold  at  a  Discout. 
Design  a  Do-It-Yourself  Tax  Shelter.  Free  sam¬ 
ples.  Stevens  Features.  PO  Box  487,  Chappa¬ 
qua  NY  10514. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO.,  INC.,  PO  Drawer  12428.  Pana¬ 
ma  City  FL  3240 1 . 


WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden¬ 
tial. 

DIXIE  NEWSPAPERS,  INC. 

PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


KREHBI.EL-BOLITHO,  INC. 
Over  500  sales  in  our  30 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write:  Cricket.  Box  527, 
Ardmore  PA  19003. 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 


EDITORIAL  CARTOONS  and  comment,  church 
directory  illustrations,  horoscope,  movie  re¬ 
views.  crossword  puzzle,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset  only).  Prices  for  all  ( 1 1)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SNDICATED 
FEATURES 

PO  Box  995,  Newnan  GA  30263 
(404)  253-5355 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E.  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  12 
Cutler  Dr,  Savannah  GA  31405,  (912)  925- 
8666,  day  or  night. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con- 

'  '"business  Broker  Associates 
(615)  756-7635 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


SYD  S,  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715, 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga- 
tons.  NEWSPAPER  SERVICE  CO..  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 

WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
PO  Box  212.  Galva  IL  61435 
(309)  932-2270  or  932-2642 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO..  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

INVENTORY  SALE 


CARRIER  INCENTIVE 
LIQUIDATION  SALE 

The  Journal  Newspapers  are 
clearing  out  entire  inventory 
of  carrier  sales  prizes.  All 
items  are  priced  at  50% 
below  invoice.  For  inventory 
listing  and  prices  write  to; 
A.  Toeroek 

Journal  Newspapers,  Inc. 
475  School  St,  SW 
Washington  DC  20024 
or  call 

(202)  554-7462 


BUSINESS  OPPORTUNITIES  BUSINESS  OPPORTUNITIES 


CABLE  TV 

INVESTMENT  OPPORTUNITY 

Wanted:  Independent  publishers  or  group  owners  to 
participate  financially  in  building  CATV  systems  in 
growth  markets.  Excellent  capital  gains  situation. 
Principals  reply  in  confidence  to: 

Box  1137 
Editor  &  Publisher 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights;  or  write  Bo*  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Main  St.,  Southboro  MA  01772 
(617)481—8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


NEWSPAPERS  FOR  SALE 

CALIFORNIA— 3  weeklies,  press,  profitable. 
Idyllic  area.  Price  $2.7  million.  Mel  Hodell, 
Broker,  Box  2277,  Montclair  CA 91763.  (714) 
626-6440. 

COLORADO  historical  publication.  2nd-class 
permit.  Part-time  now.  Expansion  possible  for 
one  who  likes  history  and  selling  ads.  James  J. 
Brodell,  Broker,  Box  1841,  Grand  Junction  CO 
81502. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa.  Orlando.  Ft.  Lauderdale  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  15,000, 
average  pages  44.  good  return.  $708,000. 
GEORtll  A  WEEKLY— 29%  down  payment  own¬ 
er  finance,  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards,  10,000  cirulation.  $90,000. 
2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$90,000  and  $150,000. 

BUSINESS  BROKER 
ASSOCIATES 
(615)  756-7635 

EASTERN  North  Carolina  weekly.  Six  months 
old.  growing,  1000  cirulation.  '80  estimated 
gross  $34,000.  New  Compugraphic  equip¬ 
ment  (VDT's),  darkroom.  Price  $35,000.  (jom- 
munity  asked  for,  supports  paper.  Box  1134, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CAROLINA  county  seat  weekly  grossing  $60M 
and  $50M  building  (rental  income)  selling  for 
$100,000.  Box  1146,  Editor  &  Publisher. 


EASTERN  NORTH  CAROLINA  weekly.  '80 
gross  $65,000.  Rural  area.  New  Compug¬ 
raphic  equipment  (VTD's).  Nice  mom  and  pop 
operation.  1200  circulation.  Price  $70,000. 
Box  1133,  Editor  &  Publisher. 

FOUR  very  well  known,  12  year  old  lifestyle 
entertainment  papers.  Long  Island  and  Florida. 
Priced  at  $1,000,000  gross.  Good  owner  net. 
29%  down.  Bo*  303,  Roslyn  NY  11576. 


ILLNESS  FORCES  SALE— Profitable  Califor¬ 
nia  shopper  at  bargain  price!  Call  Peter  at  (209) 
522-9668,  weekdays. 

$75M  GROSS,  17  year  old,  2300  paid  weekly. 
Lake  area  northeast  Texas.  Steady  26%  growth 
past  4  years.  Lease  with  nearby  daily  on  use  of 
1  composing  room.  Contract  printing.  Box  1111, 

I  Editor  &  Publisher. 

MOM  AND  POP  northern  California  weekly.  Net 
$30,000  year.  Rural  community  adjacent  to 
wilderness  area.  $60,000  or  best  offe'.  Box 
1145,  Editor  &  Publisher. 

1  NEWSPAPER  FOR  SALE:  Recently  established 
I  community  monthly  (bi-weekly  possible).  Re- 
j  vitalized  stable  market  area.  Excellent  com- 
!  munity  and  business  support.  Bank  will  finance 
qualified  buyer.  Husband-to-be's  occupation 
requires  move.  Contact  L.M.  Roberts.  PO  Box 
2367,  Kansas  City  KS  66110. 

2  NORTHEAST  IOWA  offset  newspapers  lo¬ 
cated  in  top  agricultural  area.  Both  papers  97 
years  young,  grossing  over  $1 10,000.  Control 
I  south  half  of  county  with  potential  for  growth. 

I  Price  $163,000  including  2  builings,  good 
equipment  and  letterpress  job  shop.  29% 

I  down,  rest  on  contract  at  reasonable  interest. 
Contact  William  or  Darlene  Chaffee,  144  E 
Broadway,  Paullina  lA  51046.  (712)  448- 
3622  days  or  (712)  448-3496  nights. 

RURAL  MICHIGAN  chain  of  4  weeklies  gros¬ 
sing  $250,000  is  perfect  for  husband  and  wife 
team.  State  cash  and  experience.  No  broker 
involved.  Box  1140. 

SUMMER  TABLOID  at  the  Jersey  Shore,  20M 
gross,  terms;  $10,000  down,  $300  per  issue 
published  for  5  years.  Box  305,  Rio  Grande  NJ 
08242. 

WASHINGTON,  DC  bi-weekly,  100,000  gross 
for  sale.  Award-winning.  Box  1177,  Editor  & 
Publisher. 

ZONE  9.  outside  California.  Outstanding  cir¬ 
culation  weekly,  plus  larger  monthly  magazine. 
167,000  gross.  Long  lease  plus  newer  typeset 
and  big  camera.  $89,50().  Write  1135,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.10  per  line. 

2  weeks — $2.95  per  line,  per  issue 


POSITIONS  WANTED 

1  week  — $2.25  per  line. 

2  weeks — $2.10  per  line,  per  issue. 


3  weeks — $2.75  per  line,  per  issue.  3  weeks — $1.95  per  line,  per  issue. 


4  weeks— $2.55  per  line,  per  issue. 


4  weeks— $1.70  per  line,  per  issue. 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  - Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  publisher  •  575  Lexington  Ave.  •  New  York.  N  Y.  10022 


Add  $3  per  insertion  for  box  service  and  Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10.000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
:onfidence.  No  brokers.  Box  36048.  Editor  & 
Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

PUBLICATIONS  FOR  SALE 

WELL-KNOWN  monthly  travel  publication 
grossing  over  $250M,  29%  down,  3  years  to 
pay.  Long  established,  A-1  national  advertis¬ 
ers,  many  fringe  benefits.  Published  in  Florida, 
can  be  printed  anywhere.  Write  Box  1 180,  Edi¬ 
tor  &  Publisher. 

SUNBELT  OPPORTUNITY— Fast  growing 
chopper — TV  Guide  in  beautiful  Zone  8  area. 
Estimated  yearly  sales:  Gross  $65,000  with 
excellent  potent  al,  to  increase  with  proper 
Jirection.  $25,000  with  excellent  terms  or 
$20,000  cash.  Write  Box  1165,  Editor  &Pub- 
isher. 


TRAVEL 


CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 


JOURNALISM  AND  THE  ARTS,  USSR-USA 
1981.  December  28 — January  11.  Seminars 
and  cocktail  banquet  receptions  in  Moscow, 
Kiev,  Leningrad  and  Tbilisi.  Program  includes 
New  Year's  Eve  party,  Russian  Winter  Festival 
and  Ukranian  National  Feast.  For  brochure, 
contact  Visual  Arts  International.  9  Cleveland 
Rd,  New  Haven  CT  06515,  (203)  389-9782. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly.  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


ENGINEERING  & 
INSTALLATIONS 

^RESS  INSTALLATIONS,  rigging,  engineering 
modificatinns,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 

New.  super  designs  surpass  all 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

MODIFLEX  distortion  camera,  20x24.  Excel¬ 
lent  condition.  Call  New  England  Printing 
Machinery,  (617)  475-3210. 

COMPUTER  SOFTWARE 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-lirie  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 

COMPUTERS 

BEAT  INFLATION!!! 

For  sale — 4  used  Teleram  P-1800  in  good 
working  condition.  $2500  each  or  $9000  for 
all  4.  More  than  50%  OFF  the  price  of  a  new 
unit.  Please  call  toll  free  number  1-800-225- 
5135  between  9  am  and  5  pm  only. 

MAILROOM 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 

MULLER  231  COUNTER  STACKER 
Excellent  condition 

Box  34384,  Editor  &  Publisher 

MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 

MULLER  227E  inserter.  5  stations. 

Muller  EM- 10  inserter.  5  stations. 

Graphic  Management  Associates  Inc 
Newspaper  Mailroom  Systems  Division 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
long.  17  in,  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries. 
Inc.,  (213)  257-7557. 

STA-HI  257  COUNTER  STACKER 
Excellent  condition 

Box  34253,  Editor  &  Publisher 

MAILROOM 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co., (2 14)  387-3128. 


6  STATION  Didde-Glaser  inserting  machine, 
extra  motor  and  parts.  Excellent  condition. 
$19,000.  George  Harrison.  (214)  241-1661. 

MISCELLANEOUS 

COMPOSING  ROOM  equipment— Typesetter, 
headliner,  developer  and  waxer.  $4000.  Phone 
(606)  789-1705  or  789-1290. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

NEWSPRINT  ROLLS— Basic  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York,  NY  10022,  (212) 
688-3020. 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 

NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 

COLD  TYPE  DEPARTMENT  LIQUIDATION 
Compugraphic  typesetter  model  ACM9OO0. 
Compugraphic  ACM9000  keyboard.  Compug¬ 
raphic  KDT  with  tape  punch.  Kodak  readimatic 
processor.  AKI  model  PCI-1(X)  keyboard  with 
punch.  AKI  Ultracount  keyboard.  Compug¬ 
raphic  Roytron  key  punch.  70  film  strips.  Mis¬ 
cellaneous  parts  and  accessories.  Will  sepa¬ 
rate.  Contact  Mr.  Jaffee  at  (312)  433-1395. 

PHOTOTYPESETTING 


1— COMPUSCAN  model  170  scanner  S/N 
L3238.  2  CompuScan  scan-disc  for  classified. 
4  Harris  TXT's.  2—5  disk  machines,  both 
equipped  with  automatic  developers  478- 
480.  2  dual  disc  TXT's  S/N  257  and  IX.  4 
Harris  llOO's  S/N  293,  410,  411  and  454. 
Equipment  to  be  available  first  quarter  1981. 
Most  of  the  equipment  is  used  in  daily  produc¬ 
tion  and  may  be  inspected  by  appointment. 
Large  assortment  of  type  disks  and  spare  parts. 
Contact  Cecil  Q.  Flowers,  The  Jackson  Sun, 
Jackson  TN  38301.  (901)  427-3333. 

1  COMPUSCAN  START  SYSTEM 
Includes: 

1  64K  central  processing  unit 
9  terminals 
1  line  printer 
1  Burpee  punch 

Interfaces  to  2  videosetters  and  alpha  scanner 
Asking  price  $40,000  or  best  offer.  For  more 
details  call  Dale  Thompson  or  Bill  Cochrane  at 
The  Galveston  (TX)  Daily  News  (713)  744- 
3611. 

COMPUGRAPHIC  4961  TL  with  30  fonts  and 
spare  parts  kit;  Autotape  keyboard;  7200  with 
25  fonts.  Call  Eric  Jacobs,  (215)  243-6581. 


EDITWRITER  2750  keyboard  in  top  condition. 
Ready  to  move,  price  negotiable.  Call  between 
9  and  5,  (201)478-6707. 


CGVIDEOSETTER  UNIVERSAL  with  or  without 
grids.  Excellent  running  condition.  Will  sacii- 
fice.  Call  (615)  329-2702.  Ask  tor  Phil. 


COMPUGRAPHICS 

7200 — $2000.  Compuwriters  $2800. 
2971TL-$1500  Keyboards-$1000.  FHN 
Business  Products.  PO  Box  442,  Marlton  NJ 
08053.  (609)  235-7614. 


PRESSES 


4  UNIT  URBANITE,  loaded.  2  years  old,  mod¬ 
ified  Viz,  Vk  folder  available  immediately.  Call 
(617)  475-3210. 


6  UNIT  GOSS  tubular  letter  press.  Stereo  con¬ 
verted  to  polymer  plates.  roll  capacity. 
Extra  folder  and  parts,  excellent  condition,  also 
1 V7  ton  Yale  winch.  Make  offer  for  removal  and 
purchase.  Contact  Ted  Holmberg  or  Al  Butten- 
baum.  (401)  821-7400. 


AVAILABLE  from  ATF  web  press:  ATF  sheeter, 
ATF  combo  folder,  3  reel  dine,  flying  paster. 
Call  New  England  Printing  Machinery  (617) 
475-3210. 


GOSS  COMMUNITY,  4  units,  1975  with  Sub¬ 
urban  folder,  immaculate  condition,  available 
immediately.  Call  Southern  Printing  Machinery 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 


Inland  of  Kansas  City 

Since  1910 

SELECTION  OF  PRE-OWNED  WEB  OFFSET  PRESSES 

3  Unit  News  King  Press  with  News  King  Folder,  1969 

4  Unit  News  King  Press  with  KJ6  Folder,  1966-69. 

3  Unit  Goss  Community  Press,  Oil  Bath,  1969 

5  Unit  Cottrell  V-22  Web  Offset  Press-Excellent  Condition 
10  Unit  Goss  Urbanite,  2  Folders,  2  Press  Drives,  Mfg. 

1971,  Located  California 

6  Unit  Goss  Urbanite,  2  Folders,  Mfg.  1972 

6  Unit  Goss  Urbanite,  1  Folder,  Press  Mfg.  1971, 100  H.P. 

7  Unit  Goss  Urbanite,  1  Folder,  2  Press  Drives,  Mfg.  1964 
1  Goss  Urbanite  Upper  Former  for  500  and  600  Series 


Offered  Subject  to  Prior  Sale  by 


cJjnland  newspaper  machinery  corparation 

06TH  (4  SANTA  FE  DRIVE.  LENEXA  KAN  66J15  USA  913-49Z-905C 

-  An  Inland  Industries  Company  - 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


3  GOSS  FULLY  AUTOMATIC  PASTERS  for  any 
2-page-wide  press,  roll  diameter  up  to  42’.  Can 
be  set  up  at  end  of  press  or  used  as  substruc¬ 
ture.  Good  condition,  can  be  examined  before 
dismantling.  Available  now  at  bargain  price  as 
is,  or  we  can  supply  installed. 

Occidental  Equipment,  Inc. 

1529  NW  89th  Ct 
Miami  EL  33172 
(305)  591-8846 


NEWSKING— 3  units  and  folder.  Excellent 
condition  .  Available  immediately. 

COLOR  KING— 4  units  KJ6  folder.  Priced  to 
sell,  make  offer. 

GOSS  COMMUNITY  oil  bath  units.  Excellent 
condition. 

Offset  Web  Sales,  PO  Box  211,  Marysville  WA 
98270.  (206)  653-2510. 


One-Half  New  Price 

Goss  Community  used  rollshafts,  $48.  Wheels 
$55.  Chucks  $26.80  each.  Mohawk  expand- 
ables$lll  per  pair.  FOB  Chicago  COO.  Glenda 
(312)  975-0400. 


We  Have  Available  NOW. 

38  Goss  Headliner  units,  MKl  tension  lock¬ 
up,  80"  wide  cut-off  22^4"  and  239/16" 
6  color  humps  cut-off  224'4"  and  239/16" 
8  color  decks  cut-off  224'4"  and  239/16" 

4  double  color  decks  cut-off  239/16" 

8  Goss  MK  I  double  width 
Portable  ink  ducts  friction  driven 
EXCELLENT  CONDITION 

Please  write  or  call 
Printing  Press  Services  LTD 
Talbot  House 

Talbot  Street  Industrial  Estate 
Eulwood 
Preston 

ENGLAND  PR2  3QJ 
Telephone  0772-717611 

Over  400  Years  of  Newspaper 
Press  Experience 
At  Your  Service 
Worldwide 


EQUIPMENT  &  SUPPLIES 


PRESSES 


22^4"  CUTOEF  GOSS  HEADLINER,  4  units,  2 
half  decks,  2  to  1  folder,  available  now. 

21 VS"  cutoff  Hoe  Colormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

224'4”  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3  -  1  unit  Harris  V22,  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  VISA. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


ROLL 

THE 

PRESSES! 

E&P  CLASSIFIEDS 
We  Move  Machinery! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DOUBLE  WIDTH 

Goss  Mark  I  Headliner,  224'4",  4  units 
single  delivery  folder,  2  color  units,  1957. 

Goss  Mark  I  Headliner,  6  Di-Litho  units  with 
drive,  no  folder,  1963. 

Scott,  7  floor  units,  2  superimposed,  double 
3/2  folder  with  balloons,  239/16",  1957. 

R.  Hoe.  double  delivery.  2/1  —  224'4"  folding 
machine  with  columns,  base  plate  and  bal¬ 
loons,  1951, 

SINGLE  WIDTH 

Goss  Unitubular,  800  series.  9  units,  4  color 
decks,  2  folders,  1959. 

AUXILIARY  EQUIPMENT 

Goss  Unitubular  folders,  700  and  800  series. 

Goss  Unitubular  and  Universal  roll  stands. 

Goss  Unitubular  and  Universal  new  spare 
parts. 

Goss  Unitubular  and  Universal  balloon 
formers. 

Goss  Unitubular  and  Universal  stereo  equip¬ 
ment. 

Napp  platemaking  equipment. 

Capco  60"  rewinder. 

UNIVERSAL  PRINTING  EQUIPMENT  CO. 

PO  Box  455 

LYNDHURST,  NEW  JERSEY  07071 
(201)438-3744 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  seif  contained  framing,  running  belts,  side 
lay.  etc. ,  suitable  for  publicationsor  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  2244  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS845, 6unit press,  RBC2  VSfolderwith 
Guilmont  W  folder,  239/16"  cutoff,  new  late 
1975.  Available  immediately,  excellent  condi¬ 
tion.  $950,000,  less  than  V2  new  price. 
OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct.  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


HARRIS  845,  3  units,  2:1  folder,  new  1973. 
IPEC,  Inc.,  97  Marquardt  Dr,  Wheeling  IL 
60090.  (312)  459-9700. 


HARRIS  V-15A,  6  units,  1976-77,  2:1 
folder. 

Cottrell  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  1/4  and  V2  folder. 

Fairchild  Color  King  4  units,  1966. 

Fairchild  News  King,  4  units,  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  SC  folders,  V4,  '/z.  1975. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970, 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi".  45  Vz". 

Fincor  motor  and  control  40  and  75  HP. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)459-9700  Telex  20-6766 


9  UNIT  GOSS  Suburban,  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 


MB  Milthorp 

INTERNATIONAL  ■ 


HARRIS  N845  Web  Offset  Press 


REELSTANDS  -  Centre  loading 


Specifications 


SIX  PRINTING  UNITS 


November1975 


Cut-off 

600mm  (23  y*") 

Cylinder  circumference 

1200mm(47y8") 

Web  width 

915mm  (36") 

Reel  stands 

6  Manual  Harris 

Units 

6  blanket  to  blanket  units 

Dryer 

Wallace  Knight  ultra  violet  -  age  1979 

Former  folder  for  broadsheet,  Tabloid  and 


Dimensions 

25  metres  long,  4.5  metre  high,  at  reels. 

5.6  metre  at  highest  point  including  dryer 

Availability 

Immediate 

Press  Category 

This  press  is  suitable  for  newspaper  colour 
supplements  and  conventional  four  colour 
commercial  work 

Lf  ^  Milthorp  International  Monckton  Road,  Wakefield  West  YorkshireWF2  7AS.  England 
-  Telephone  0924  75161  Telex  557964 

The  world's  largest  supplier  of  used  and  rebuilt  printing  and  paper  converting  equipment 
Over  2000  machines  always  available,  send  for  your  copy  of  our  regular  bulletin 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

HELP  WANTED 

WANTED  TO  BUY 

WANTED  TO  BUY 

ACADEMIC 

ADVERTISING 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Philllpsbure  and  Pitney-Bowes  inserting 
machines;  Chesnire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  ad  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


ZENTEC  9003  microcomputer  terminal  work¬ 
ing  or  non-working  .  Call  Electronic  Service 
Associates  (609)  953-1200. 


NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 


NEED  Count-o-veyor  and  Challenge  3  knife 
trimmer.  Call  (916)  372-0910,  Mr.  Sitton. 


ACADEMIC 


INDIANA  UNIVERSITY  SCHOOL  OF  JOUR¬ 
NALISM  has  2  tenure  track  faculty  openings 
beginning  in  1981-82.  Although  outstanding 
applicants  from  other  specialties  will  be  consi¬ 
dered,  strongest  preference  is  for  one  person 
with  a  magazine  and  another  with  a  radio-tv 
news  specialty.  Both  are  expected  to  teach  and 
conduct  research  and/or  creative  activity  in 
addition  to  skills  courses  in  their  specialties'. 
The  2  faculty  members  would  have  opportuni¬ 
ties  to  teach  in  another  area,  such  as  interna¬ 
tional  communications,  advertising,  media 
management/economics,  newspaper  writing 
and  editing,  public  relations  or  communica¬ 
tions  law.  Rank  and  salary  negotiable.  Summer 
teaching  could  add  15-20%  of  base  salary. 
Generous  fringe  benefits.  PhD  preferred  but 
faculty  will  seriously  consider  exceptional  pro¬ 
fessional  credentials  in  lieu  of  doctorate.  Prog¬ 
ram  offers  BA,  MA,  PhD.  Faculty  is  diverse, 
dynamic  and  compatable.  Indiana  University  is 
an  equal  opportunity,  affirmative  action  em¬ 
ployer.  Please  forward  a  letter  of  application, 
full  resume  and  arrange  for  4  letters  of  refer¬ 
ences  to  be  sent  to  Professor  Edmond  B.  Lam¬ 
beth,  Chair,  Search  Committee,  School  of  Jour¬ 
nalism,  Indiana  University.  Bloomington  IN 
47405.  Deadline  for  receipt  of  materials  is 
November  1,  1980. _ 


TENURE  TRACK  POSITIONS 
FOR  1981-1982 

ADVERTISING— Direct  sequence,  teach  va¬ 
rious  advertising  courses,  develop  component 
for  the  MA  program.  PhD,  ABD  preferred.  Sal¬ 
ary  competitive. 

NEWS  EDITORIAL— At  least  two  positions  with 
responsibility  for  reporting  courses  and  upper 
level/graduate  specializations.  PhD  or  ABD  pre¬ 
ferred.  Preference  given  to  those  with  one  or 
more  of  the  following  specializations: 
—Broadcasting 

—Film/still  photography,  photojournalism 
—Business  reporting,  media  manage¬ 
ment  or  economics 
—Public  relations 
—Advising  student  publications 

The  College  of  Journalism  has  about  500  ma¬ 
jors  and  offers  both  the  BA  and  MA  in  journal¬ 
ism.  Undergraduate  sequence  include  adver¬ 
tising.  broadcasting,  news-editorial  and  a  film 
minor.  The  graduate  program,  newly  revised, 
offers  both  a  research  and  professional  track 
with  specializations  in  public  affairs,  urban, 
religious,  health  and  science,  and  business/ 
economics  journalism.  Additional  graduate 
programs  in  advertising,  public  relations,  and 
media  management  are  contemplated. 

Situated  in  the  heart  of  Milwaukee,  Marquette 
is  close  to  local,  state  and  federal  offices  and 
agencies.  It  is  a  Jesuit  institution  which  does 
not  discriminate  on  the  basisof  religion,  race  or 
sex.  It  is  an  equal  opportunity  and  affirmative 
action  employer. 

Send  applications  and  resumes  tO:  William 
Thorn,  Search  Committee  Chairman,  College  of 
Journalism.  1131  W  Wisconsin  Av.  Milwaukee 
Wl 53233. 

Application  deadline.  December  1,  1980. 


CUTLER  HAMMER  MARK  IV  counter  stacker 
for  daily  newspaper  operation.  Respond  to  Box 
35962,  Editor  &  Publisher. 


CHESHIRE  and  Philipsburgany  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


Goss  Mark  I  or  II  press  units  with  21  VS"  cut  off. 
Box  34445,  Editor  &  Publisher 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 


UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


ACADEMIC 


ASSISTANT/ASSOCIATE  PROFESSOR  to 
teach  introductory  and  advanced  advertising 
and  public  relations  courses:  may  be  assigned 
to  teach  a  news  lab  or  similar  skills  course. 
Masters  degree  required:  doctoral  degree  pre¬ 
ferred.  5-10  years  professional  experience  and 
college-level  teaching  highly  desirable  qual¬ 
ifications.  Salary  commensurate  with  educa¬ 
tion  and  experience:  lO-month  appointment. 
Apply  by  sending  reesume,  names  and  addres¬ 
ses  of  three  references  to  Dr.  Marian  D.  Nelson, 
Chairman,  Journalism  and  Advertising^^  Okla¬ 
homa  State  University,  Stillwater  OK  74078. 
In  order  to  receive  full  consideration  applica¬ 
tions  should  be  received  by  October  15,  1980. 
Position  to  be  filled  beginning  second  semester 
(January  1981).  Oklahoma  State  University  is 
an  Equal  Opportunity  Employer/Ethnic  Minor¬ 
ities  and  Women  candidates  are  urged  to  iden¬ 
tify  themselves  in  the  application. 


PRINTING  INSTRUCTOR  for  offset,  letter- 
press.  camera  and  darkroom.  Masters  degree, 
shop  experience  desirable.  Start  January  or  Au¬ 
gust  1981.  Application  postmark  deadline 
November  1 , 1980  or  until  suitable  candidate  is 
hired,  whichever  is  later.  Write  Head,  Depart¬ 
ment  of  Journalism,  South  Dakota  State  Uni¬ 
versity.  Brookings  SD  57007.  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


PUBLISHER 


Looking  for  a  rhallrnge,  siihstan- 
tial  inrome  and  a  chance  to  live  in 
the  great  Pacific  Northwest? 
Immediate  ('hief  Executive  Offic- 
er/Puhlisher  position  available. 
We  are  seeking  a  dynamic  man¬ 
agement  oriented  newspajter  ex¬ 
ecutive  to  assume  full  operating 
control  of  1  daily  and  6  weekly 
publications.  Salary  and  bonus 
commensurate  with  experience 
and  ability.  Forward  resume  or 
call: 

Duanne  Dier 

(206)  455-3100 

Fouste-Dier  Inc. 

(Executive  Search) 

1607  116  Av  NE,  Suite  103, 
Bellevue  WA  98004 

tCxrlufiivIy  Employer  Retained 


THREE  TENURE  TRACK  positions,  assistant 
professor  level,  to  be  open  August  1981,  to 
staff  courses  in  newswriting,  rep^ing,  editing, 
editorial  writing,  magazine  writing  and  editing, 
advertising  and  public  relations,  press  law  and 
international  communications.  Candidates 
should  have  strength  in  combination  of  those 
areas.  Media  experience,  MA  required:  PhD 
preferred.  CV,  references  to  Dr.  A.L.  Lorenz, 
Head,  Department  of  Journalism  and  Mass 
Communications,  Box  3J,  New  Mexico  State 
University,  Las  Cruces  NM  88003.  Deadline: 
December  31, 1980.  NMSU  isan  equal  oppor¬ 
tunity/affirmative  action  employer. 

UNIVERSITY  OF  FLORIDA  has  opening  to 
teach  a  senior  editing/reporting  practicum  and 
to  coordinate  the  Florida  Scholastic  Press  Asso¬ 
ciation  run  through  the  College  of  Journalism 
and  Communications.  Assistant  professor  posi¬ 
tion,  beginning  in  January  1981:  tenure  track: 
masters  required  with  strong  editing  and  re¬ 
porting  experience  needed.  Salary  competitive. 
Deadline  for  application  is  October  1 5.  Contact 
Dr.  Ed  Weston,  Search  Committee  Chairman. 
3048  Journalism  Building,  Univeristy  of  Flor¬ 
ida,  Gainsville  FL  32611.  The  University  of 
Florida  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer  and  encourages  applications 
from  minorities  and  women. _ 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER— Business  oriented 
individual  with  weekly  background,  preferably 
group.  Excel  lent  spot  with  Midwest  55.(XX)  cir¬ 
culation,  growth  market  weekly  group.  Box 

1174,  Editor  &  Publisher. _ 

CONTROLLER — Good  opportunity  with  growth 

firm.  Publishing  or  media  background  helpful. 

Broad  base  financial  and  management  respon¬ 

sibility.  Resume,  salary  requirements  to  Box 

1175,  Editor  &  Publisher. 


GENERAL  MANAGER  for  Florida's  largest 

weekly  newspaper.  Group  owned.  Excellent 

opportunity.  Give  complete  details  of  back¬ 

ground,  experience,  and  career  objectives  to 
Box  1159,  Editor  &  Publisher. 


GENERAL  MANAGER— Quality  daily  in  lovely 
^utheastern  seacoast  state.  Group  owned.  Ex¬ 
cellent  growth  potential  for  both  newspaper 
and  candidates  future.  Relate  complete  details 
in  the  first  letter.  Box  1185,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  for  a  six-day  daily  in 
Zone  7.  Need  business  manager'advertising 
manager  exjjerience.  Salary  open.  Interview 
essential.  Write  giving  full  resume  to  Box 
1188,  Editor  &  Publisher. 


SALES  ORIENTED  manager  for  large  deep 
South  weekly  in  growing  community  of  9000. 
Quality  family  living  for  civic  minded  indi¬ 
vidual.  Top  opportunity  with  expanding  firm. 
Box  1094,  Editor  &  Publisher. 


ADVERTISING 


RETAIL  MANAGER— Special  opportunity  for 
an  experienced  salesperson  to  immediately 
step  into  a  management  position  with  44M 
Pennsylvania  daily  newspaper.  Job  requires 
good  sales  and  management,  plus  marketing 
ability.  Direct  staff  of  9.  report  to  ad  director.  If 
you  can  produce,  get  along  with  people,  work 
with  groups,  send  me  your  resume.  Strictly  con¬ 
fidential.  Box  1123,  Editor  &  Publisher. 


RETAIL  AD  MANAGER  for  Zone  9  suburban 
seven-day  daily  newspaper.  Competition  heavy 
but  we're  number  one.  Must  have  ability  to  lead 
a  medium-sized  staff  to  greater  performance 
levels  plus  develop  working  relationships  with 
major  retailers.  Send  resume  to  Box  1172,  Edi¬ 
tor  &  Publisher. 


SALES  DEVELOPMENT 
MANAGER 

Excellent  opjxxtunity  for  qualified  professional 
to  join  one  of  America's  finest  7  day  publica¬ 
tions  located  in  the  3rd  fastest  growing  metro 
market  in  the  nation. 

Successful  applicant  must  possess  superior 
qualifications  in  sales,  research  application, 
writing  techniques  and  audio-visual  know  how. 
Over  all  responsiblities  require  a  person  with 
considerable  growth  potential. 

Send  comprehensive  resume  with  all  pertinent 
information  to  John  W.  Rodell,  Advertising 
Director,  The  Tampa  Tribune  and  Times.  PO 
Box  191,  Tampa  FL  33601, 

THE  SKAGIT  VALLEY  Publishing  Company  has 
an  immediate  opening  for  an  advertising  repre¬ 
sentative.  We  are  a  daily  newspaper,  our  cir- 
I  culation  is  16.500.  located  in  the  beautiful 
1  Northwest.  We  otter  a  solid  future  for  the  right 
persn.  Salary  and  commission  contingent  on 
background.  Please  send  resume  and  salary 
history  to  Loren  Bruchet,  General  Manager  or 
Robert  Aguilar.  Advertising  Manager.  Skagit 
Valley  Herald.  PO  Box  578,  Mount  Vernon  WA 
98273.  or  phone  (206)  424-3251. 


I  WANTED— Workingsalesmanagertodirectour 

i  staff  in  a  high  quality  market.  Experience 

i  necessary  in  commission  compensation,  train- 

I  ing  and  recruiting.  Person  must  be  well  versed 

I  in  incentive  programs  and  know  the  newspaper 

field.  Salary  from  low  to  mid  S20's.  Zone  2 

location.  Send  resume  to  Box  1 144,  Editor  & 

Publisher. _ 

ADVERTISING  SALESPEOPLE  (2)  —  For  Fort 
Lauderdale.  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200/week  draw  plus  medical  be¬ 
nefits.  Resume  to  Good  Times,  230  Arlington 
Circle,  East  Hills  NY  11548. 


FLORIDA  GULF  COAST  publishing  firm  seeks 
an  aggressive  and  experienced  advertising 
salesperson  for  a  high  quality  monthly  lifestyle 
book.  Send  resume  to  Eiox  1 1 26.  Editor  &  Pub¬ 
lisher. 


NATIONAL  CO-OP  ad  director  salesperson  for 
one  of  country's  most  lucrative  co-op  markets. 
Small  daily  in  southern  Arizona  needs  savvy  pro 
to  develop,  run  new  co-op  department  plus 
some  display  sales.  Salary  plus  commission. 
We  are  located  4000  feet  high  and  surrounded 
by  mountains.  Desert  benefits  without  desert 
heat.  Position  available  now.  Write  only.  Wil¬ 
liam  Roof.  General  Manager,  Daily  Internation¬ 
al.  Nogales  AZ  85621. 


RUN  WEEKLY  FOR  US— Share  revunue.  Good 
income  potential,  pro,  couple.  Write  D.  N.  Co.. 
PO  Box  712,  Kingsport  TN  37660. 


RETAIL  ADVERTISING  MANAGER  small  Cali¬ 
fornia  daily.  Successful  applicant  will  have  a 
proven  track  record  in  staff  motivation  and 
training,  sates  techniques  and  advertising 
promotions.  Individual  ready  to  move  up  will  be 
considered.  Resume  and  salary  history  to  Box 
1107.  Editor  &  Publisher. 


AD  DIRECTOR 

If  you  think  you’ve  been  challenged  .  .  .  wait  'till  you  get 
to  York.  We’re  morning,  selling  against  an  entrenched 
afternoon  competitor  in  one  of  the  toughest  duels  any¬ 
where. 

Our  market  share  is  increasing,  but  we’re  after  more.  We 
need  your  proven  leadership  to  manage  and  motivate  a 
good  sales  staff. 

We’re  an  aggressive,  results-oriented  company  offering 
out-standing  benefits,  including  dental  and  eye  care.  Sal¬ 
ary  starts  at  ^5,000. 

For  prompt,  confidential  consideration,  send  your  resume 
3  examples  of  your  most  successful  sales  promotions  and 
a  letter  selling  yourself  to:  David  Martens,  Publisher. 


HELP  WANTED.  .  . 
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HELP  WANTED 


ADVERTISING 


CUSSIFIED  AD  MANAGER 
The  Corpus  Christf  Caller-Times,  the  largest 
daily  rrewspaper  in  Harte-Hanks  Communica¬ 
tions,  seeks  a  seasoned  newspaper  executive  to 
manage  the  classified  advertising  department 
due  to  promotion  from  within. 

The  position  requires  commitment  to  people 
and  their  growth,  a  keen  desire  to  succeed  and 
the  ability  to  manage  a  staff  of  27,  as  well  as  a 
supplemental  product  with  a  staff  of  4. 

The  rewards  are  many,  including  a  successful 
management  career  with  a  forwarding-looking 
communications  company,  and  a  good  oppor¬ 
tunity  for  advancement. 

If  you're  interested  in  working  with  profession¬ 
als  and  want  to  be  rewarded  for  a  job  well  done, 
call  Travis  0.  Rocky  at  (512)  884-2011,  Ext. 

42 1  or  send  resume  to  Mrs.  Karen  Herzig,  Per¬ 
sonnel  Manager,  The  Corpus  Christ!  Caller- 
Times,  PO  Box  9136,  (iorpus  Christi  TX 
78408,  An  equal  opportunity  employer. 

CLASSIFIED  ADVERTISING  MANAGER  for 
medium  sized  morning-evening  combination  in 
Zone  8.  An  excellent  opportunity  tor  a  number 
2  person  on  a  large  metropolitan  daily,  or  a 
present  classified  advertising  manager  on  a 
smaller  daily.  Applicant  should  be  strong  on 
sales  and  be  able  to  direct  a  staff  of  well  over  50 
employees.  We  are  technologically  advanced  1 
and  will  continue  to  grow.  Salary  commensu¬ 
rate  with  ability  and  the  benefits  are  many  —  | 
plus  good  weather.  Send  complete  resume  with 
salary  requirements  to  Box  1148,  Editor&Pub- 
lisher. 

CLASSIFIED  MANAGER  needed  to  direct  and 
motivate  young  staff  on  25,000  daily  in  Zone  4. 
Send  resume  to  Box  1157,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER  to  take  charge  of 
million  want-ad  seven-day  daily  in  Zone  9. 
Highly  competitive  market.  Must  be  very  strong 
in  trainingand  special  section  promotion.  Send 
resume  and  salary  history  to  Box  1171,  Editor 
&  Publisher. 

CLASSIFIED  TELEPHONE  SALES  Supervisor 
for  62,000  daily  Carolinas  newspaper.  If  you 
have  a  proven  record  of  success,  an  ability  to 
motivate,  lead  and  train  people,  we  would  like 
to  hear  from  you.  You  will  supervise  a  staff  of  7 
advisors  and  a  copy  clerk.  Excellent  fringe  be¬ 
nefits.  Send  resume  and  salary  history  to  John 
Holmes,  Personnel  Director,  The  Fayetteville 
Observer  &  Times,  PO  Box  849,  Fayetteville  NC 
28302. 

COMMUNICATIONS  MANAGER 
This  key  public  relations  position  manages  in¬ 
ternal  and  external  corporate  communication 
programs  in  a  consumer-oriented  energy  com¬ 
pany.  Position  is  responsible  for  contact  with 
print  and  broadcast  media,  employee  and  man¬ 
agement  communications,  special  presenta¬ 
tions,  speechwriting  and  a  broad  range  of  other 
PR  assignments.  If  you're  a  selfstarter,  looking 
for  an  excellent  growth  opportunity  and  plenty 
of  challenge  in  an  attractive  midwestern  city, 
we'd  like  to  talk  to  you.  Please  send  letter  and 
resume  to  Box  1176,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING 

PROMOTION/RESEARCH 


A  PLACE  TO  GROW 

Iowa,  Illinois.  Missouri ...  We  need  an  advertis¬ 
ing  salesperson  with  2—4  years  experience 
preferred.  Good  base  pay  and  commissions  for 
mid-teens  earnings  plus  a  future  you  can  count 
on.  Apply  J.W.  Nelson,  Ad  Director,  Daily  Gate 
City,  1016  Main  St,  Keokuk  lA  52632.  (319) 
524-83(10.  Call  toll  free  from  Iowa  (800)  472- 
6003  or  from  states  touching  Iowa  (800)  553- 
7082. 


ADVERTISNG  DIRECTOR  for  group  of  1  daily 
and  3  weeklies  in  New  York  City.  Must  have 
experience  as  ad  director  in  a  metropolitan  or 
highly  competitive  market.  Need  effective 
motivator  for  staff  of  15.  with  ideas  and  good 
track  record.  Liberal  salary  plus  benefits,  and 
opportuntiy  for  growth .  Send  resume,  state  pre¬ 
sent  earnings.  Box  1119,  Editor  &  Publisher. 

AO  MANAGER  for  90  year  old  weekly.  North 
Carolina  coastal  area.  Ideal  learning  place  for 
young  salesperson  with  1  to  2  years  experience. 
Degree  preferred,  but  not  necessary.  Better 
than  average  p^/commission.  Write  fully:  D. 
Jones,  PO  Box  726,  Plymouth  NC  27962. 

ADVERTISING  MANAGER 
The  Elkhart  Truth  is  searching  for  an  advertis¬ 
ing  manager.  One  of  America's  finest  newspap¬ 
ers  in  one  of  America's  finest  communities 
offers  this  opportunity  for  a  person  with  highly 
developed  sales  skills,  training  and  supervisory 
talents.  Beginning  salary  in  mid  $20's  with 
challenging  and  potentially  highly  lucrative  in¬ 
centive  plan.  Outstanding  benefits.  Opportun¬ 
ity  for  advancement.  Submit  detailed  resume 
with  salary  history  to  Dan  Grady.  Advertising 
Manager,  PO  Box  487,  Elkhart  IN  46514.  Re¬ 
sume  will  be  treated  in  strictest  confidence.  An 
equal  opportunity  employer. 


Major  West  Coast  newspaper  seeks  experi¬ 
enced  advertising,  promotion  and  research  per¬ 
son  to  lead  new  advertising  department  divi¬ 
sion.  This  is  a  unique  opportunity  for  an  im¬ 
aginative,  innovative  individual  who  can  work 
with  top  management  in  a  good  growth  situa¬ 
tion,  Tell  us  about  yourself,  show  us  what  you 
have  been  doing  and  give  us  your  salary  ex¬ 
pectations.  We  will  respond  in  confidence. 
Send  your  material  and  resume  to  Box  1098, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

ADVERTISING  MANAGER  for  a  4500  circula- 
tion  weekly  publication  adjacent  to  a  metropoli¬ 
tan  area.  Salary  plus  commission.  Must  be  able 
to  tram  sales  staff.  Write  Box  1 189,  Editor  & 
Publisher. 

ADVERTISING  SALES 

Position  open  on  12, 000  daily  in  Zone  3.  Ambi¬ 
tious,  hard  working  sales  person  will  find  excel¬ 
lent  opportunity  for  career  development.  Send 
resume  and  salary  requirements  to  Box  1124, 
Editor  &  Publisher. 

AGGRESSIVE  advertising  manager  who  will 
double  as  publisher  for  competitive  small-town 
rural  weekly.  $17,000  base  to  start,  with  im¬ 
mediate  opportunity  for  lots  more  Income 
under  liberal  incentive  program.  Car  furnished 
along  wth  other  excellent  fringe  benefits. 
Chance  to  earn  equity  out  of  profits  if  you  prove 
yourself.  Mail  information  on  your  past  sales 
victories,  a  resume  and  tell  us  your  present 
earnings.  Box  1091,  Editor&Publisher.  Please 
answer  this  ad  only  if  a  thorough  background 
check  and  interview  will  result  in  your  coming 
across  as  a  high  energy  person  who  does  not 
need  supervision  and  who  has  what  it  takes  to 
be  a  great  success  in  sales  and  journalism. 
Must  be  strong  on  layouts. 

ASSISTANT  AD  DIRECTOR— Fast  growing 
Zone  2  suburban  group.  Supervise  sales  staff, 
call  on  major  accounts.  Opportunity  for 
advancement.  Box  1 109,  Editor  &  Publisher. 

_ CIRCULATION _ 

CITY  CIRCULATION  MANAGER  needed  for 
Zone  2  65,000  MES.  Position  reports  to  cir¬ 
culation  director  and  is  responsible  for  super¬ 
visors  and  DSM's.  Candidate  must  have  DSM 
and  supervisory  experience  him/herself  and  be 
able  to  transfer  same  to  subordinates.  Will  con¬ 
sider  present  supervisor  on  larger  newspaper  or 
circulation  manager  on  smaller  newspaper  who 
is  looking  for  advancement.  Please  send  re¬ 
sume  and  salary  requirements  to  Box  1100, 
Editor  &  Publisher.  An  equal  opportunity  em¬ 
ployer. 

CIRCULATION  MANAGER 
Excellent  opportunity  for  seasoned  circulator 
with  a  proven  track  record  for  a  medium-sized  7 
day  quality  product  in  Zone  5.  This  position 
requires  a  hard-working  "shirt-sleeve"  indi¬ 
vidual  strong  on  customer  service,  promotion 
and  staff  development,  in  a  rapidly  expanding 
growth  niarket.  Report  directly  to  circulation 
director.  Send  resume,  references  and  salary 
requirements  to  Box  1120,  Editor&Publisher. 

CIRCULATION  MANAGER 


HELP  WANTED 


CIRCULATION 


CIRCULATION  and  fulfillment  manager  re¬ 
quired  for  regional  magazine  publishing  group. 
To  be  based  in  southeast  Virginia.  Experience 
in  all  phases  of  subscription  and  newsstand 
circulation,  maintenance  and  development. 
Knowledge  of  EDP  applications  and  list  man¬ 
agement  essential.  Reply  in  confidence  with 
resume  and  salary  requirements  to  Signet  Com¬ 
munications  Co,  Dept  C,  130  Presidential 
Blvd,  Bala  Cynwyd  PA  19004. 

CIRCULATION  MANAGER  for  8000  daily  with 
a  12,000  total  market  coverage  package  distri¬ 
buted  to  adjacent  Iowa,  Illinois,  and  Missouri 
households.  We  seek  an  individual  who  Is  ex¬ 
perienced  with  the  "Little  Merchant  System" 
and  IS  strong  in  sales,  promotions  and  people 
skills.  Prior  experience  with  TMC  helpful.  Con¬ 
tact  William  Bracken,  Business  Manager,  Daily 
Gate  City,  1016  Main  St,  Keokuk  I A  52632. 
(319)  524-8300.  Call  toll  free  from  Iowa  (800) 
472-6003,  from  states  touching  Iowa  (800) 
553-7082. 

CIRCULATION  DIRECTOR 
We  need  a  strong  take  charge  individual  to  run 
our  circulation  department.  40,000  —  6-day 
afternoon  daily,  in  Zone  2.  This  position  re¬ 
quires  a  hard  working  person  strong  on  promo¬ 
tion,  customer  service  and  staff  development. 
Report  to  General  Manager.  Send  resume,  re¬ 
ferences  and  salary  requirements  to  Box  1 195, 
Editor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and, 
utmost,  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  tc 
Box  35522.  Editor  &  Publisher. 


DATA  PROCESSING 

DATA  PROCESSING 
MANAGER 


New,  young  thinking  managment  team  looking 
for  data  processing  person  with  newspaper  ex¬ 
perience.  Individual  will  head  and  set  up  new 
department.  First  responsibility  is  to  aid  in 
study  of  front-end  systems  to  replace  or  expand 
existing  one  and  to  coordinate  the  results  of 
that  study  with  installation  of  business  system. 
Presently  using  Itekfortypesettingand  NCR  for 
billing. 

Familiarity  with  typesetting  systems  required, 
and  ability  to  program  helpful. 

Salary  commensurate  with  experience,  but 
best  part  of  the  offer  is  the  opportunity  to  join 
our  future-oriented  staff.  We're  50,000  daily 
and  Sunday.  Send  resume,  availability  and  re¬ 
quirements  to  Personnel  Manager.  The  Daily 
Pantagraph,  Bloomington  IN  61701. 


HELP  WANTED 


EDITOR  for  5  day  PM  and  Sunday  AM  oaiiy, 
9000  circulation.  Must  know  wire,  editing,  dar¬ 
kroom,  and  VDT's,  Will  supervise  staff  of  5. 
Write  Box  1158,  Editor  &  Publisher. 

EDITORIAL  MANAGEMENT 
FLORIDA 

Fast  growing  PM  daily  peaking  at  34,000  offers 
unusual  opportunity  for  aggressive,  mature, 
solid  top  grade  editor  with  current  hands-on 
experience  to  direct  news  staff  of  25.  Produc¬ 
ing  average  of  60  pages  daily  including  120 
pages  Sunday  in  modern  plant  with  25,000 
square  foot  addition  underway.  Attractive  area 
directly  on  Gulf  of  Mexico  with  ideal  climate. 
Top  references  required.  Excellent  compensa¬ 
tion  and  full  benefits.  Send  full  resume  first 
letter  to  Timothy  A.  O'Connor,  Publisher,  Na¬ 
ples  Daily  News.  1075  Central  Av,  Naples  FL 
33940. 

EDITORIAL  OPENINGS 
EDITORIAL  WRITER  -The  Jackson  (Mississip¬ 
pi)  Clarion-Ledger  is  seeking  a  hard-charging, 
creative,  intelligent  editorial  writer  able  to  look 
behind  the  breaking  news  and  pseudo  press 
conferences  to  explain  what's  really  going  on. 
Requirements  include  deep  cynicism,  insati¬ 
able  curiosity,  a  super-thick  skin  and  the  ability 
and  interest  to  keep  up  with  local,  state  and 
national  news  well  enough  to  spot  trends  and 
stay  ahead  of  the  crest  of  breaking  events. 
These  requirements  need  a  minimum  of  five 
years  daily  —  not  college  —  newspaper  report¬ 
ing  reporting  after  J-school  to  develop  the  ex¬ 
pertise  we  demand. 

EDITORIAL/OP-ED  COPY  EDITOR— Duties  in¬ 
clude  layout,  copy  editing  and  occasional 
editorial  and  op-ed  writing  tor  The  Clarion- 
Ledger.  Requires  a  degree  in  journalism  and  a 
minimum  four  years  of  daily  newspaper  experi¬ 
ence  with  at  least  two  of  those  years  directly 
involved  in  editing  of  copy.  Good  chance  for 
advancement. 

Submit  resumes  to:  Dick  Baxter,  Personnel 
Director,  The  Clarion-Ledger,  PO  Box  40.  Jack- 
son  MS  39042. 

HELP  WANTED  —  PRESSROOM 
We  are  a  no  nonsense,  web  offset  commercial 
and  newspaper  printing  company  offering  ex¬ 
cellent  benefits  and  compensation  to  qualified 
press  personnel  looking  for  career  advance¬ 
ment  with  a  nation-wide  communications  com¬ 
pany.  Call  J.  Allred  today.  (714)  571-0288. 

Immediate  opening  for  reporter-photographer. 
Send  clips,  resume,  references,  salary  require¬ 
ments  to  Nanette  Laster.  The  Daily  Sentinel- 
Star.  PO  Box  907,  Grenada  MS  38901. 


homes  in  Zone  2.  Must  have  prior  experience  in 
saturation  delivery.  Salary  $18,200  plus  car 
allowance  plus  company  benefits.  Send  re¬ 
sume  to  Box  1166,  Editor  &  Publisher. 

CIRCULATION 
PROMOTION  MANAGER 
Midwest  daily  newspaper  in  Zone  5  is  seeking 
an  aggressive  and  creative  individual  to  develop 
sales  campaign  to  increase  newspaper  circula¬ 
tion  and  motivate  a  sales  force.  Previous  news¬ 
paper  circulation/marketing  experience  prefer¬ 
red.  Must  be  able  to  plan,  organize  and  create 
sales  ideas.  Excellent  starting  salary  and  com¬ 
pany  benefits.  Send  resume  to  Box  1170,  Edi¬ 
tor  &  Publisher. 

EXPERIENCED  CIRCULATOR  for  a  30,000, 
7-day  newspaper  in  Zone  2.  Candidate  should 
have  excellent  record  in  collections  and  staff 
management.  This  is  a  top  flight  opportunity 
with  a  rapidly  expanding  company.  Send  re¬ 
sume  with  references  and  salary  requirements 
to  Box  1186,  Editor  &  Publisher. 

MEDIUM  SIZE  DAILY  in  central  Ohio  needs  a 
city  supervisor  working  with  newspaper  car¬ 
riers.  Must  be  strong  on  basics  service,  sales 
and  collections.  Send  complete  resume  and 
references  to  Box  1 183,  Editor  &  Publisher. 


COPY  EDITOR  for  The  New  Orleans  Times- 
Picayune/The  States-ltem.  Experienced  in 
newspaper  copy  desk  work,  headline  writing, 
and  VDT.  An  equal  opportunity  employer  M/F. 
Submit  resume  to  Personnel  Director,  The 
Times-Picayune  Publishing  Corp,  3800  Ho¬ 
ward  Av,  New  Orleans  LA  70140. 

COPY  EDITOR 

Creative,  experienced  in  headlines,  editing  and 
page  layout,  for  6-person  desk  of  50,000-plus, 
7-day  daily.  VDT  experience  helpful.  Send  re¬ 
sume  and  references  to  George  F.  Hamilton, 
News  Editor,  Ogden  Standard— Examiner,  PO 
Box  951,  Ogden  UT  84402. 

CITY  EDITOR 

State  capital  daily  needs  a  pro  to  run  30-person 
city  news  staff.  It'll  take  a  J-degree  and  mini¬ 
mum  of  5  years  daily  reporting  experience  plus 
at  least  3  years  as  assistant  city  editor  or 
equivalent.  Responsibilities  include  supervi¬ 
sion  of  city  desk  and  city  reporter  staffs,  admi¬ 
nistration  of  financial  budget  and  coordination 
of  city  copy  with  all  other  departments  of  daily 
and  Sunday  paper.  Box  1192,  Editor  &  Pub¬ 
lisher. 


Box  226  -  Dept  19 
m  STREET  STATION 
W  YORK  NY  10008 

if  opportunity  employer  MIF 


EDITOR  &  PUBLISHER  for  October  4,  1980 


HELP  WANTED 


EDITORIAL 


DAY  CITY  EDITOR 

The  Delaware  County  Daily  Times,  a  45,000 
suburban  Philadelphia  PM  seeks  a  newsroom 
leader  strong  on  headlines,  layout  and  tight 
editing  to  replace  editor  leaving  for  major  met¬ 
ro.  Must  be  able  to  work  with  reporting  staff  of 
solid  pros.  We're  trying  to  again  produce  the 
kind  of  excellent  local  paper  that  won  numer¬ 
ous  awards  in  the  1960’s,  early  ‘70's.  We've 
come  a  long  way  in  major  rebuilding  program 
during  past  year,  but  need  to  further  stren^hen 
our  editing  team.  Excellent  benefits  and  salary 
to  $25,000.  Send  resume,  samplesand  names 
of  professional  references  to  Linda  DeMeglio, 
City  Editor,  Delaware  County  Daily  Times,  500 
Mildred  Av,  Primos  PA  19018.  Absolutely  no 
phone  calls. 


ASSISTANT  EDITOR 

Cham  of  6  national  Jewish  weeklies  requires 
Assistant  Editor  for  one  of  its  Midwest  editions. 
Sharp  journalism  school  grad  acceptable. 
Some  reporting,  rewriting,  makeup.  Standards 
are  high,  with  a  unique  opportunity  to  learn  all 
facets  of  newspapering  quickly  under  excellent 
supenrision.  Starting  salary  $  10,000.  The  Jew¬ 
ish  Post  and  Opinion,  611  N.  Park,  Indianpolis 
IN  46204  or  101  5th  Avenue,  New  York  NY 
10003. 


ASSISTANT 
TO  THE 

FEATURE  EDITOR 

The  Fresno  Bee.  136,000  AM  daily,  has  open¬ 
ing  for  an  assistant  to  the  feature  editor.  Re¬ 
sponsible  for  the  content  and  makeup  of  lifes¬ 
tyle  sections.  Essentials  are  ability  to  generate 
ideas  and  judge  reader  interest,  strong  editing 
and  layout  skills.  Salary  is  $515.97  a  week, 
with  liberal  employee  benefits  and  employer- 
paid  fringe  package.  Send  full  resume,  sam¬ 
ples.  other  information  you  wish  to;  Personnel 
Department,  McClatchy  Newspapers,  The 
Fresno  Bee,  1626  E  St.  Fresno  CA  93786,  An 
equal  opportunity  employer. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and  refer 
it  on  current  job  openings.  Editorial,  advertising, 
circulation  and  back  shop  applicants  welcomed. 
New  England  Daily  Newspaper  Assn 
340  Main  St..  Room  527 
Worcester  MA  01608 


SOUTHERN  MEDIUM-SIZED  daily  newspaper 
needs  combination  editorial  writer  and  speech 
writer.  Experience  necessary.  Prefer  traditional 
and  conservative  orientation.  Reply,  giving  full 
resume  to  Box  1175,  Editor  &  Publisher. 


REPORTER— PHOTOGRAPHER  needed  foi 
progressive  small  town  bi-weekly  in  the  beauti¬ 
ful  lake  country  of  Mecklenburg  County  Virgi¬ 
nia.  Seeking  trained  person  who  can  do  it  all  — 
features,  news,  and  sports.  Person  must  have 
solid  background  in  photography  and  will  be 
expected  to  manage  darkroom.  Send  resume 
and  samples  of  work  to  Editor.  Mecklenburg 
Sun.  Box  997,  Clarksville  VA  23927  (8041 
374-8152. 


ROCKY  MOUNTAIN  area  daily  newspaper 
seeks  reporter  with  1  to  2  years  working  experi¬ 
ence.  Apply  immediately  by  sending  resume 
and  clips  to  Jack  Morris,  Managing  Editor. 
Glenwood  Post,  Box  550,  Glenwood  Spring- 
s.CO  81601. 


REPORTER  needed  now  for  court  house  beat 
on  16M  daily.  2  years  newspaper  experience. 
Send  resume,  clips  to  Harry  L.  Elliott,  Daily 
Courier.  PO  Box  1468,  Grannts  Pass  OR 
97526. 


SPORTS  EDITOR — We're  coming  out  with  a 
Sunday  edition  next  year  in  which  sports  will 
have  a  major  role.  The  person  this  40,000  six- 
day-a-week  afternoon  paper  is  seeking  has  to  be 
a  take-charge  editor  to  supervise  a  5-man  de¬ 
partment.  Must  have  imagination,  layout 
sparkling  pages,  direct  reporters  and  make  ours 
a  first-class  section.  Send  detailed  resume,  sal¬ 
ary  requirements  to  John  Fol«,  Managing  Edi¬ 
tor,  The  Day,  New  London  CT  06320. 


WE  NEED  a  general  assignment  reporter  for  our 
award-winning  suburban  Chicago  weekly.  Jour¬ 
nalism  degree  and  strong  clips  required.  Send 
resume  and  three  writing  samples  to:  Editor. 
PO  Box  590,  Park  Ridge  IL  60068. 


WE  ARE  LOOKING  for  someone  with  reporting 
and  copydesk  experience  on  a  smaller  daily  or 
weekly  who  is  ready  to  move  up.  We  are  an 
18,0(j0  daily  in  southern  New  Mexico  striving 
for  imagination  and  excellence  among  our  staff 
members.  We  need  an  aggressive  reporter  with 
top  writing  skills  to  help  develop  our  county 
government  beat.  Mail  clips  and  resume  to 
Mike  Murphy,  Las  Cruces  Sun-News,  PO  Box 
1794,  Las  Cruces  NM  88001. 


HELP  WANTED 


_ EDITORIAL _ 

BUSINtbb  WKMtK.  Maro  news  newsletter 
covering  public  accounting  (the  news  side,  not 
debits  and  credits)  is  looking  for  a  bright,  ar¬ 
ticulate  professional  who  can  do  the  job  now 
and  has  the  potential  to  grow  with  a  rapidly 
expanding  publisher  (now  three  newsletters, 
soon  to  be  five).  Salary  range  mid-teens  to  mid- 
20's.  Must  have  minimum  two  years  business 
writing  experience.  Send  resume  to  Robert  A. 
Palmer,  Professional  Publications,  2050 
Peachtree  Industrial  Court.  Suite  103,  Atlanta 
GA  30341. 


Brown  University 

Science/Medical  Writer,  News  Bureau 

The  science/medical  writer  is  expected  to  re¬ 
port  on  news  from  the  sciences  and  the  medical 
program  at  Brown,  both  in  the  on-campus  pub¬ 
lication  and  to  national  and  local  news  media. 
In  addition,  he/she  will  edit  Signs  and  Symp- 
tons,  a  quarterly  newsletter  for  alumni  of  the 
Brown  Program  in  Medicine. 

Candidates  should  possess  demonstrated  news 
writing  ability,  imagination,  and  knowledge  of 
the  media;  a  capacity  for  hard  work  and  long 
hours;  and  an  understanding  of  a  university  and 
higher  education  in  general.  A  bachelor's  de¬ 
gree  and  a  minimum  of  three  years  working 
experience  in  journalism  or  public  relations  is 
required;  experience  in  science  or  medical  writ¬ 
ing  and  reporting  is  strongly  preferred. 

Please  send  resume,  salary  requirements,  and 
at  least  five  published  samples  of  writing  to: 
Susan  Heitman 
Brown  News  Bureau 
Box  R 

Providence,  Rl  02912 

Deadline:  October  31,  1980. 

Brown  University  is  an  equal  opportunity, 
affirmative  action  employer. 


BIGGEST  MORNING  PAPER  in  the  state,  the 
Seattle  Post-Intelligencer  seeks  applications 
for  assistant  editor  positions.  Reporting/editing 
experience  with  large  daily  newspaper  prefer¬ 
red.  Need  organized  person  with  story  and  edit¬ 
ing  judgement  to  help  direct  talented  staff  in 
highly  competitive  market.  Women  and  minor¬ 
ities  encouraged  to  apply.  Send  confidential 
resumes  to  E.  Hairston,  Seattle  Post- 
Intelligencer,  521  Wall  St,  Seattle  WA  98121. 


BUSINESS  EDITOR 

Zone  4  daily  needs  a  department  head-level 
editor  to  create  and  manage  a  4-person,  daily 
business/financial  section.  Prefer  journalism 
degree  and  MBA,  but  may  settle  for  lots  of 
progressively  responsible  experience.  Box 
1193,  Editor  &  Publisher. 


CITY  EDITOR— Aggressive,  imaginative  self¬ 
starter  who  can  direct  and  inspire  a  young  eager 
staff  for  a  65,000,  7-day  AM  paper  in  Zone  6. 
Must  have  1 — 3  years  supervisory  experience 
and  be  capable  of  producing  a  daily  local  sec¬ 
tion  which  does  more  than  just  cover  the  news. 
Box  1108,  Editor  &  Publisher. 


COPY  EDITOR  wanted  for  36,000  PM  daily 
near  Chicago.  Layout  and  VDT  experience  de¬ 
sirable.  Good  salary  and  fringe  benefit  package 
with  established  company.  Send  resume  and 
salary  history  to  Box  1164.  Editor  &  Publisher. 


COPY  EDITOR— Grow  with  our  daily  and  Sun¬ 
day.  Evening  shift.  Good  benefits.  Must  have 
daily  or  weekly  experience.  Contact  Carol  Tal¬ 
ley,  Managing  Editor,  PO  Box  30,  Dover  NJ 
07801  or  call  (201)  347-5400. 

^ANAGINGEDITO? 

To  organize  and  operate  the 
news  department,  with  addi¬ 
tional  responsibilities  in 
internal  departmental  activ¬ 
ity.  Should  have  experience 
in  reporting,  editing,  layout, 
special  sections  and  com¬ 
munity  relations. 

Should  understand  and  enjoy 
small  town  life,  60,000 
population,  35,000  circula¬ 
tion,  60  miles  from  Chicago. 

Salary  open. 

Send  resume  to  Personnel 
Director,  The  Daily  Journal, 

8  Dearborn  Square,  Kan¬ 
kakee  IL  60901. 

No  phone  calls  accepted. 


HELP  WANTED 


EDITORIAL 


ASSISTANT 
CITY  EDITORS 


Medium  sized  PM  daily  in  Zone  4  seeks  enthu¬ 
siastic.  highly  motivated  individuals  to  work  in 
one  of  the  nation's  fastest  growing,  competitive 
markets.  Responsibilities  include  the  supenri¬ 
sion  of  the  copy  desk  and  reporter  staff.  Ciandi- 
dates  must  have  a  minimum  of  3  years  super¬ 
visory  experience  on  a  daily.  Ability  to  train  and 
motivate  staff  and  good  organizational  skills 
necessary  to  work  under  demanding  deadlines. 
If  you  are  looking  for  challenge  and  opportunity 
our  positions  for  assistant  city  editor  should 
interest  you.  Send  resume  including  project/ 
work  samples  or  daily  section  to  Box  1149, 
Editor  &  Publisher. 


AWARD-WINNING  New  England  daily,  circula¬ 
tion  20,000,  seeks  experienced  copy  editor  to 
handle  suburban  desk.  Must  work  well  with 
unskilled  correspondents,  enjoy  reporting  the 
doings  of  a  dozen  small  communities,  and 
yearn  to  put  down  some  roots.  Job  must  be 
filled  with  dispatch.  Reply  to  Box  1154,  Editor 
&  Publisher. 


WE  ARE  ADDING  2  people  to  the  copy  desk  of 
our  quality-conscious  62,000  PM  daily  in  a 
metro  market.  We  are  installing  a  first-rate  VDT 
system  now  and  planning  to  launch  a  Sunday 
paper  and  redesign  next  year.  The  copy  desk 
handles  layout  and  editing  for  all  sections  of  the 
paper  except  sports. 

WANTED: 

LAYOUT  PERSON — You  will  need  news  judge¬ 
ment  and  design  and  editing  skills. 

SLOT  PERSON— You  will  be  responsbile  tor  all 
editing  and  headlines,  supervising  a  rim  of  1  to 
3  people. 

Send  tearsheets,  resume  and  letter  to  Dave 
Workman,  Everett  Herald.  PO  Box  930,  Everett 
WA  98206.  No  phone  calls  please. 


WE  NEED  EDITORS  with  leadership  potential 
to  grow  with  our  expanding  news  operation. 
We’re  looking  for  creative,  energetic  editors 
who  can  work  well  with  others.  If  you  can  lay  out 
bright  pages  and  write  snappy  heads,  we  want 
to  hear  from  you.  Tell  us  about  yourself  and  your 
career  goals  in  a  letter  with  samples  and  re¬ 
sume  to  Robert  C.  Atkinson,  Managing  Editor. 
The  Post-Standard,  Box  4818,  Syracuse  NY 
13221. 


MANAGING  EDITOR — Strong  in  music  and 
arts  writing,  promotion,  circulation  and  copy 
editing.  Well  organized,  administrative  ability. 
$300’week  plus  benefits.  Send  letter,  resume 
and  writing  samples  to;  Good  Times.  230 
Arlington  Circle,  East  Hills  NY  11548. 


MEDIUM  SIZE  DAILY  newspaper  in  Virginia 
seeks  reporter  with  at  least  one  year  experience 
for  business  and  general  assignment  beat. 
Challenging  opportunity  for  person  with  right 
attitude  and  initiative.  Send  resume  to  Box 
1143,  Editor  &  Publisher. 


NEWS  EDITOR 

A  medium-sized  (75,000)  daily  in  Zone  5 
needs  an  experienced,  well-organized  slotman. 
Will  supervise  6  copy  editors  —  must  have 
managerial  skills.  Good  news  judgement,  lay¬ 
out  and  editing  abilities  a  necessity.  High  sal¬ 
ary  and  good  benefits.  Send  resumes  in  confi¬ 
dence  to  Box  1138,  Editor  &  Publisher. 


REPORTER— PHOTOGRAHER  with  some  ex¬ 
perience  or  J-school  training  needed  to  cover 
police,  court,  meetings,  features  and  general 
assignments  for  20-32  page  weekly  with  MDT 
terminals,  own  web  offset  press  in  attractive, 
prosperous  forest  industry  city.  8000  popula¬ 
tion.  Must  be  self  starter,  willing  to  work  long 
hours  and  take  pride  in  work.  Beginners  start¬ 
ing  salary,  but  monthly  bonuses  and  raise  after 
3  months.  Don't  respond  until  you  have  resear¬ 
ched  our  location  but  if  then  interested  send 
samples,  resume  tO;  The  Ashley  News  Obser¬ 
ver,  PO  Box  798,  Crossett  AR  71635  or  phone 
(501)  364-5186. 


REPORTERS 

We  are  currently  seeking  highly  skilled  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Positions  presently  available  are: 
General  Assignment  Reporters 
Feature  Writers 
Business  Writer 

Sports  Writer— (emphasis  on  football, 
state  college  coverage) 

If  you  have  3-5  years  experience  on  a  daily  write 
us  today.  Zone  4.  Please  send  resume  samples 
to  Box  1150,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


JOURNALISTS 

Agence  France  Presse  seeks  experienced 
American  sports  rewriters  for  AFT's  internation¬ 
al  English  wire  service  in  Pans,  France.  Excel¬ 
lent  knowledge  of  French  mandatory  (high 
school  French  won't  do).  5-day  week  (rotating 
shifts).  Starting  salary  $20,0(X).  Vacation:  4 
weeks  summer  and  1  week  winter.  Retirement 
fund.  Full  coverage  national  health  plan.  Furth¬ 
er  details  regarding  career  and  benefits  pro¬ 
vided  in  Paris  where  applicants  will  have  to  go 
at  their  own  expense  for  testing  of  qualifica¬ 
tions.  Apply  in  writing,  together  with  resume  to: 
Michael  Garin,  Chief,  English  Service.  Agence 
France-Presse,  13  Place  de  la  Etourse,  75002 
Paris.  France. 


LARGE  MIDWESTERN  Catholic  newspaper  is 
seeking  a  qualified  individual  to  fill  the  position 
of  executive  editor. 

The  individual  chosen  for  this  position  will  be 
responsible  for  the  overall  operation  of  the 
newspaper. 

Qualified  applicants  should  have  the  following 
credentials:  reasonable  management  back¬ 
ground.  including  budget  preparation  and 
budget  management;  recent  journalism  experi¬ 
ence  preferably  as  an  editor;  good  working 
knowledge  of  the  editorial  and  production  fuc- 
tions;  demonstrated  ability  for  promotion  de¬ 
velopment;  ability  to  deal  effectively  with  all 
levels  and  types  of  people,  both  within  the 
Church  structure  itself  as  well  as  outside;  and 
finally,  a  thorough  understanding  of  the  Catho¬ 
lic  Church  including  its  teachings  and  mission. 

For  consideration,  please  send  detailed  resume 
including  present  salary  and  salary  history. 
Principals  only  please. 

Box  1181,  Editor  &  Publisher 
Equal  Opportunity  Employer 


LARGE  WEEKLY  needs  editorial  person  for 
newswriting,  photography  and  editorial  pas¬ 
teup.  Zoneb.  Contact  Verne  Offerman,  1 181  N 
23rd  St,  McAllen  TX  78501. 


LIVING  SECTION  EDITOR 
Experienced  editor  with  a  flair  for  makeup 
sought  to  manage  9-person.  6-day-a-week 
family  section.  Looking  for  award-winning  No. 
2  who’s  locked  in  and  wants  to  bring  his/her 
ideas  to  a  paper  where  experimentation  is  en¬ 
couraged  and  creatively  is  rewarded.  Box 
1194,  Editor  &  Publisher. 


ENGINEER 


WANTED 

for 

Baton  Rouge  Newspaper 
Plant  Engineer— Thorough  knowledge  electric¬ 
ity,  electronics.  Working  knowledge  air  con¬ 
ditioning  and  other  industrial  trades.  Challeng¬ 
ing  job  with  new  plant  under  construction.  Re¬ 
quires  both  supervision  of  staff  of  7  and  tech¬ 
nical  ability.  Working  with  physical  plant  and 
equipment.  Mature  judgement,  experience 
essential.  Salary  commensurate  with  experi¬ 
ence.  Excellent  fringe  benefits.  Send  resume  to 
Betty  Jo  Baker.  State-Times.  Morning  Advo¬ 
cate.  PO  Box  588.  Baton  Rouge  LA  70821. 


FREELANCE 


NEWSROOM  EXECUTIVE 
Do  you  have  what  it  takes  to  help  turn  around  a 
newsroom  where  little  was  demanded  by  pre¬ 
vious  management?  We're  doing  that  now.  but 
need  a  person  with  the  right  combination  of 
maturity  and  drive  to  round  out  our  team.  The 
job  we  seek  to  fill  requires  someone  with  report¬ 
ing.  desk  and  newsroom  supervisory  experi¬ 
ence.  Because  we're  changing,  the  exact  job 
description  is  flexilbe —  maybe  you  can  tell  us 
what  you  should  be  doing  —  but  you  will  report 
directly  to  the  editor.  We're  a  medium  size  East 
Coast  daily  which  offers  exceptional  salary 
($25-30K)  benefits  and  location.  Want  to  know 
more?  Write  and  tell  us  why  we  should  be  talk¬ 
ing  with  you.  Box  1099.  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman.  68- 
38  Yellowstone.  Forest  Hills  NY  1 1375. 


MAILROOM 


MEDIUM  SIZE  DAILY  in  central  Ohio  needs  a 
mailroom  supervisor.  Must  be  able  to  operate 
and  maintain  Kansa  inserter.  Addressograph 
and  Stepper  Fold  ‘n  Tyer  or  willing  to  learn. 
Send  complete  resume  and  references  to  Box 
1 182.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  October  4.  1980 


HELP  WANTED 


PUBUC  RELATIONS 


HELP  WANTED 


PUBUC  RELATIONS 


Senior 

Communications 

Specialist 

Explore  this  challenging  professional  opportunity 
with  our  expanding  Programming  Technology 
Center  located  in  Fairfield  County  in  Connecticut. 
Multi-faceted  responsibilities  include  preparing 
promotional  brochures,  employee  publications, 
briefings  and  related  audio-visuals,  editing  and 
placing  technical  articles  in  trade  press. 

Background  to  include  10  years  of  demonstrated 
writing  experience  with  major  trade  media,  and 
high  technology  international  corporation.  Strong 
background  in  preparing  briefings  a  must.  News¬ 
paper  editorial  experience.  Computer  Science  edu¬ 
cation/experience  desirable.  Journalism  degree 
preferred. 

To  arrange  a  convenient  interview,  please  submit 
resume  to  Manager  Professional  Placement,  Dept. 
EP-104,  ITT  Advanced  Technology  Center,  One 
Research  Drive,  Shelton  CT  06484 

I  1 1 II 1 1  Advanced 
1  I  Technology  Center 


Press  Relations 
Manager 

IDS,  a  leader  in  financial  planning  services,  has  an  immediate 
opening  for  a  public  relations  professional.  We  need  someone  able 
to  communicate  confidently  at  all  corporate  levels  and  with  execu¬ 
tive  management.  Responsibilities  include  the  management  and 
execution  of  news  releases,  feature  articles,  speeches  scripts,  etc. 
Emphasis  is  on  national  as  well  as  local  media. 

The  ideal  candidate  will  be  an  accomplished  communicator  who 
understands  business  and  enjoys  corporate  life.  A  minimum  of 
5  years  overall  communication  experience  with  P  R.  exposure 
through  corporate  or  agency  work  is  a  must.  Written  and  verbal 
skills  are  necessary. 

IDS  offers  a  competitive  salary,  excellent  benefits  including  profit 
sharing  and  a  quality  downtown  Minneapolis  working  environment. 
This  is  an  exciting  opportunity  to  help  IDS  meet  the  challenge  of 
the  80's.  If  qualified  send  your  resume  and  salary  requirements 
in  confidence  to  John  Westlund  or  call  (612)  372-3559. 

Investors  Diversified  Services,  Inc. 

3300  IDS  Tower,  Minneapolis,  Minnesota  55402 


HELP  WANTED 


MARKETING 


KEY  PERSON  needed  to  direct  the  sales  and 
marketing  functions  of  a  40,000  circulation, 
progressive  6-day  daily  in  the  Midwest.  Appli¬ 
cant  must  have  “on  the  street"  sales  experi¬ 
ence  In  retail,  classified  or  circulation.  Strong 
background  in  management  "people  skills" 
such  as  coaching  and  training  of  employees. 
Person  selected  will  also  participate  in  top 
management  policy  setting  for  the  newspaper. 
Knowledge  of  market  planning,  total  newspap¬ 
er  concept,  competitive  media,  budgeting  and 
research  a  must.  Bachelors  or  advanced  degree 
in  marketing  a  plus  but  not  a  necessity.  Ap¬ 
plications  will  be  considered  from  persons  out¬ 
side  and  within  our  corporation.  Please  send 
resume,  cover  letter  and  salary  requirements  in 
strictest  confidence  to  Tom  Kramerer,  Person¬ 
nel  Manager,  Telegraph  Herald,  PO  Box  688, 
Dubuque  lA  52001.  An  equal  opportunity  em¬ 
ployer. 

_ PROMOTION _ 

PROMOTION  COPYWRITER  FOR  The  Kansas 
City  Times-Star.  New  position  with  manage¬ 
ment  potential  in  expanding  department  for  a 
copywriter  with  a  minimum  of  two  years  of 
newspaper  promotion  experience.  You’ll  work 
with  a  creative  managment  team  in  developing 
copy  for  print,  broadcast,  outdoor,  public  rela¬ 
tions,  audio/visual  and  all  aspects  of  our  prom¬ 
otion  effort.  We  offer  an  excellent  benefit  prog¬ 
ram  and  competitive  salary.  Please  send  your 
resume  and  printed  samples  of  your  concise, 
reader  oriented  copy  to:  Jack  H  ines.  Promotion 
Manager,  Kansas  City  Times-Star,  1729  Grand 
Av,  Kansas  City  MO  64108.  An  equal  oppor- 
tunity/atfirmative  action  employer. 


PUBUC  INFORMATION 


HELP  WANTED 


PROMOTION 


THINK  FLORIDA! 

Pleasant  thoughts  come  to  mind?  Good! 

Now  consider  this  opportunity  to  join  the  Corpo¬ 
rate  Marketing  staff  of  Florida's  best  newspap- 


We're  looking  for  a  person  who  can  create  com¬ 
pelling  copy  to  better  acquaint  our  readers  and 
advertisers  with  the  editorial  excellence  and 
advertising  effectiveness  of  the  St.  Petersburg 
Times  and  Evening  Independent. 

Your  primary  assignment  will  be  in  classified 
promotion,  but  you'll  also  have  an  opportunity 
to  create  a  variety  of  printed  and  audio-visual 
sales  tools  for  retail,  news  and  circulation. 
We're  looking  for  a  sales  minded  self-starter 
with  2-3  years  newspaper  promotion  experi¬ 
ence.  A  person  who  has  a  way  with  words  and  an 
ability  to  get  along  with  others. 

In  addition  to  a  good  starting  salary,  you'll  profit 
from  such  "extras”  as  company  paid  pension 
plan,  profit  sharing,  life  and  health  insurance, 
quarterly  cost  of  living  bonus,  credit  union, 
liberal  paid  vacations  and  personnel  leaves 
days. 

Write  background  and  salary  requirements  to 
Employment  Office,  Times  Publishing  Co.,  PO 
Box  1121,  St.  Petersburg  FL  33731. 

An  equal  opportunity  employer  M/F 
E  &  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


PUBLIC  INFORMATION 


IDEAS 

TO  HELP  YOU 
MANAGE  MONEY 


An  equal 
opportunify 
emploi^er  M/F 


DIRECTOR 

Office  of  University  News 
and  Information 

The  University  of  Chicago 

The  Director  will  have  a  close  working  relationship 
with  the  President  of  the  University  and  should 
have  an  interest  in  and  understanding  of  the  nature 
and  future  of  basic  research  in  higher  education. 
Duties  will  require  contact  with  the  other  Officers, 
Deans,  faculty  and  students  and  an  involvement  in 
discussions  of  major  issues  facing  the  institution. 

The  Director  is  responsible  for  contacts  with  the 
media,  including  the  writing  and/or  placement  of 
stories,  special  projects,  and  other  general  matters 
of  public  relations,  as  well  as  communications 
within  the  University. 

Candidates  must  have  proven  writing  and  editing 
abilities,  substantial  journalistic  experience,  an 
ability  to  supervise  staff  and  an  understanding  of 
the  complex  nature  of  a  university  and  its  relation 
ships  with  other  communities,  organizations,  and 
governmental  agencies. 

The  University  of  Chicago  is  a  private  research 
university  with  a  small  undergraduate  college.  It 
has  nearly  8000  students,  more  than  1000  faculty 
members  and  7200  non -academic  staff.  Compensa 
tion  will  be  commensurate  with  experience. 

Letters  of  application  with  vitae  and  references 
should  be  sent  to: 

Jonathan  Kleinbard 
Office  of  the  President 

The  University  of  Chicago 
5801  South  Ellis  Avenue 
Chicago,  Illinois  60637 

An  Affirmative  Action 
Equal  Opportunity  Employer 
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EDITOR  &  PUBLISHER  for  October  4,  1980 


HELP  WANTED 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 


WORKING  FOREMAN — Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexibleand  be  willing  to  work  in  growth 
business.  Should  be  willing  to  train  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 


SMALL  BUT  GROWING  newspaper  needs 
pressperson.  Sheet-fed  press  experience 
necessary.  Will  train  on  Goss  Community.  Be 
your  own  department  head.  Box  1132,  Editor  & 
Publisher. 


ZONE  5  DAILY  is  seeking  a  pressroom  superin¬ 
tendent  with  web  offset  and  supervisory  experi¬ 
ence.  An  opportunity  to  work  with  the  most 
modern  press  equipment  and  under  excellent 
working  conditions.  Box  1 163,  Editor  &  Pub¬ 
lisher. 

DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picturel 


HELP  WANTED 


PRESSROOM 


ASSISTANT  PRESSPERSON  for  suburban  dai¬ 
ly,  Goss  offset.  The  Free  Press,  312  W.  Broad 
St,  Quakertown  PA  18951,  (215)  536-6820. 


PRODUCTION 


PRINTING — Production  services  manager  for 
Mid  Atlantic  magazine  publishing  company. 
Supervise  in-house  printing  and  direct  mail  ser¬ 
vices  division  and  coordinate  outside  magazine 
production,  printing  and  mailing  contractors, 
traffic  and  production  control.  Scheduling  of 
inside  and  outside  production  of  several  maga¬ 
zines  and  other  publishing  projects.  Start  in 
Philadelphia  suburb,  locate  later  to  southeast¬ 
ern  Virginia.  Reply  in  confidence  with  resume 
and  salary  history  to  Signet  Communictions  Co. 
Dept  F.  130  Presidential  Blvd,  BalaCynwyd  PA 
19004. 


SALES 


MAJOR  ACCOUNT 
SALES  REPRESENTATIVES 
Shopper,  Zone  3  seeks  experienced  individual 
with  proven  track  record  who  can  lead  and  moti¬ 
vate  a  staff.  Good  potential  for  advancement. 
Salary,  commission,  benefits.  Send  resume 
and  salary  requirements  in  confidence  to  Box 
1169,  Editor  &  Publisher. 


NATIONAL  SALES  REPRESENTATIVE.  Middle 
Atlantic  publisher  of  state  wide  consumer 
magazine  seeks  aggressive  national  sales  rep¬ 
resentative.  Several  top  publications  involv^ 
with  elite  audiences.  Send  background  and 
proposals  to  Signet  Communications  Co.  Dept 
E.  130  Presidential  Blvd.  Bala  Cynwyd  PA 
19004. 


SALES  MANAGER 

We’re  looking  for  a  self  starter  with  a  dynamic  sales  track  record  to  take 
over  operation  in  St.  Louis  area’s  fastest  growing  county.  You  will  be 
working  with  the  Number  One  suburban  newspaper  group  in  the  U.S.  and 
will  report  directly  to  ownership.  Aggressive,  creative  selling  is  vital! 
Salary  open,  excellent  benefits.  Opportunity  for  advancement  unlimited. 
All  inquiries  held  in  strict  confidence. 

Suburban  Newspapers 
of  Greater  St.  Louis 

Call  Collect:  (314)  868-8000,  Ext.  500 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


iXPERIENCED  business  manager  with  out- 
itanding  track  record  ready  to  take  on  greater 
:hallenge.  5  years  experience  as  business  man¬ 
ager  and  also  personnel  manager  in  18,000 
:irculation  daily.  Available  immediately.  Box 
1130,  Editor  &  Publisher. 


MBA  with  newspaper  experience  seeks  man¬ 
agement  position  on  a  daily  paper.  Box  1 187, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER— Excel¬ 
lent  track  record  and  references  to  back  it  up. 
20  years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to 
increase  profit  and  motivate  staff.  Box  1075, 
Editor  &  Publisher. 


PUBLISHER,  GENERAL  MANAGER  experi¬ 
enced  in  all  phases  of  newspaper  work.  Daily, 
weekly,  and  shoppers.  Strong  in  sales,  promo¬ 
tion  and  motivation.  Have  won  national  awards. 
Prefer  Zones  3.  4  or  6.  Can  start  immediately. 
Call  Ed  Huber  (504)  386-8261.  Box  1071, 
Editor  &  Publisher. 


PUBLISHER-GENERAL  MANAGER-Recently 
sold  my  profitable  suburban  weekly.  Want  to 
move  to  large  weekly  or  small  daily.  Prefer  sun¬ 
belt  or  winter  sports  area.  Experienced  all 
phases,  profit  oriented,  J-degree,  39  years  old. 
willing  to  invest  in  right  situation.  Box  1178, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ADVERTISING 


AD  MANAGER— Experienced,  talented  His¬ 
tory  of  success.  Strong  motivation,  loyalty, 
sales  training,  enthusiasm,  administrative  abi¬ 
lities.  Box  1095,  Editor  &  Publisher. 


ATTENTION  AD  DIRECTORS!  Are  you  getting 
your  share  of  recruitment  advertising?  Let  a  pro 
represent  you  in  the  New  York  market,  all  agen¬ 
cy  contacts  and  a  good  track  record  in  a  very 
competitive  market.  Box  1 162,  Editor  &  Pub¬ 
lisher. 


ART/GRAPHICS 


EDITORIAL  ARTIST  currently  working  as  entire 
art  staff  for  The  Sun  and  The  Daily  Herald  seek¬ 
ing  to  relocate.  Send  for  resume  to:  Cliff 
Leverette.  Editorial  Artist,  Gulf  Publishing  Co. 
Inc,  Box  4567.  Biloxi  MS  39531. 


CIRCULATION 


CIRCULATION  MANAGER — 15  years  experi¬ 
ence.  Young,  aggressive,  caring  and  dedicated 
to  success,  any  Zone.  Strong  in  promotion. 
(914)  692-5865. 


FORMER  CIRCULATION  EXECUTIVE  (small, 
medium  and  large)  currently  self  employed  de¬ 
sires  return  to  newspaper  related  field  in  sales 
capacity.  Prefer  Zone  5.  Available  now.  Box 
1082,  Editor  &  Publisher. 


ZONE  SALES  MANAGER,  currently  in  high 
competitive  Zone  9  metro  market,  seeking  cir¬ 
culation  management  position  in  Zone  5.  Pre¬ 
vious  experience  in  Chicagoland  market. 
Young,  aggressive,  caring  and  dedicated  to 
success.  Box  1047,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  October  4,  1980 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL 


AWARD-WINNING  husband-wife  team  seeks 
weekly  to  run  for  absentee  owner  or  chain.  Want 
opportunity  to  buy  in.  Prefer  Zone  1-3.  Box 
1077,  Editor  &  Publisher. 


ARTS  writing  expertise.  Award-winning  feature 
writer.  Published,  produced  playwright.  VDT, 
copyediting,  photos.  NoZ-7.  Box  1114,  Editor 
&  Publisher. 


AGGRESSIVE  HARD-WORKING  1980  Syra¬ 
cuse  journalism  grad  with  13  months  profes¬ 
sional  experience  in  news,  column,  feature 
writing,  seeks  entry-level  position  with  medium 
or  large  daily  (any  Zone).  Have  covered  all 
beats,  but  specialize  in  depth  reporting  and 
feature  writing.  Layout  design,  VDT  experi¬ 
ence,  good  clips,  excellent  references.  Skip 
Hidlay,  (717)  387-0238. 


AWARD-WINNING,  versatile  veteran  news- 
feature  writer  seeks  greater  challenges  with 
chance  to  move  up  on  mid  to  large  city  daily. 
Perfer  Zones  2.  5  and  9.  Box  1142,  Editor  & 
Publisher. 


BRIGHT  YOUNG  NEWCOMER  caught  in  ex¬ 
perience  Catch-22  seeks  entry-level  newspaper 
position;  any  Zone.  Hearst  journalism  intern 
with  3  months  on  Chicago  daily  staff.  Strong 
skills  and  desire  to  excel.  Box  1179,  Editor  & 
Publisher. _ 


MASTERS  in  journalism  from  USC  seeks  writer/ 
researcher  position  Los  Angeles  area.  Well 
traveled  in  Asia.  Africa,  Europe,  (^nada.  Cen¬ 
tral  and  South  America.  D.R.  Last  (213)  276- 
4592. 


MANAGING  EDITOR  of  80,000  circulation 
daily  is  ready  for  new  challenges.  I  spent  5 
years  as  a  reporter  and  5  years  in  management 
including  a  stmt  as  city  editor.  I've  handled 
personnel,  budgets,  syndicate  buying  and  a 
VDT  conversion.  I  will  relocate  anywhere  for  a 
newsroom  management  postion  on  a  quality 
newspaper.  Box  1 196,  Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated  twice, 
now  has  more  than  a  decade  of  newspaper  ex¬ 
perience.  at  age  33.  Has  4  other  awards,  col¬ 
lege  degree  with  honors,  and  a  major  Washing¬ 
ton  governmental  fellowship.  Seeks  challeng¬ 
ing  writing  position  in  Zone  2,  will  consider 
other  Zones  also.  Box  1065,  Editor  &  Pub¬ 
lisher. 


PERSEVERVING  journalism  graduate  pursuing 
entry-level  reporting  position  with  daily  in  any 
Zone.  Good  clips,  g^  grades.  Call  (2 16)  228- 
9961. 


REPORTER-WRITER,  University  of  Southern 
California  Masters  degree  seeks  newspaper  or 
magazine  position  in  Los  Angeles  area.  (213) 
242-2764.  Jeanne  Allen. 


ENTRY-LEVEL  position  on  daily  (any  size)  or 
magazine.  1980  J-school  grad.  26.  with  2 
years  of  full-time  work  experience  in  business. 
College  reporting  (award-winner),  copy  desk 
chief,  layout,  VDT.  Have  also  free-lanced  and 
proofed  book  galleys.  Great  references,  strong 
humanities  background.  Put  my  skills  to  work. 
Zone  1-4,  8,  9  preferred,  but  all  considered. 
Contact:  Rich  Snelson,  4105  Mamaroneck  Rd. 
Louisville  KY  40218.  (502)  491-0408. 


EDITORIAL  PAGE  EDITOR,  won  awards  and 
the  plaudits  of  her  boss,  wants  bigger  and  bet¬ 
ter  than  medium-sized  newspaper.  Available 
after  January  1.  Box  1184,  Editor  &  Publisher. 


FILM  THEATRE  TV  CRITIC-Young  (27)  re¬ 
viewer-interviewer  with  6  years  experience  in¬ 
cluding  big  city  tabloid  looking  for  exciting  arts 
slot.  Zones  2.  1.  9.  Box  1141,  Editor  &  Pub¬ 
lisher. 


FEATURE  WRITER— 36.  with  national  creden¬ 
tials  and  editorial  management  seeks  Zone  9  or 
8  arts/entertainment.  lifestyle,  business 
beat(s)  with  progressive  metro  daily,  magazine 
or  broadcast  news  operations.  Background  in¬ 
cludes:  national  magazine  features,  screen¬ 
plays  for  major  studio,  top  10  market  broadcast 
news.  Box  1156,  Editor  &  Publisher. 


HIGHLY  COMPETENT.  PM,  VDT  skilled  wire 
editor,  heavy  news  experience,  seeks  similar 
top  post.  Low  humidity,  very  mild  climate.  Box 
1122,  Editor  &  Publisher. 


SPORTSWRITER — Let  my  copy  make  up  your 
mind.  3  years  weekly  experience.  Ready  for 
daily.  MDT  and  layout.  Covered  prep  and  pro. 

Call  John  (717)  822-0610. _ 

SPORTS  EDITOR-35, 000  Zone  4  weekly, 
seeks  spot  with  daily.  Top  references.  VDT. 
Awards.  Box  1147,  Editor  &  Publisher. 


TALENTED  BUT  STAGNANT  REPORTER— 
Wordsmith  seeks  job  on  paper,  minimum 
70,000,  that  strives  for  excellence  and  stimu¬ 
lates  growth  of  employees'  talents.  Box  1 190, 
Editor  &  Publisher. 


VERSATILE  REPORTER  seeking  slot  on  daily. 
2  years  as  "ace"  for  Florida  weekly.  Box  1 1 55. 
Editor  &  Publisher. 


WILLING  TO  WORK.  23  year  old  professional 
looking  to  cover  general  assignments,  sports  or 
features  for  small  to  mid-size  paper.  Have  BA  in 
journalism  and  political  science.  Have  been 
sportswriter  with  New  Jersey  weekly,  editorial 
assistant  with  New  York  City  business  daily. 
VDT  experience.  Prefer  Zone  2.  then  Mas¬ 
sachusetts,  Connecticut  or  northern  Virginia. 
Box  1 143,  Editor  &  Publisher. 


WOMAN  SPORTSWRITER.  2  VS  years  experi¬ 
ence  in  writing,  editing,  photography,  layout 
seeks  new  job.  Tremendous  sports  background. 
Will  relocate.  Box  1167,  Editor  &  Publisher. 


FREELANCE 


HIRE  THIS  WRITER:  Ivy  League  grad  with  2 
years  reporting  experience  will  make  Zone  1 
read  you  and  like  it.  Box  1128  Editor  &  Pub¬ 
lisher. 


I  WANT  a  newspaperjob.  Now  with  internation¬ 
al  wire  service.  22  years  old.  graduate  of  De- 
Pauw  University  (Greencastle,  Indiana).  Ready 
to  move  on.  Will  consider  all  offers.  Box  1116, 
Editor  &  Publisher. 


EDITORS.  NOTE:  If  your  paper  doesn't  have  a 
reporter  at  the  United  Nations  and  you  desire 
something  more  than  just  the  straight  news  on 
UN  events  fed  by  wire  agencies.  I  could  be 
valuable  to  you.  For  a  reasonable  fee.  I  will 
provide  you  UN  stories  with  that  'insider's 
touch  — elaborating  on  the  real  significance  of 
international  developments  and  issues.  I  have 
been  a  UN  correspondent  for  an  overseas  news¬ 
paper  for  the  last  5  years.  For  details,  respond 
to  Box  1168.  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 
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APME  seeks 
ex-editors  as 

By  I.  William  Hill 

Revision  of  the  bylaws  of  the  Associ¬ 
ated  Press  Managing  Editors  Association 
that  were  formulated  in  1933  will  be 
sought  on  the  basis  of  recommendations 
to  go  before  the  APME  convention  in 
Phoenix,  Ariz.  November  18-21,  1980. 

The  recommendations,  designed  to 
give  the  bylaws  a  1980  look  and  streng¬ 
then  APME  organization  as  well  as  elimi¬ 
nating  discrimination  against  women, 
have  been  prepared  by  former  APME 
President  Barclay  Jameson,  APME 
Secretary  Robert  Haiman  {St.  Petersburg 
Times),  and  APME  member  Thomas  W. 
Hobson  {Ashury  Park  (N.J.)  Press). 

A  highlight  of  the  proposed  changes 
consists  of  the  creation  of  the  category  of 
“continued  member.”  Eligible  are  edi¬ 
tors  who  up  to  now  have  been  ineligible — 
namely  editors  who  have  become 
vicepresidents  for  news  of  newspaper 
groups,  but  do  not  hold  a  position  on  a 
specific  newspaper;  and  some  editors 
who  have  been  promoted  to  the  title  of 
publisher,  but  still  retain  control  of  the 
news  department. 

Haiman  explains:  “It  is  our  belief  that 
APME  would  be  the  loser  should  such 
members  be  forced  to  leave  the  organiza¬ 
tion,  as  they  might  be  under  current 
bylaws.” 

Continued  members  who  are  execu¬ 
tives  of  AP  or  Canadian  Press  member 
newspapers  will  have  all  rights  and  pri¬ 
vileges  of  membership,  including  the 
right  to  vote  for  members  of  the  board  of 
directors.  If  they  are  not  executives  of  AP 
or  CP  member  newspapers,  they  will 
have  all  rights  of  membership  except  the 
right  to  vote.  ^ 

Haiman  emphasizes  that  editors  who 
move  on  to  be  publishers  or  corporate 
news  executives  may  apply  to  become 
private  members,  with  remain  being  a  key 
word.  They  can  apply  to  continue  to  be 
members  because  they  originally  joined 
when  they  were  working  editors.  This 
obviously  closes  the  door  to  publishers  or 
general  managers  who  might  suddenly 
decide  they’d  like  to  join  APME. 

In  the  distant  past,  when  the  current 
bylaws  were  drafted,  much  of  the  voting 
for  APME  board  members  was  through 
proxies ,  insofar  as  many  editors  could  not 
afford  the  pre-airplane  travel  time  to 
attend  a  convention.  Under  the  new  prop¬ 
osals,  all  voting  must  be  done  in  person, 
thus  increasing  the  chance  of  election  of 
active  workers. 

All  through  the  existing  bylaws,  sexist 
references  have  appeared  here  and  there 
and  the  new  recommendations  will  do 
away  wth  all  of  these.  This  will  get  rid  of 
discrimination  against  the  increasing 
40 


to  retain 
members 

number  of  women  who  have  become 
managing  edtors. 

Discussing  the  bylaw  proposals,  Hai¬ 
man  said  ;  “It  was  necessary  to  look 
closely  at  what  consitutes  an  APME  vot¬ 
ing  member  and  what  has  to  occur  for  a 
“vote”  for  the  board  of  directors  to  be 
legally  created. 

“It  is  the  clear  intent  of  the  bylaws  that 
an  individual  managing  editor  is  not  by 
himself  or  herself  entitled  to  vote  for  the 
board,  because  if  the  managing  editor 
leaves,  he  or  she  does  not  take  the  vote 
along.  By  the  same  token,  a  newspaper 
by  itself  does  not  have  an  automatic  vote 
just  because  it  is  an  AP  member. 

“The  vote  rests  neither  with  the  editor 
nor  with  the  newspaper;  it  is  created  by 
the  combination  of  an  AP  or  CP  member 
newspaper  with  a  senior  editor  of  that 
paper  being  a  member  of  APME.  That 
combination  results  in  one  eligible  vote. 


More  than  one  editor  from  that  paper  may 
be  a  member  of  APME.  But  only  one  vote 
may  be  cast  by  representatives  of  that 
paper.  This  insures  that  the  APME  voting 
rules  adhere  to  the  American  principle  of 
'One  person,  one  vote’.” 

Up  to  now,  the  bylaws  have  always 
said  that  directors  may  not  serve  more 
than  two  consecutive  terms — six  years — 
before  rotating  off.  This  has  been  to  en¬ 
courage  a  constant  movement  of  fresh 
ideas  into  the  leadersip.  But  the  bylaws 
said  nothing  about  how  long  an  unfilled 
term  a  director  could  be  elected  to  before 
it  should  constitute  a  full  term.  The  re¬ 
commendation  now  is  that  this  be  set  at 
two  years. 

In  recent  years,  the  chief  executive  of 
the  AP  and  the  chief  AP  news  executive 
have  served  as  ex  officio  members  of  the 
APME  Board  of  Directors.  This  has  had 
no  authorization  in  the  bylaws,  which 
now  will  so  provide. 

The  proposed  revisions  in  the  bylaws 
were  approved  unaminously  by  the 
APME  Executive  Committee  April  10 
and  unanimously  by  the  Board  of  Direc¬ 
tors  on  April  11. 


Judicial  panel  eases  barriers 
to  press  coverage  of  trials 


Broadcasting  of  trials  and  hearings  by 
either  television  or  radio  will  continue  to 
be  banned  in  federal  courts,  the  U.S. 
Judicial  Conference  last  week 
(September25)  voted  in  a  closed  door 
meeting  held  at  the  Supreme  Court. 

A  spokesman  said  the  issue  itself  was 
not  even  discussed  as  the  conference 
voted  to  approve  a  new  set  of  guidelines 
for  dealing  with  publicity  about  criminal 
cases  in  federal  courts. 

At  present,  more  than  half  the  states 
allow  some  broadcasts  of  criminal 
trials — at  least  on  an  experimental  basis. 
The  Supreme  Court  is  expected  to  rule  at 
its  next  term  on  whether  such  broadcasts 
are  unconstitutional  because  they  may  in¬ 
terfere  with  the  right  to  a  fair  trial  for  the 
accused. 

The  American  Bar  Association  con¬ 
tinues  to  oppose  any  relaxation  of  the 
broadcast  ban,  which  has  been  a  part  of 
the  judicial  code  of  ethics  for  more  than 
four  decades. 

The  Judicial  Conference  has  the  power 
to  adopt  rules  that  govern  the  way  federal 
courts  operate.  It  is  composed  of  25 
judges  who  head  various  U.S.  courts  and 
is  headed  by  Chief  Justice  Warren  E. 
Burger. 

In  adopting  its  new  guidelines,  the  Con¬ 
ference  made  few  changes  in  positions  it 
has  held  in  the  past. 

For  instance,  it  kept  in  effect  a  guide¬ 
lines  saying  that  lawyers  should  not  dis¬ 
cuss  their  clients’  criminal  cases  and  pro¬ 
secutors  should  not  talk  about  such  cases 
if  there  is  reasonable  likelihood  that  their 


comments  would  affect  a  right  to  a  fair 
trial. 

The  Conference  rejected  any  move  to¬ 
ward  a  more  lenient  standard  that  would 
allow  lawyers  on  both  sides  of  criminal 
cases  to  talk  about  them  unless  their  com¬ 
ments  posed  a  serious  and  imminent 
threat  to  a  fair  trial. 

The  conferees  did  agree,  however,  to 
remove  restraints  on  what  criminal 
lawyers  and  prosecutors  may  say  about  a 
criminal  case  between  the  time  a  guilty 
verdict  is  reached  and  the  sentence  is  im¬ 
posed. 

It  also  was  agreed  to  lift  restrictions  on 
what  lawyers  can  say  about  civil  cases. 

The  Conference  also  followed  recent 
Supreme  Court  rulings  in  favor  of  allow¬ 
ing  the  public  and  the  press  to  observe 
criminal  trials,  but  giving  judges  discre¬ 
tion  to  close  pre-trial  hearings  if  the  judge 
is  persuaded  that  having  those  hearings 
open  would  pose  a  “reasonable  likeli¬ 
hood”  that  the  right  to  a  fair  trial  would  be 
impaired. 
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TMSYEAR. 
DOTH  COHVEMTIOMS 
PRODUCED  THE  SAME 


Don't  take  our  word  for  it  \ 
though,  here's  whot  some  of^^l 
the  notion's  top  TV  critics  hod^ 
to  soy. 

"NBC's  coverage  was  greot." 

Tom  Sholes 

The  V^shington  Post 

"The  teom  of  John  Choncellor  and 
David  Brinkley  on  NBC  was  the 
most  incisive  of  the  network 
onchors . . 

Tony  Schwortz 
The  New  York  Times 

"NBC's  team  of  floor  correspon¬ 
dents  provided  the  most  consis¬ 
tently  credible,  energetic  and 
informative  coveroge  of  oil." 

Dione  Mermigos 
The  Chicogo 
Doily  Herald 

.  .  Winning  team  of  floor  re¬ 
porters  . . 

Doniel  Henninger 
The  WdII  Street  Journol 


EW  JK?JWBC...hQcl 
conven- 
best  net- 

IHl^M|||p|f^^ork  anchor  team, 
Qti^^Tie  two  whose  free-ond- 
eosy  style  best  suited  delivering 
us  from  the  event's  pomposity." 

Howord  Rosenberg 
The  Los  Angeles  Times 

"NBC  wins  hands  down  by  stick¬ 
ing  with  the  news . . .  The  aggres¬ 
siveness  of  NBC's  floor  team  was 
paying  off  with  o  couple  of  little 
coups  that  gave  us  odventure 
junkies  the  thrill  of  classic  post  con¬ 
vention  moments." 

Ron  Rosenbaum 
Esquire's  Convention 
Newsletter 


All  of  us  of  NBC  News  would  like 
to  thonk  not  only  the  people  we've 
quoted,  but  oil  of  our  mony  friends 
in  the  print  medio  for  the  nice 
things  they've  said  about  us.  Their 
recognition  might  hove  been 
enough,  but  the  September  17th 
issue  of  Variety  carried  o  front  page 
story  about  the  firKil  Nielsen  figures 
that's  worth  noting,  too... 

"Surprise!"  \briety  said,  "NBC-TV 
. . .  wos  the  ratings  winner  in  the 
recent  1980  Democratic  Conven¬ 
tion  coverage,  winning  both  the 
total  nighttime  coveroge  and  the 
common  coverage  honors." 

That's  right.  It  seems  our  conven¬ 
tion  coverage  wos  right  on  the 
button.  Agoin. 

Orokow 

[f  J«ssico  Sovitch 


"Brinkley  ond  John  Choncellor . . . 
ogoin  provided  the  bestonchoring 
of  this  summer's  conventions." 
Rick  Du  Brow 
The  Los  Angeles 
Herald  Exominer 


NDCNE»^ 

JOURNALISM  THAT  MAKES  A  DIFFERENCE. 


I 


TOM  KUNKEL 
The  Cincinnati  Post 
HEADLINE  WRITER  OF  THE  YEAR 


JESSANDRESENJR. 
Fullerton  Daily  News  Tribune 
NEWS  PHOTOGRAPHER  OF  THE  YEAR 


HAROLD  LIDIN 
San  Juan  Star 

NEWS  WRITER  OF  THE  YEAR 


Jess  Andresen  Jr.,  Tom  Kunkel,  Harold  Lidin. 

Each  was  judged  best  at  what  he  does.  Each  is  richer  by  $1000  and 
a  bronze  plaque. 

To  encourage  and  reward  outstanding  effort,  Scripps-Howard 
Newspapers  last  year  launched  three  in-house  editorial  contests. 
They  were  conducted  monthly  and  cash  prizes  awarded.  Winning 
monthly  entries  qualified  for  Best  of  the  Year  judging  by  a 
distinguished  panel  composed  of  Clayton  Kirkpatrick,  president 
and  chief  executive  officer  of  The  Chicago  Tribune;  Roy  Peter  Clark, 
Ph.D.,  teacher  of  writing  at  the  Modern  Media  Institute;  and  Earl  H. 
Richert,  retired  editor-in-chief  of  Scripps-Howard  Newspapers. 

The  best  of  the  best  were  Andresen,  Kunkel,  Lidin. 

Runners-up  were  Jose  Lopez,  formerly  of  The  Albuquerque 
Tribune,  in  news  photography;  John  Murphy,  The  Pittsburgh  Press, 
in  headlines;  and  William  Thomas,  The  Commercial  Appeal  in 
Memphis,  news  writing. 

The  second  year  of  the  in-house  awards  is  under  way.  The 
response  to  the  first  year  was  so  enthusiastic  that  we’ve  added  two 
categories,  outstanding  reporting  and  outstanding  writing. 

Up  front  as  beneficiaries  of  the  in-house  awards  are  the  men  and 
women  in  our  editorial  departments.  Sharing  in  their  excellence  are 
Scripps-Howard  readers. 


Scripps-Howard  Newspapers 


